TOURISM PROMOTIONS BOARD

CONSOLIDATED REPORT ON GOVERNMENT PROJECTS/PROGRAMS/ACTIVITIES

PERIOD: [anuary to September 2020

FILE COFY

NO. OF DAYS
SN S — o _— - | paiear | TARGET DATE EXTENSION COB Allocation per “""—'“‘;f—"—z‘:fge"’“ | rrojEcT sTATUS | TOTAL mz‘k’;‘s”““m 10 —
Ctr]rNt; DEPARTMENT (Dep't./Division| PROGRAM /PROJECT / ACTIVITY Location/Venue QTR CATEGORY Date Started g Al ?ﬂ_ oF Dept. (asof 29 Nov (© nillilu"lt' i % OF COMPLETION (From Date Start of Project u
i M| COMPLETION | (DATE COMPLETED - 2019) e fta lon.o as of Report Date | L
Availability) to Report Date)
TARGET DATE) REMARKS
GPPA IMPLEMENTED AND COMPLETED IN THE 15T QUARTER 2020 (JAN 1 TO MARCH 31, 2020)
A.REPORTED AS OF 1ST QUARTER 2020
15TQ01 MICE pige;  (|temetiogatSehiobManiia ({5M) 15M Campus, BGC, Tagulg Clty, Lst MICE Baoked | 010 50 | 0g-jan-20 | 08-Jan-20 . 22,730,030.86 250,000.00 100% 220,000.00
Centennial Metro Manila Events
i " . i i Invitational /
International ‘TPB/DOT Osaka Familiarization Tour 7 — = S o
15TQ 02 Promations JAPAN for the JATA Hyngo Chapter Members Manila and Tagaytay 1st I-alm!‘!rarri;zal:un 11-Jan-20 14-Jan-20 14-Jan-20 - 42,758,719.03 784,700.00 100% 554,308.00
1STQ 03 MICE MICE 'P.ckcr England (India) MICE Incentive  [Metro Manila, Pampanga, 1st M.!.C.I:I.. _ 13-Jan-20 18-Jan-20 18-Jan-20 i 22.730,030.86 2l 100% Tc_:rhmcal. ‘dsslistantc
Tour Group Zambales Incentive Trips Visa application
15TQ 04 MICE MICE  |UST Medicine Class Angeles and Laguna 1st MICE. Booked e o0 | jo-an-20 | 19-an-20 - 22,730,030.86 . 100% Technical asdistarics.
Events Giveaways for the participants
15TQ_08 MICE MICE lu(rud!hln Vacations (India) MICE Metro Manila, Pampanga, 1st M.!.C.E. ) 16-Jan-20 20-Jan-20 20-Jan-20 ) 22.730,030.86 | 100% Tgrl11awca!assistallce
Incentive Tour Group Laguna Incentive Trips Visa application
Domastic Greenleaf Hotel Gensan, San
15TQ D6 Pramations DOMESTIC  |TPB Membership Program Presentation |Miguel St., General Santas City, Ist Special Project 17-Jan-20 17-Jan-20 17-Jan-20 - 167,495,002.63 100,000.00 100%
South Cotobato
fhitsimatigial Kamiya-Cho Shareo, Hiroshi [nternational ‘The Total Cost Incurred to Date is updated
15TQ08 Decroationd JAPAN  |Hiroshima Sora Tabi 2020 L LA i 1st Trade and 17-Jan-20 19-Jan-20 | 19-Jan-20 - 42,758,719.03 17,173,647.00 100% 235,542.34 |by P235,542.34, No accounted amount on
Promaotions City % ot
Consumer Fair the 1st Quarter GPPA Report.
1STQ09 MICE Mice  |M/SWatts Blactronics PybLtd Incentive| 1 ioe pampangaand Mantla] st MALE 18Jan-20 | 22-Jan-20 |  22-Jan-20 5 22,730,030.86 d 100% Technical assistance
Tour Incentive Trips Giveaways for the participants
i V-Guard Industries Ltd (India) MICE Metro Manila, Laguna, M.LCE. Technical assistance
15TQ10 MIGE MICE Incentive Tour Group (1st Group) Pampanga dat Incentive Trips 22:4a720 2630520 267220 - 22,730,030.86 100% Visa application
1STQLL Romesit pomestrc  |sland Philippines Fun Caravan "Tara {0 ooy aon 1st Special Project | 23-Jan-20 | 29-Jan-20 | 29-Jan-20 < 167,495,002.63 536,000.00 100%
Promotions Na Bivahe Tayo
Technical assistance
29th Western Pacific Naval Symposium - ’ M.L.C.E. Bouked Meet and greet service for arriving foreign
b Cl E L -Jan- -Jan- -Jan-| - ,730,030. - 100% it
15TQ 12 MICE MICE [WPNS) Workshop Malkati Shangri-La Hotel 1st Eudnts 28-Jan-20 30-Jan-20 30-Jan-20 22,730,030.86 participants at NAIA
Giveaways for the delegates
, V-Guard Industries Ltd (India) MICE Metro Manila, Pampanga, M.I.C.E. T ‘T'echnical assistance
15TQ13 MICE MIEE Incentive Tour Group (2nd Group) Laguna Ist Incentive Trips 33:]dn720 04 Feh 2l 04 Peb:20 I 22,730,030.86 100% Visa application
. The Total Cost Incurred to Date is updated
Domesti SMX Convention Center Manil Dieocstlc Teade by P1,250,000.00. Accounted amount o
15TQ_14 Slttat DOMESTIC  |27th Travel Trade Expo i AL SRER, 1st and Consumer |  07-Feb-20 | 09-Feb-20 |  09-Feb-20 - 167,495,002.63 1,353,272.74 100% 1,269,661.83 | Y F1:220.000.00. SR RIIRHERT
Promotions Mall of Asia, Pasay City the 1st Quarter GPPA Report wes
Fair
P19,661.83 only
International International
15TQ.15 Promotions JAPAN Fukuoka Travel Expo 2020 st Trade and 08-Feb-20 09-Feb-20 09-Feb-20 - 42,758,719.03 450,000,00 100% 349,319,99
g Consumer Fair
15TQ 16 MICE MICE Cavendish Industries Incentive Group |Pampanga and Laguna 1st MLEE, 10-Feb-20 [ 15-Feb-20 |  15-Feb-20 5 22,730,030,86 - 100% Technical amistance:
Incentive Trips Giveaways for the participants
15TQ17 MICE MICE RK Vacations (India) MICE Incentive Metro Manila, Pampanga, 1it M.LC.E. 18-Feb-20 21-Feb-20 21-Feb-20 s 22,730,030.86 N 100% I:ecllmcal.assllsiance
Tour Group Laguna Incentive Trips Visa application
i . International
o International . The Qutdoor Adventure and Travel luternational Centre, Airport 5 ) )
15TQ_18 Pkt AMERICAS Show - Toranto Road, Toronto, ON 1st Trade and ) 21-Feb-20 23-Feb-20 23-Feb-20 = 18,530,306.80 1,908,252.00 100%
Consumer Fair
- = T z MLCE. Trade
Bth Mcctings Arabia & Luxury Travel  |Rixos JBR Premium, Dubai, i 5
18TQ 19 MICE MICE (MALT) Congress 2020 UAE 1st and C;_l:l[srumer 25-Feb-20 26-Feb-20 26-Feb-20 = 22,730,030.86 940,429.47 100% 271,160.80
15TQ 20 MICE MICE ;ff\:f Puppetry Assodiation Cultural. [0 0 iy and Manila 1st M""'E:E;:ﬁ;';"‘“d 27-Feb-20 | 28-Feb-20 |  2B-Feb-20 . 22,730,030.86 d 100% Provision of Giveaways
Welcome lei reception and facilitation for
Asia Pacific Association of Banking . the arriving foreign delegates
15TQ.21 MICE MICE  |Institutes (APABI} 2020 Meeting and ;’;ﬂ; Palms Resort Parighs, Ist M"'Eés'eﬁ:';"“’d 27-Feb-20 | 29-Feb-20 |  29-Feb-20 i 22,730,030.86 J 100% Provision of tourism brochures and
Conference piveaways
Technical Assistance
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NO. OF DAYS 5
G patenr | TARGET DATE EXTENSION COB Allocation per A""”’fr‘;?e“c':gﬂ PEr | pROJECT STATUS TOTALCDZTA'_:"FC”“RED L)
Et‘;‘;’;‘ DEPARTMENT [Dep't./Division| PROGRAM / PROJECT / ACTIVITY Location/Venue QTR CATEGORY Date Started | i f‘l’ OF Dept. (as of 29 Nov c mr' i % OF COMPLETION [memtmm;rpm.m“
1 Ompletion| ¢oMpLETION | (DATE COMPLETED - 2019) (Cestification o as of Report Date jectup)
Availability) to Report Date)
TARGET DATE) REMARKS
= Guidance in planning to host the
convention « Comprehensive information
on MICE facilities and industry partners «
Coordination with tourism industry
partners (hotels, DMCs) « Gathering of
multi-sector endorsements / support for
the bid proposal = Provision of collateral
15TQ 22 MICE Mg — | Hlipaines’ Bid to Hast the Rotary iy 1st MLGEEld 28-Feb-20 | 2B-Feb-20 | 28-Feb-20 - 22,730,030.86 = 100% fraterialsfexdtng TRD touEiSAVES,
International Convention in 2026 Assistance destination images, brochures and other
marketing materials) « Facilitating ocular
site inspections » Technical advice on
event planning and supplier selection =
Assistance with government liaison and
contacts » Securing endorsement letters «
Introduction services (set up of meetings
with concerned agencies)
Technical assistance
Recommended DOT-accredited
15TQ_23 MICE MICE Regional Society Leadership Conference|Manila 1st M.LC.E. Support 01-Jan-21 01-Jan-21 01-Jan-21 - 22,730,030.86 - 100% Destination Management Companies
Recommended DOT-accredited
restaurants in Taguig City
B.REPORTED AS OF ZND QUARTER 2020
Tri-Media
TPB/DOT Korea - Tactical Media Tactical
15Tqze | Mmbernational | ygpp,  [Placementsand Advertising Seoul, Korea 1st Advertising | 10050 | 30-Jun-20 | 30-jun-20 < 83,801,826.02 4,000,000.00 0% 3,766,666.46 | Postponed
Promotions Opportunities with Marketing Partners Campaigns
via NAVER and OTA including Joint
Promo
2 I[nternational One budget for "The Outdoor Adventure
2 i
15727 | Ematonal | aypgcag |The Oubdoor Adventureand Travel -y couver 1st Trade and 29-Feb-20 [ 01-Mar-20 | 01-Mar-20 18,530,306.80 : 100% 1,771,439.18 |and Travel Show” Serics amounting
Promotions Show - Vancouver "
Consumer Fair P1,908,252.00
157Q 28 ';::;:::zg::' JAPAN Hiring of PR Agency for PDOT-Japan  |Japan 1st PR & Publicity 01-Mar-20 | 31-Dec-20 | 31-Dec-20 42,758,719.03 7,131,851.85 0% 6,212,432.14 | Postponed
Tri-Media
R—— Juint Promotion with ST World for e
15TQ 29 nehatond JAPAN  |Boracay Promotion during the Golden  [Japan 1st \dvertsing 01-Mar-20 | 30-Apr-20 |  30-Apr-20 42,758,719.03 991,222.02 100% 947,118.69
Promations Week Campaigns
including Joint
Promo
” . International One budget for "The Outdoor Adventure
rnationa g
Terqae | ‘Resmetanal{Trprmeye  [The Outloor Adverturand Travel (e o 1st Trade and 21-Mar-20 | 22-Mar-20 | 22-Mar-20 18,530,306.80 - canceLLen and ‘Travel Show" Series amounting
Promations Show - Calgary z o
Consumer Fair P1,908,252.00
3 % : SR [nvitational /
5 International Manila-Iloilo Familiarization Tour for N N - . y i
15TQ 31 Promotians JAPAN West Japan Travel Agents Manila and [loilo 1st 26-Mar-20 30-Mar-20 30-Mar-20 42,758,719,03 7 CANCELLED Approved Budget: Php663,600.00
C. ADDITIONAL GPPA IMPLEMENTED AND COMPLETED IN THE 1ST QUARTER AND REPORTED AS OF 3RD QUARTER
Marketin Hosting, Development, and BPO / Digital
15TQ 32 FHing MARCOM i ce of Philippine Website in _ |Online/Digital 1st Marketing 01-Jan-20 31-Dec-20 31-Dec-20 235.901,004.40 7.999,750,00} 0% 7.417,950,00 [On-going
North America Strategy
- " . BPO/Digital
1570 33 Matleting, | yuppoy  [BROFANZWebisite MalMEnanGe and. |0 iniany Taalani 1st Marketing 01-Jan-20 | 31-Dec-20 |  31-Dec-20 235,901,004.40 4,872,254.40 0% 4,096,849.10 |On-going
Communications Social Medai Management
Strategy
i :If(?j’z—s}i(n;"e::Vnhslte and Mobile App BPO / Digital
18T 34 STET B Marcom  |Recdesien/Re- - |online/PDOT-Korea Lst Marketing 01-Jan-20 [ 31-Dec-20 |  31-Dec-20 235,901,004.40 10,060,200.00 0% 4,100,000,00 |On-going
Communications development/Maintenance and Online Strate
Marketing for 2020 =Y
Mk Social Media and Website Maintenance BPO / Digital
18TQ_35 Cnmmunicatﬁons MARCOM and Online Promotions for China Online/PDOT-China 1st Marketing 01-Jan-20 31-Dec-20 31-Dec-20 235,901,004.40 3,600,000.00 0% 3,390,000.17 |On-going
Market Strategy
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NO. OF DAYS

Events

TOTAL COST INCURRED TO
Bt Bt pateof | TARGET DATE EXTENSION COB Allocation per A"pm":rdﬂi"c‘:g“p“ PROJECT STATUS ATE R
¥ DEPARTMENT | Pt PROGRAM / PROJECT / ACTIVITY Location/Venue QTR CATEGORY Date Started Sn OF Dept. (as of 29 Nov Kkl % OF COMPLETION :
Ctrl No. n Completion (Certification of (From Date Start of Project up
COMPLETION | (DATECOMPLETED - 2019) Availability) as of Report Date to Report Date)
TARGET DATE) v ! REMARKS
International SPECIAL
1STQ_36 Promatione | EVENTS/PROJE [ASEAN Tourism Forum [ATF) 2020 Brunei Darussalam 1st Special Event 12-Jan-20 16-Jan-20 16-Jan-20 131,606,875.23 18,873,242.00 100%
* CTS
157037 MICE | MICE  |ASEAN Para Games _|Manilaand Clark st | Special Event 18-Jan-20 | 23-Jan-20 | 23-Jan-20 22,730,030.86 -|  CANCELLED - | Approved Budget: Php70,000.00
R Philippine Airlines (PAL) Perth-Manila International
15TQ 38 Promotion®’ | AUSTRALIA  [Inaugural Flight {Travel Trade and Perth, Australia 1st Trade and 01-Feb-20 | 31-Mar-20 |  31-Mar-20 13,026,933.73 1,700,593.70 100% 84,000.00
Consumer Activities) Coensumer Fair
b - - . International
187Q.39 Internationsl. | erpapiy, |FlightCentre World Travel Bxpo 2020 | oo niineiatis 15t Trade and 15-Feb-20 | 17-Feb-20 | 17-Feb-20 13,026,933.73 2,275,824.16 100%
Promotions and Travel Agents' Seminar ]
Consumer Fair
Tri-Media
Tactical
1sTQap | International | e alia [ National Multicultural Fetstival 2020 |Australia 1st Advertising 23-Feb20 | 23-Feb20 | 23-Feb-20 13,026,933.73 107,679.00 100%
Promaotions Campaigns
including Joint
Promo
2nd International Meliponine
o Conference and Asian Apicultural University of the Philippines M.LC.E. Booked Promaotional materials amounting
18TQ 41 of5 : o= Aple A Faliz S—_— p— ' 1
Q MICk MICE |\ ssaciation (AAA) Philippines (UP) Los Bafios 2k Events ZofRlER, || 27:Teb20 | f2aKebian 2213003086 160% Php214,580.20
Symposium on Pollinator Conservation
World Small Animal Veterinary M.LCE. Bid
15TQ42 MICE MICE Association [WSAVA) Regional Congress 1st fecdl 28-Feb-20 | 2B-Feb-20 |  28-Feb-20 22,730,030.86 i 100% Technical assistance
. Assistance
2022 Bid
Tri-Media
Tactical
1STQ 43 International |\ crpaLIA  |Sydney Mardi Gras Parade 2020 Sydney, Australia 1st Advertising 29-Feb-20 29-Feb-20 | 29-Feb-20 13,026,933.73 585,000.00 100%
Promotions Campaigns
including Joint
Promo
Tri-Media
Tactical
15TQ. 44 International |~ ¢ucpopg  [Asia Dive Expo (ADEX) Singapare Singapore 1st Advertising 01-Mar-20 | 31-Dec-20 |  31-Dec-20 5,659,364.59 2,160,000.00 0% 1,939,505.41 |On-going
Promotions Tactical Campaign Campaigns
including Joint
Promo
1STQ 45 cn.mﬁﬁfﬁtglfun; MARGOM  |PR Agency for TPB (10-month retainer) |Philippines 1st PRand Publicity | 01-Mar-20 | 31-Dec-20 |  31-Dec-20 235,901,004.40 3,000,000.00 0% 975,000.00 |On-going
International Jiitehakibsl
15TQ 46 Phomationa EUROPE  |lnternationale Tourism Borse 2020 Messe, Berlin 1st Trade and 04-Mar-20 08-Mar-20 08-Mar-20 57,637,807.72 - CANCELLED Approved Budget: Php24,000,000.00
Consumer Fair
1STQ 47 MICE MICE Asian Oncology Society Convention SMX Convention Center 1st M.E.Cés;:gtuked 05-Mar-20 07-Mar-20 07-Mar-20 22,730,030.86 - CANCELLED Approved Budget: Php100,000.00
5
15TQ_48 MICE micg |15t ASEAN Regianal Canference of Public | Philippine International 1st MLCE. Booked | 45 vora0 | 13-Mar-20 | 13-Mar-20 22,730,03086 | CANCELLED Approved Budget: Php145,975.00
Librarians Convention Center (PICC) Events
= = = = ey International
15TQ 49 lntecabidiial jApAN  |NeboyaTravelaix (TabCMatsurl Nagoya, Japan 1st Trade and 13-Mar-20 | 15-Mar-20 |  15-Mar-20 42,758,719.03 .| CANCELLED Approved Budget: Php300,000.00
Promations Napoya)
Consumer Fair
Participation of the Commission on
Higher Education (CHED) in the Asia- ) Z
Promoti
15TQ_50 MICE MICE  [Pacific Association for International | Vancouver, Canada 1st MICE.Support | 22-Mar-20 | 26-Mar-20 |  26-Mar-20 22,730,030.86 = 100% Pf\‘:)':g;‘;'{;“[:l;"a‘e““’sa"‘"“"“"“
Education (APAIE) Conference and Fatie:
Exhibition 2020
DiaskiE SPECIAL ?seéﬁsfz:g;:ﬁj::[;i] C::F:;n':_;er::iyi:;und Puerto Princesa, Palawan,
15TQ.51 . | CONTINGENCY ey Davao, Cagayan De Dro and 1st Special Project | 25-Mar-20 | 26-Mar20 | 26-Mar-20 07,033,695.56 6,640,480.00 100% 5,974,480.00
Promotions affected by the COVID-19 Enhanced
FUND 3 N Tacloban
Community Quarantine (ECQ)
M.LE.E. Booked l\[![!ﬂl‘le:' Blldgﬂt: Php150,000.00 with
15TQ 52 MICE MICE Franchise Asia Philippines 2020 SMX Convention Center 1st S 25-Mar-20 29-Mar-20 29-Mar-20 22,730,030.86 - CANCELLED Provision of in-kind sponsorship amounting

Php11,374.00
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NO. OF DAYS =
TOTAL COST INCURRED TO
Froject Dep't./Divisio Dateof | TARGET DATE SRYENSION GOB Allacation per Appmv::i?;:gﬂ P | pRojgcT saTus DATE
Y DEPARTMENT by > PROGRAM / PROJECT / ACTIVITY Location/Venue QTR CATEGORY Date Started A OF Dept. (as of 29 Nov = < OF COMPLETION i
Ctrl No. n Completion (Certification of (From Date Start of Project up
COMPLETION (DATE COMPLETED - 2019) Availability) as of Report Date ta Report Date)
TARGET DATE) REMARKS
D. REPORTED AS OF 15T QUARTER 2020 WITH UPDATES ON THE DETAILS DURING THE 3RD QUARTER REPORT PERIOD
The Total Cost Incurred to Date is updated
International , 3 Las Casas Filipinas de Acuzar, . by P268,000.00. Accounted amount on the
18T 07 ERICAS Wi o -IMF 3 cial E -Jan-. -Jan- -Jan-; - 306. 3 00 0 807,650.00
Q ——— AM inter Escapade 7-IMFITPH Bagac, Bataan Ist Special Event 17-Jan-20 21-Jan-20 21-Jan-20 18,530,306.80 930,200 100% 15t Quarter GPPA Report wes PS39,650.00
(O e — R - = — s only
E. REPORTED AS OF ZND QUARTER 2020 WITH UPDATES ON THE DETAILS DURING THE 3RD QUARTER REPORT PERIOD
The Total Cost Incurred to Date is updated
International . by P1,169,948.61. Accounted amount on
KOREA | 5 ici -Jan-: -Dec- -Dec- - 1 X Y 4,428,526.61 T
1STQ 24 Promoting Hiring of PR Agency for PDOT-Korea Korea 1st PR & Publicity 01-Jan-20 31-Dec-20 31-Dec-20 83,801,826.02 5,190,480.00 0% 5 the 2nd Quarter GPPA Report wes
P3,258,578.00 only.
Philippine Showroom, Ground Sales The Total Cost Incurred to Date is updated
2 International T , Floor, Suite 102, Hotel Presentation / by P3,154,917.60. Accounted amount on
5 - Kor . ans i % 3,013,183,
15TQ. 2 Framotiony KOREA Philippine Showroom - Korea Operations President, Euljiro 16, Jung-gu, 1st Raadithow/ 01-Jan-20 31-Dec-20 31-Dec-20 83,801,826.02 14,000,000.00 0% 13,013,183.37 the 2nd Quarter GPPA Repart wes
Seoul, Korea Launch P9,858,265.77 only.
GPPA IMPLEMENTED AND COMPLETED IN THE 2ND QUARTER 2020 (APR 01 TO JUN 30, 2020)
A. REPORTED AS OF ZND QUARTER 2020
International New York, Los Angeles, S International
2NDQ 01 - AMERICAS | Philippine Specialist E-Training Program AR ANBEESSAN Znd Trade and 01-Apr-20 01-Apr-21 | 01-Apr-21 . 18,530,306.80 2,650,000.00 100% Year-round
Promotions Francisco 2
Consumer Fair
|[|[El'n2lli()ﬂ:l| BPD[DLgItal
2NDQ_04 Praatidng JAPAN Philippine Fun Sale 2020 Shibuya, Japan 2nd Marketing 01-Apr-20 30-Apr-20 30-Apr-20 = 42,758,719.03 - CANCELLED Approved Budget: Phpz,070,000.00
) Strategy
Tri-Media
fntarsbingl -al Campaign on Joint Social Ajacrrtfql
2NDQ 05 e KOREA  [Commerce Promotion and Philippine  [Seoul, Korea 2nd SETRSDR 01-Apr-20 30-Jun-20 30-Jun-20 . #3,801,026.02 5,500,000.00 0% 5,167,962.87 | Postponed
Promotions 3 i s Campaigns
Praduct Presentation 2020 i £ 5
including Joint
Promo
International One budget for "The Outdoor Adventure
Outdoor Advent d S
shpgsie | Sremationakl | oo [TheleearAdventiisAnd ITvel Show [ s 2nd Trade and 04-Apr-20 | 05-Apr-20 | 05-Apr-20 s 18,530,306.80 .| CANCELLED and Travel Show” Series amounting
Promotions - Montreal ‘
Consumer Fair P1,908,252.00
anpgog | Mmternational japan  |Davae-Manilz Japanese Media Davao and Manila 2nd Familiarization |  14-Apr-20 | 18-Apr20 |  18-Apr-20 : 42,758,719.03 | canceLLep Approved Budget: Php651,500.00
Promotions Familiarization Trip Trip
International Invitational /
2NDQ_10 St JAPAN Tokyo Agents Familiarization Trip Bohol and Manila 2nd Familiarization 21-Apr-20 26-Apr-20 26-Apr-20 - 42,758,719.03 - CANCELLED Approved Budget: Php766,600.00
) Trip
Hifsakinal TPB/DOT Tokyo Celebrity
2NDQ_11 Peamation JAPAN Familiarization Trip in Manila and Manila and Boracay 2nd 24-Apr 28-Apr-20 26-Apr-20 26-Apr-20 = 42,758,719.03 - CANCELLED Approved Budget: Php895,000.00
Boracay
International
t i 2
anpgz | Imtemational JAPAN  |Blue Occan Diving Fes Kansai 2020 Usdka Somthi Bay ATGHal, znd Trade and 16-May-20 | 17-May-20 [ 17-May-20 : 42,758,719.03 | canceLLeD Approved Budget: PhpB50,000.00
Promotions Osaka, Japan .
Consumer Fair
International
International " Seoul International Tourism Industry Hall A, COEX Mall, Gangnam-gu, ,
: May- May-2 _May-2 5 i ELLED : X
2ZNDQ_13 Bromations KOREA Fair (SITIF) 2020 Soiil; Soth Korea 2nd Trade and ] 21-May-20 24-May-20 24-May-20 B3,801,826.02 CANCELL! Approved Budget: Php2,879,720.00
Consumer Fair
Infernationa Philippine Business Mission (PEM] ta Sales / Business . .
| “May- _May- 3 2 T = Hi) 3
ZNDQ_14 Promotons JAPAN Japan 2020 Dsaka, Nagoya, and Tokyo 2nd Mission 26-May-20 29-May-20 29-May-20 42,758,719.03 CANCELLEI Approved Budget: Php17,000,000.00
International HanaTour International Travel Show Internatingal
2NDQ_15 ) KOREA KINTEX, Seoul, Korea 2nd Trade and 01-Jun-20 01-Jun-20 01-jun-20 - 83,801,826.02 - Approved Budget: Php3,031,820.00
Promotions (HITS) 2020
Consumer Fair
International Internationdl
2NDQ 16 Promotions AMERICAS  [Tour and Travel Exchange Tucson, Arizona, USA 2nd Trade and 04-Jun-20 07-Jun-20 07-Jun-20 - 18,530,306.80 - CANCELLED Approved Budget: Php1,386,385.00
Consumer Fair
International Kansai International Airport, Internatianal
2ZNDQ_17 Promotions JAPAN Kansai International Travel Fair 2020 ]a’pan port 2nd Trade and 06-Jun-20 07-Jun-20 07-Jun-20 - 42,750,719.03 - CANCELLED Approved Budget: Php600,000.00
Consumer Fair
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NO. OF DAYS

Approved Budget per

TOTAL COST INCURRED TO

Profact Dateof TARGET DATE EXTENSION COB Allocation per Project PROJECT STATUS DATE
(0 DEPARTMENT [Dep’t./Division| PROGRAM /PROJECT / ACTIVITY Location/Venue QTR CATEGORY Date Started A OF Dept. (as of 29 Nov -t} = % OF COMPLETION = .
CtrlNo. (¥ 1 (Certification of (From Date Start of Project up|
* COMPLETION | [(DATE COMPLETED - 2019) L as of Report Date =
Availability) to Report Date)
TARGET DATE) REMARKS
o International Philippine Business Mission (PBM) to - 2 Sales / Business TpRaEer .
ZNDQ 1B Prbitiotiang KOREA Korea 2020 Seoul, Korea 2nd Mission 09-Jun-20 09-Jun-20 09-Jun-20 - 83,801,826.02 & CANCELLED Approved Budget: Php5,000,000.00
Satles Tiun-20 | 119un-20 | 11-jun-20
2NpQ 19 | !nternational JAPAN  |Philippine Product Update Seminar  |052%@ Nagayo and Fukucka, 2nd Presentation [ | 10 o9 17-Jun-20 42,758,719.03 1,112,724.38 0% Postponed
Promotions Japan Roadshow /
19-Jun-20 19-Jun-20 19-fun-20
Launch
. . Invitational / 13-May-20 17-May-20 17-May-20
stag 5 E Manil; d Clark, C /
anpg20 | nternational japan |nstagram Ambassadors anfia and Clark Cehu and znd | Familiarization 42,758,719.03 | canceiLep Approved Budget: Php1,709,800.00
Promotions Familiarization Trip Bahol g . .
Trip 02-Jun-20 06-Jun-20 06-Jun-20
B.ADDITIONAL GPPA IMPLEMENTED AND COMPLETED IN THE 2ND QUARTER AND REPORTED AS OF 3RD QUARTER
REGIO
Release of TPB Special Contingency CAR, NORL, 1oy I'F‘EG]DN
» g . 111, REGION IV-B, REGION V,
Diviastic SPECIAL Fund (SCF) for Stranded Domestic REGION VI, REGION Vi1
ZNDQ 21 fiamtione CONTINGENCY [Tourists affected by the COVID-19 REGION Vl]l REGLON I;( Znd Special Project 01-Apr-20 30-Apr-20 30-Apr-20 87,033,695.56 3,000,000.00 100% 3,000,000.00
FUND E&hancezl Community Quarantine REGION X, REGION XI, REGION
(ECQ) XIl and REGION XI11
S SPECIAL Request for Additional Surgical Masks Ninoy Aquiso lnternational
2NDQ 22 Promotions | CONTINGENCY [for Department of Tourism (DOT) NAIA |, “’)’n ?NMM nationd 2nd Special Project | D1-Apr-20 | 30-Apr-20 | 30-Apr-20 87,033,695.56 183,000.00 100% 168,000.00
) FUND Frontliners '
e = 5 BPO/Digital
Marketing . PDOT Taiwan Website Maintenance and|_ 2 : 5 oF i
ZNDQ 23 st S i MARCOM Social Media Management Taiwan 2nd hif:i‘f::;,g 01-Apr-20 31-Dec-20 31-Dec-20 235,901,004.40 2,000,000.00 0% QOn-going
) ) I W " : Approved Budget: Php850,000,00 with
. . Asia Pacific Initative on Reproduction  |Philippine International M.LC.E. Bouked ; 5 . s an s -
2ZNDQ 24 MICE MICE (ASPIRE} 2020 Congress Convention Center (PICC) 2nd Events 16-Apr-20 19-Apr-20 19-Apr-20 22,730,030.86 - CANCELLED Pronmnrondl materials and giveaways
amounting Php275,811.00
2 CE Cl : i i X 2 -Apr- -Apr-2 -Apr- ,730,030. ,686,228, % Pos
2NDQ 25 MICE MICE Tourism Council (WTTC] Glabal Summit (_enl.r(-_“ Cancun, Quintana Roo, 2nd A 21-Apr-20 23-Apr-20 23-Apr-20 22,730,030.86 4,686,228,00 0 ‘ostponed
Mexico
2020
b Manila-Soccsksargen-Davao Media Fam Trips
2NDQ 26 C : fﬁ MARCOM  |Discaver the Philippines Bloggers Trip [and Manila-Dumaguete- Znd and Ground 23-Apr-20 20-May-20 20-May-20 235,901,004.40 - CANCELLED Approved Budget: Php5,000,000.00
e | Siquijor Arrangements
Release of TPB Special Contingency
D i SPECIAL Fund (SCF) for Additional Sweeper Puerto Princesa, El Nido,
2NDQ 27 FI_“:“;D': CONTINGENCY |Flights for Stranded Domestic Tourists |Caticlan, loilo, Cebu, Davao Znd Special Project | 28-Apr-20 | 30-Apr-20 | 30-Apr-20 87,033,695.56 7,000,000.00 100% 7,000,000.00
amenens FUND affected by the COVID-19 Enhanced and Butuan
Community Quarantine (ECQ)
D i SPECIAL Release of Special Contingency Fund for . " i
NDQ2A | e | CONTINGENCY [Procurement of Essential Care Kits | 111°F (e (el i 2nd Special Project |  01-May-20 | 31-May-20 |  31-May-20 §7,033,695.56 200,000.00 100% 200,000.00
amAsons: FUND  |(MalasaKI'Ts) for Stranded Tourist rpar t{NALA) Tecminals
Release of Special Contingency Fund for
e SPECIAL the Conduct of a Market and
2NDQ_29 P orintiims CONTINGENCY |Stakeholder Research Studies on Travel |Philippines 2nd Special Project 01-May-20 31-May-20 31-May-20 87,033,695.56 4,368,000.00 100% 4,368,000.00
) FUND & Tourism during and after COVID-19
pandemic
' tonat
ZNDQ_30 “;‘;;:;:::::' MALAYSIA ~ [MATTA Travel Fair 2020 Malaysia 2nd Trade and 01-May-20 | 03-May-20 | 03-May-20 1,405,296.75 | CANCELLED Approved Budget: Php2,571,908.00
Consumer Fair
2NDQ 31 MICE Micg  [LetGlobal Conference dfthe Coalldion of |y, and | MMCE-Booked | o) vov a0 |os-May-20 | 08-May-20 22,730,030.86 | cancenen Approved Budget: Php8,649,000.00
Fragile Ecosystem Events
17th Western Pacific Naval Symposium |Conrad Hotel and Sofitel M.LC.E. Booked
ICE -May- -May- -May- ,730,030.86 - [¥
2ZNDQ 32 MICE M (WPNS) Philippine Plaza Hotel 2nd Rudiits 19-May-20 20-May-20 20-May-20 22, ANCELLED
MLCE. Rooked Approved Budget: Php150,000.00 with
2NDQ_33 MICE MICE Philippine Fintec Festival Shangri-La at the Fort Znd & Ejv"e"u 20-May-20 21-May-20 | 21-May-20 22,730,030.80 - CANCELLED Promotional materials amounting
Php163,410.00
INDQ 34 MICE MICE Sustainability Solutions Expo: Food and Wor!d Trade Center Metro Ind M.LC.E. Booked 21-May-20 23-May-20 23-May-20 22,730,030.86 1 CANCELLED
Beverage Manila Events
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NO. OF DAYS

Approved Budget per

TOTAL COST INCURRED TO

Project Date of TARGET DATE EXTENSION COB Allocation per Project PROJECT STATUS DATE
Cll'llNlJ DEPARTMENT |Dep't./Division| PROGRAM / PROJECT / ACTIVITY Location/Venue QTR CATEGORY Date Started C 2 fl:, OF Dept. (as of 29 Nov C 'tilr"ﬂlcfi i % OF COMPLETION (From Date Start of Praject u
" OmPIEton) coMPLETION | (DATE COMPLETED - 2019) (Certiflcationo as of Report Date jectup
Availability) to Report Date)
TARGET DATE) REMARKS
e i - "|Federation Tnternationale des - B B o -
Administrateurs de Bien-Conselis . M.L.C.E. Bonked Postponed; Promotional materials
2ZNDQ 35 MICE C r allr -May- -May-; -May- E 000 % .
0. MICE immabiliers (FIABCI) 71st World Real Marriott Grand Ballroom 2nd Events 26-May-20 30-May-20 30-May-20 22,730,030.86 Php475,000.00 o amounting Php414,820,00
Estate Cangress
Release of TPB Special Contingency
D SPECIAL Fund (SCF) for the Procurement of
ZNDQ 36 p : CONTINGENCY [llygiene Kits for the Returning Clark International Airport nd Special Project 01-Jun-20 31-Jul-20 31-Jul-20 87,033,695.56 675,000,00 100%
romotions N
FUND Overseas Filipinos at the Clark
International Airport
liitriatansl International
2ZNDQ 37 Bried EUROPE Arabian Travel Market 2020 Dubai Znd Trade and 01-Jun-20 03-Jun-20 03-Jun-20 57.637.807.72 = 100% 10,637,257.61
Consumer Fair
Tri-Media
Marketing "New Normal for Travelling” Campaign . ’ 5 2
MARCOM -Jun- -Oct- -Oct- %Y ”
NDQ3B [ cations in the Philippine Tourism Industry Nationwide 2nd Campaigas 01-Jun-20 31-0ct-20 31-0ct-20 235,901,004,40 42,000,000.00 0% On-going
including Jaint
Promao
Tri-Media
Tactical
anpgay |, Marketing Mapcom |Pomestic Tourism "Welcome Back™ o100 yigo 2nd Aflvertising 01-un-20 | 31-Dec-20 | 31-Dec-20 235,901,004.40 52,500,000.00 0% On-going
Communications Campaign Campaigns
including Joint
Promo
e 4 2 ; : BPO/Digital
Marketing DOT Japan Digital Marketing Website N 2 . " »
ZNDQ_40 Cotnimunitations MARCOM Maintenance 2020 Online/PDOT-Japan 2nd Marketing 01-Jun-20 31-Dec-20 31-Dec-20 235,901,004.40 4,000,000.00] 0% 3,956,165.57 |On-going
Stratepy
" . ; ; BPO/Digital
I Marketing PDROT Taiwan Website Maintenance " 2. - : 2
2ZNDQ 41 Communications MARCOM Supplemental Budget Taiwan 2nd I;i:rk::t;r;g 01-Jun-20 31-Dec-20 31-Dec-20 235,901.004.40 1.000,000.00 0% On-going
rale]
" £ i z Giveaways and
Marketing Printing of Philippine Destination = r .
2NDQAZ | munications|  MARCOM o hures in Korea N/A Znd Collateral 01-Jun-20 30-Sep-20 | 30-Sep-20 235,901,004.40 1,054,806.00/ 0% 973,207.80 |On-going
Materials
2 T ¢ % do Giveaways and
Marketing Printing of Philippine Destination g y i
ZNDQA43 Comiunications MARCOM Brochiresin Taivian N/A 2nd Cullan’eul 01-Jun-20 30-5ep-20 30-Sep-20 235,901,004.40 1,506,206.52 0% 1,438,137.57 |On-going
Materials
ZNDQ_44 MICE MICE  |Gemma Kerea Incentive Tour Ipark Island Resort and 2nd MICE 01-Jun-20 | 0f-Jun-20 | ©01-Jun-20 22,730,030.86 4| canceiLen
Waterpark Cebu Incentive Trips
ZNDQ_45 MICE MICE  [Kyani Korea Incentive Tour SengELas iRt ahg M 10un-20 | 13-Jun-20 | 13-un-20 22,730,030.86 -|  canceLLED Approved Budget: Php70,000.00
Spa, Cebu Incentive Trips o ) U
Strategic
Marketing Ad Placement for the Safety Protocals of Communications
ZNDQ 46 Communications MARCOM  [Tourism Establishments under the New|Print broadsheet and digital Znd Campaign for 11-Jun-20 15-Jun-20 15-Jun-20 235,901,004.40 2,000,000.00 100%
i Normal Brand
Promotions
Strategic
Marketing SPECIAL Print Ad Placements for the Safety Print hroadsheets (major) with Communications
ZNDQ 47 c : CONTINGENCY |Protocols of the Department of Tourism |digital media compaonent in the 2Znd Campaign for 15-Jun-20 31-Dec-20 31-Dec-20 87,033.695.56 4,880,000.00 0% On-going
ommunications = s S
FUND (DOT) under the New Nurmal ilippines Brand
Promotions
C. REPORTED AS OF 2ND QUARTER 2020 WITH UPDATES ON THE DETAILS DURING THE 3RD QUARTER REPORT PERIOD.
. Sunshine City Convention International ]
Int £ 1 C 3
INpQo7 | ernationa JAPAN  |Marine Diving Fair (MDF) 2020 Center, Ikebukura, Tokyo, 2nd Trade and 03-Apr-20 | 05-Apr-20 | 05-Apr-20 - 42,758,719.03 5,349,135.25 100% 4,977,837.92 | Completed on 3rd Qur; Moved dates on 21
Promotions . 23 August 2020
Japan Consumer Fair
Tri-Media
SO— Brochure Support for DOT Osaka for (- R " ;IBE[I(‘ZZI‘] -U"-g;mgé?ep-i‘):ilqc:ﬁ Incu]'lred to Date
2NDQ02 . JAPAN  |Osaka, Nagoya and Fukuala Travel z=a, hagoya.end Rulaloki, 2nd Tty 01-Apr-20 | 30-Sep-20 |  30-Sep-20 42,758,719.03 1,257,460.04 0% 1,149,927.08 | "pdated by P1,149,927.08. No
Promotions Agencies Japan Campaigns accounted amount on the 2nd Quarter
i including Joint GPPA Report.
Promo
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NO. OF DAYS . n - o
Project pateor | TARGET DATE EXTENSION COB Allocation per A"""‘“"fd ?E‘L‘:g“““" prROJECT sTATUS | TOTAL cm’;'A'T”;”R“ED 10
Cirl No. DEPARTMENT (Dep't./Division| PROGRAM /PROJECT / ACTIVITY Location/Venue QTR CATEGORY Date Started I . ;‘:. OF Dept. (as of 29 Nov ¢ 1':-:;aliﬂll of % OF COMPLETION (From Date Start of Project u
" Ompietion) cOMPLETION | (DATE COMPLETED - 2019) (Lo as of Report Date SeCu
Availahility) to Report Date)
TARGET DATE) REMARKS
= i - B B Tri-Media N
Tactical Postponed; The Total Cost Incurred to
znpgog | !mernational JAPAN  |joint Promotion with Murasaki Sports ~ [Japan 2nd Allwertisiig 01-Apr-20 | 30-Apr-20 | 30-Apr-20 42,758,719.03 497,089.91 0% 47573686 |PAte is updated by P475,736.86. Re-
Promatiens Campaigns adjusted the accounted amount on the
including Joint Znd Quarter GPPA Report of P475,746.86.
Promo
Release of TPB Special Contigency Fund
Vitabnitianil SPECIAL (SFC) for the Proecurement of Personal The Total Cost Incurred to Date is updated
2NDQ .06 Tt CONTINGENCY |Protective Equipment (PPE) and Manila 2nd Special Project 02-Apr-20 13-Apr-20 13-Apr-20 - 87,033,695.56 531,980.00 100% 515,300.00 |by P515,300.00. No accounted amount on
FUND Vitamins for the Frontline Tourism the 2nd Quarter GPPA Report.
Airport Personnel
GPPA IMPLEMENTED AND COMPLETED IN THE 3RD QUARTER 2020 (JUL 01 TO SEPT 30, 2020)
A.REPORTED AS OF 3RD QUARTER 2020
TPR Domestic
3RDQO0L Hmestie DOMESTIC  [Balik-Bayan Promotional Campaign  [TBA 3rd Spechl 01-ul-20 | 31-Dec-20 | 31-Dec-20 167,495,002.63 2,922,000.00 0% On-going
Promatiens Promotions
Campaigns
Conduct of
3RD0.07 Domestic DOMESTIC Conduct of Philippine Tourism Baguio and Benguet, Camiguin S P;‘l“irllpine T S S erasie e P Bacail
0 Promotions Destination Inventory: Phase 1 and CDO, Samar and Leyte ! ourism lu FaEg Sep priney kbl i n-going
Destination
[nventory
Doniestic Phase 2-Web Management and TPB
3RDQ 03 P DOMESTIC  |Development of TPB Membership Digital 3rd Membership 01-Jul-20 31-Jul-21 31-Jul-21 167,495,002,63 830,000.00 0% On-going
Website Program
Tri-Media
arDgos [ 'rnAonal ) unicas 2020 virtuose Marketing Partnership | USA and Canada 3rd : 01-jul-20 [ 31-Dec-20 | 31-Dec-20 18,530,306.80 2,927,720.00 0% 2,902,567.38 | On-going
Promatiens Campaigns
including Joint
Promo
Tri-Media
Tactical
arpQos | MErnational | yenicas  |AsiaNow Campaign in Canada Canada 3rd Advertising 01-jul-20 | 31-Dec-20 | 31-Dec-20 18,530,306.80 648,190.00 0% On-going
Promotions Campaigns
including Joint
Proma
Tri-Media
fiitsnstianal Promotional Support te Philippine Tactical
3RDQO6 | e | AMERICAS |Embassies and Cansulates in the N/A 3rd 01-ul-20 [ 31-Dec-20 | 31-Dec-20 18,530,306,80 2,968,000,00 0% On-going
Americas . : -
including Joint
Proma
Tri-Media
nternational [ntegrated Media Placement - Travel AJ“C“F‘!'
3RDQ07 i st EUROPE  |Weekly, Selling Travel, Planet United Kingdom 3rd verising 01-Jul-20 31-Dec-20 | 31-Dec-20 57,637,807.72 396,000,00 0% On-going
Promotions i 3 Campaigns
Philippines and Yes Magazines . : ;
including Joint
Proma
Tri-Media
Tactical
International Media Placement in National = " Advertising = .
3RDQ OB : - ' e d ; Jul- 31-Dec-2 -Dec- 637,807, 594,000.00 0% -
RDQ. P EUROPE Geopraphic Traveller (NGT) United Kingdom 3r Chipaigha 01-Jul-20 31-Dec-20 31-Dec-20 57,637,807.72 On-going
including Joint
Promao
] 2 s - = International
International 1st Philippine Online Dive Fair in ) y .
3RDQ_09 Pramotions TAIWAN Taiwan 2020 Taiwan 3rd Cu?;.:‘l:;r}?aw 01-Jul-20 15-Aug-20 15-Aug-20 13,688,016,93 2,000,000.00 100% 1,852,542.00

Page7 0f 19



NO. OF DAYS

Provect pateor | TARGET DATE EXTENSION COR Allocationper | APProved Sudgetper | ppojpcr stays | TOTAL COSTINCURNED TO
mrl'Nu DEPARTMENT |Dep't/Division| PROGRAM / PROJECT / ACTIVITY Location/Venue QTR CATEGORY [ DateStarted | #'® % oF Dept. (as of 29 Nov (6 ﬂ’_‘l'z'ffimm[ % OF COMPLETION| = st of Project
- MPIEON| cOMPLETION | (DATE COMPLETED - 2019) 2ok asof Report Date |(rom Date R
Availability) to Report Date)
TARGET DATE) REMARKS
R ~ Tri-Media = | B -
[— . PDOT-Taiwan's proposed Tactical AJ“{:HI
3IRDQ_10 L TAIWAN  |Promotion-Advertising Campaign for 2 |Taiwan 3rd bl 01-ul-20 | 31-Dec-20 | 31-Dec-20 13,680,016.93 3,730,997.60 0% 3,456,260.50 [On-going
Promotions Campaigns
months 5 2 :
including Joint
Promo
Strategic
Marketing Communications
3RDQ_11 TR T DOMESTIC  |Pasko sa Panahon ng Pandemiya Nationwide 3rd Campaign for 01-Jul-20 31-Dec-20 31-Dec-20 167,495,002.63 1,500,000.00 0% On-gaing
i Brand
Promotions
Strategic
Marketin Development of a TPB Strategic Media Communications
3RDQ_12 ATKEIng MARCOM Plan [PHASE 1] focusing on Southeast  [N/A 3rd Campaign for 01-Jul-20 30-Sep-20 30-5ep-20 235,901,004.40 - CANCELLED Approved Budget: Php180,000,000.00
Communications i :
Asia and Morth Asian Markets Brand
Promotions
Marketin BPO / Digital
ARDQ_13 Cumr:mnlktat!i{uns MARCOM  |TPB PWA and Native App Project Digital 3rd Marketing 01-Jul-20 31-Dec-20 31-Dec-20 235,901,004.40 6,000,000.00 0% On-going
Strategy
$ s 2 : " International
International Taichung International Travel Fair Greater Taichung 23] -
3RDQ_14 Promotions TAIWAN 2020 International Expo Center 3rd Trade and ) 03-Jul-20 06-Jul-20 06-Jul-20 13,688,016.93 1,998,082.58 0% 1,850,713.96 |Postponed
Consumer Fair
. " . - . " . International
International Kachsiung International Travel Fair Kaohsiung International ; 3 . = i
3RDQ_15 Prorations TAIWAN 2020 Exhibition Ceritar Ard ) Trade and 7 10-Jul-20 13-ul-20 13-Jul-20 13,680,016.93 1,499,459.68 0% 1,388,772.13 |Postponed
Consumer Fair
Others -
"EPANAW (Journey) of the Indigenous Research and
3RDQ_16 Detiigstic pomespic [Cultural Communities (16C) and Luzon, Vi d Mind 3rd P;L}?UC[TIUEI‘J[ 01-Aug-2 31-Dec-20 | 31-Dec-z0 67,495,002.63 8,000,000.00 0% 7,000,000.00 |0n-goi
Q16 Bramations Indigenous People (IF) of the Luzon, Visayas, and Mindanao T soffee Tal ! c -Aug-20 -Dec- -Dec- 167, ! " 3 A B Yo il 4 a n-going
Philippines Books of ICCs
h and IPs in the
Philippines
Marketing
Domestic . . |Bringing the Confidence Backin Travel: . Support to LGUs . ’ A . i :
3RDQ_17 Picimations DOMESTIC Davaa Region Tourism Recovery Plan Davao City Ard and Regional 01-Aug-20 31-Dec-20 31-Dec-20 167,495,002.63 1,585,000.00 0% 1,585,000.00 |On-going
Directars
Domestic Conduct of Virtual Seminars on Digital TPB
3RDO_1R Promotlans DOMESTIC  |Marketing, Capacity Building, and Skills | Digital 3rd Membership 01-Aug-20 | 30-Nov-20 | 30-Nov-20 167,495,002.63 2,000,000.00 0% 719,738.74 |On-going
= Development Program
D i Motourismo Publicity and Promatiens TPHSD"""L'ISHC
3IRDQ_19 e DOMESTIC  |through Ride PH Season 5: The New  [Metro Manila ard pEsa 01-Aug-20 | 30-Nov-20 |  30-Nov-20 167,495,002.63 2,922,000.00 0% 750,000.00 [0n-going
Promotions Newial Promotions
Campaigns
Tri-Media
ofeiitsngi Tactical Online Learning Project for AJ;':ELF?I
aRpgzo | e AMERICAS | Travel Agents towards Development of |N/A 3rd e 01-Aug-20 | 31-Dec-20 | 31-Dec-20 18,530,306.80 1,326,000.00 0% 1,271,400.00 |On-going
Promotions R i Campaigns
Philippine Tourism Packages ’ - 2
including Juint
Promo
Tri-Media
Pacticat
arpg 21 | !nErnatonal 4 ppapg  anline Travel Training (OTT) 2020 [London, UK 3rd Jdverhsing 01-Aug-20 | 01-Aug-21| 01-Aug-21 57,637,807.72 389,400.00 0% On-going; Year-round
Promations Campaigns
including Joint
Promo
e ] - . BPO / Digital
Marketing Integrated Digital Marketing o : 5 . a .
IrRDQ_22 Ciirrim walcativis MARCOM Management-UK Market 2020 On-line/Digital 3rd h;:t\lr':te:;;g 01-Aug-20 31-Dec-20 31-Dec-20 235,901,004.40 2,500,000.00 0% 2,500,000.00 (On-going
: . Strategic
Printing of Safety Protocols Stickers and 7
’ SPECIAL p R Communications
Marketing , 2 . |Paraphernalia to be distributed to all . " 5 i
3RDQ 23 (e A CONTINGENCY DOT-accredited establishments and Nationwide 3rd Campaign for 01-Aug-20 31-Dec-21 31-Dec-21 87,033,695.56 18,958,750.00 0% On-going
FUND . Brand
Stakehuolders 5
Promotions
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NO. OF DAYS

Approved Budget per

TOTAL COST INCURRED TO

Project Date of TARGET DATE EXTENSION COB Allocation per Project PROJECT STATUS DATE
@ I}N DEPARTMENT |Dep't./Division| PROGRAM / PROJECT / ACTIVITY Location/Venue QTR CATEGORY DateStarted | a I“‘: OF Dept. (as of 29 Nov . rmr‘ ] : " % OF COMPLETION| = erojectu
L. OMPIEton] coMPLETION | (DATE COMPLETED - 2019) {Certitication'o as of Report Date Ll
TARGET DATE Availability) to Report Date)
) REMARKS
F— - - |Virtual Incentive Travel & Conventions, |, TR | | M.ILCE. Trade - == - - - i i
' [IT&C a Official Wehsite
3RDQ 24 MICE MICE  |Meeting China 2020 (IT&CM China gi‘_mﬁ"“‘“ Rkl Website 3rd and Consumer | 03-Aug-20 | 05-Aug-20 |  05-Aug-20 22,730,030.86 142,800.00 100%
2020) Fair
Tri-Media
iriksaiona Participation in various PATA Projects: Adl'acnf:a_l
3ppQas [ [Hernationd EUROPE  |Experience PATA, PATA Virtual Quizzes [London 3rd \dvertising 06-Aug-20 | 15-Mar-21 | 15-Mar-21 57,637.807.72 377,190.00 0% On-going
Promotions | 3, Campaigns
and PATA Exchange . & 5
including Joint
Promo
i T International
International Participation in Virtuoeso Travel Week- i
3RDQ 26 Promotions AMERICAS The Virtual Experience 2020 UsA 3rd Trade am.i - 10-Aug-20 13-Aug-20 13-Aug-20 18,530,306.80 238,500.00 100%
Consumer Fair
International Ofhiers=
3RDQ 27 Promsotions AMERICAS  [ASTA Glebal Convention 2020 Washington DC 3rd Financial 25-Aug-20 28-Aug-20 28-Aug-20 18,530,306.80 14,681.00 100% 13,469.40
Assistance
DOT's Assessment on Baguio City's
Domestic Readiness for the New Normal Post-
3RDQ 28 Promations DOMESTIC  |COVID19 Re: Opening of Baguio City to |Baguio City 3rd Special Event 31-Aug-20 02-Sep-20 02-Sep-20 167,495,002.63 513,714.00 100% 504,400.00
Local Tourism under the New Normal
Protocols
NCR, CAR, North Luzon, Marketing
Domestic e Assistance to DOT Regional Offices- Central Luzon, CALABARZON, . Support to LGUs .
3RpQ29 Promotions DAMESTIC | ¢ heyp Experiential Regional Tours  |MIMAROPA, Central Visayas L and Regional Q50 31-Deci20 |  31-Dec0 16749500201 %200:000:00 e On-going
and Western Visayas Directors
3RDO_30 Doricstic pomestic [conductoffree Vitual Seminarson i) 3rd fheil 01-6ep-20 | 31-0ct:20 | 31-0ct-20 7,495,002.63 0% 0 ; Technical Assi
0. Promotions ; Adversity Quotient [AQ) Advantage nline/Digital 3r M:Tngi-.smwp -Sep- -Oct- -Oct- 167,495,002, - D% n-going; Technical Assistance
Marketing
Domestic Marketing Support to Hote| Sales & Support to
3RDO_31 Brotaationg DOMESTIC  |Marketing Association (HSMA) Re: (Online/Digital 3rd Philippine 01-Sep-20 31-Dec-20 31-Dec-20 167,495,002.63 3,500,000.00 0% On-going
HSMA Goes Virtual Tourism
Attaches
Marketing
i Metro Y, Picks 2.0: Rediscove 2
3RDQ.32 Ditmiatje DOMESTIC | e fummy Fie ediseover &y tro Manila sed |SUPPArttoLGUs) o cop-20 | 31-Dec20 | 31-Dec-20 167,495,002.63 2,500,000.00 % On-going
Promaotions Reimagine and Regional
Directors
Marketing
= Domestic g Region X: Tourism in the New Normal . y Suppart to LGUs " ’
3RDQ_33 Praitigtions DOMESTIC Campaign Nerthern Mindanao 3rd and Regional 01-5ep-20 31-Dec-20 31-Dec-20 167,495,002.63 4,850,000.00 0% On-going
Directors
Hamastis Domestic Trade
3RDO_34 Promuiiuns DOMESTIC  [Travel Bingo Challenge Online/Digital 3rd and Consumer 01-Sep-20 31-0ct-20 31-0ct-20 167,495,002.63 5,000, 000.00 0% On-going
Fair
Domicstic Domestic Trade
3RDQ_35 Prarnkiang DOMESTIC  [Ultimate Bucket List Adventure: 2020 |Philippines 3rd and Consumer 01-Sep-20 31-Dec-20 31-Dec-20 167,495,002.63 2,922,000.00 0% On-going
Fair
International PR Agency of the Philippine " i = 0 i
3RDO_36 Draihationg TAIWAN Department of Tourism Ofice in Taiwan Taiwan 3rd PR & Publicity 01-Sep-20 31-Dec-20 31-Dec-20 13,688,016.93 984,827.59 0% On-going
Strategic
Marketin Communications
3IRDQ 37 A DOMESTIC  [Rebranding of Quirine Province Province of Quirino 3rd Campaign for 01-Sep-20 31-Dec-21 31-Dec-21 167,495,002.63 8,000,000.00 0% On-going
Communications Brand
Promotions
: - Hian — Giveaways and
E Marketing Printing of Philippine Destination y 5 " ” "
3RDQ 38 i i MARCOM Prathures i Erankbiee N/A 3rd Cnllake.lal 01-5ep-20 31-Mar-21 31-Mar-21 235,901,004.40 1,962,963.12 0% On-going
Materials
rorld Tr: g :
3RDQ_39 MICE MICE  [International Ecotourism Travel Mart :::I'ITIF' rade CenterMeti 3rd M"‘%:;ﬁz"k“d 04-Sep-20 | 06-Sep-20 |  06-Sep-20 22,730,030.86 300,000.00 100%
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NO,OF DAYS
1 . TAL COST INCURRED TO
— Datear | TARGET DATE EXTENSION COB Aliocation per Aot "‘;f:l:;:""‘""' erojecTsTaTus | TOTA phisans
Cirl o, | PEPARTMENT |icp't/Division|  PROGRAM / PROJECT / ACTIVITY Locatlon/Venue TR CATEGORY DateStarted | ar Dept. {35 029 Kov (Certificattanof WOFCOMPLETION | (i Start of Profest up
' COMPLETION | ([DATECOMPLETED- 2019) vatabiliiy) as af Report Date to Report Date)
___ TARGELDATE) . REM KRG
nno.gn. | Inernational - Iaerustiat
0. oI Travel Fair 1 ant Trademmg 15520 15200 15 HOw20 = 4339840518 200350000 e Qg
Prismofiung =
Consumer Faie
MLCE Trade
300G 01 MICE MICE IMEX Anerica 2020 138 Vopas, Novada, USA nd and Congunier 16.8up.20 1TSepa2tl | 17-5ep20 E 22,730,020,86 £,350,077.00| e P
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COMMISSION ON AUDIT
TOURISM PROMOTIONS BOARD

CONSOLIDATED QUARTERLY REPORT ON GOVERNMENT PROJECTS/PROGRAMS/ACTIVITIES

FOR THE 3RD QUARTER, CY 2020

) o ) Bt No. of Targe_t Project Status
Agency/Address Project/Program/Activity Name Location Total Cost Started Extensions Completion % of Completion Total Cost Incurred to Remarks
Date Date
A. CURRENT QUARTER (3RD QUARTER 2020)
Tourism
Promotions Board Balik-Bayan Promotional Campaign TBA Php2,922,000,00 01-Jul-20 31-Dec-20 0% - On-going
(TPB)
Tourism - . . S
Promotions Board Conduct of Philippine Tourism Baguio and Benguet, Camiguinand| ) 40600000 | 01-jul-20 30-Sep-20 0% : On-going
(TPB) Destination Inventory: Phase 1 CDO, Samar and Leyte
Tourism Phase 2-Web Management and
Promotions Board Development of TPB Membership Digital Php830,000.00 01-Jul-20 31-Jul-21 0% - On-going
(TPB) Website
Tourism
Promotions Board | 2020 Virtuoso Marketing Partnership USA and Canada Php2,927,720.00 01-Jul-20 31-Dec-20 0% 2,902,587.38 On-going
(TPB)
Tourism
Promations Board AsiaNow Campaign in.Canada Canada Php648,190.00 01-Jul-20 31-Dec-20 0% - On-going
(TPB)
Tourism Promational Support ta Philippine
Promotions Board Embassies and Consulates in the N/A Php2,968,000.00 01-Jul-20 31-Dec-20 0% - On-going
(TPB) Americas
Tourism Integrated Media Placement - Travel
Promotions Board | Weekly, Selling Travel, Planet Philippines United Kingdom Php396,000.00 01-Jul-20 31-Dec-20 0% On-going
(TPB) and Yes Magazines
Tourism ; . . .
Promotions Board ipediaPlafementinNanonal Geigrphie United Kingdom Php594,000.00 01-Jul-20 31-Dec-20 0% - On-going
Traveller (NGT)
(TPB)
Tourism —— " , m_— "
Promotions Board fee Bllipping Dn];l:)ez[élve it i T Taiwan Php2,000,000.00 01-Jul-20 15-Aug-20 100% 1,852,542.00 0
(TPB)
Tourism PDOT-Taiwan's proposed Tactical
Promotions Board | Promotion-Advertising Campaign for 2 Taiwan Php3,730,997.60 01-Jul-20 31-Dec-20 0% 3,456,260.50 On-going
(TPBE] months
Tourism
Promotions Board Pasko sa Panahon ng Pandemiya Nationwide Php1,500,000.00 01-Jul-20 31-Dec-20 0% - On-going
(TPB)
Tourism Development ofa TPB Strategic Media
Promotions Beard | Plan (PHASE 1) focusing on Southeast N/A - 01-Jul-20 30-Sep-20 CANCELLED - Approved Budget: Php180,000,000.00
(TPB) Asia and North Asian Markets
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Dite No. of Target Project Status
A Addr Proj Progr Activity N L i ) i R
7gency/ ress roject/Program/Activity Name ocation Total Cost Staitad Estsiisiong Completion % of Completion Total Cost Incurred to emarks
Date Date
Tourism
Promotions Board TPB PWA and Native App Project Digital Php6,000,000.00 01-Jul-20 31-Dec-20 0% ] On-going
(TPB)
Tourism Greater Taichung International
Promotions Board | Taichung International Travel Fair 2020 8 Php1,998,082.58 03-Jul-20 06-Jul-20 0% 1,850,713.96 Postponed
Expo Center
(TPB)
Tourism . . J = . -
Promotions Board | KeohsiungInternational Travel Fair Kaohsiung International Php1,499,459.68 | 10-Jul-20 13-Jul-20 0% 1,388,772.13 Postponed
2020 Exhibition Center
(TPB)
Tourism "EPANAW" {Journey) of the Indigenous
Promations Board Cultural Communities (1CC) and Luzon, Visayas, and Mindanao Php8,000,000.00 | 01-Aug-20 31-Dec-20 0% 7,000,000.00 On-going
(TPB) Indigenous People (IP) ofthe Philippines
Toupian Bringing the Confidence Back in Travel:
Pramotions Board Eng : . ’ Davao City Php1,585,000,00 | 01-Aug-20 31-Dec-20 0% 1,585,000.00 On-going
(TPR) Davao Region Tourism Recovery Plan
Tourism Conduct of Virtual Seminars on Digital
Promotions Board | Marketing, Capacity Building, and Skills Digital Php2,000,000.00 | 01-Aug-20 30-Nov-20 0% 719,738.74 On-going
(TPB) Development
Tourism Motourismo Publicity and Promotions
Promotions Board through Ride PH Season 5: The New Metro Manila Php2,922,000.00 | 01-Aug-20 30-Nov-20 0% 750,000.00 On-going
(TPB) Normal
Tourism Tactical Online Learning Project for
Promotions Board | Travel Agents towards Development of N/A Php1,326,000.00 | 01-Aug-20 31-Dec-20 0% 1,271,400.00 On-going
(TPB) Philippine Tourism Packages
Tourism
Promotions Board Online Travel Training (OTT) 2020 London, UK Php389,400.00 01-Aug-20 01-Aug-21 0% - On-going; Year-round
(TPB)
Tourism
. Integrated Digital Marketing . . o .
Promotions Board Management-UK Market 2020 On-line/Digital Php2,500,000.00 | 01-Aug-20 31-Dec-20 0% 2,500,000.00 On-going
(TPB)
. Printing of Safety Protocols Stickers and
Tourism Paraphernalia to be distributed to all
Promotions Board p : . Nationwide Php18,958,750.00 | 01-Aug-20 31-Dec-21 0% + On-going
DOT-accredited establishments and
(TPB)
Staleeholders
Lourism Virtual Tncentive Travel & Conventions IT&CM China Official Website
= ¥ S, hi 7 ‘ e e . .
Prnmo(%(:jl:;Boﬂrd Mesting China 2020 (IT&CM China 2020) (Virtual) Php142,800.00 03-Aug-20 05-Aug-20 100% 0
Tourism Participation in various PATA Projects:
Promotions Board | Experience PATA, PATA Virtual Quizzes London Php377,190.00 06-Aug-20 15-Mar-21 0% - On-going
(TPB) and PATA Exchange
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Daté No. of Target Project Status
Agency/Address Project/Program/Activity Name Location Total Cost iy Completion . Total Cost Incurred to Remarks
| c Started Extensions o % of Completion
Date Date
Tourism P .
Promotions Board Par thl]Jatl(}.ll in Vir tuosfo e UsA Php238,500.00 10-Aug-20 13-Aug-20 100% - 0
The Virtual Experience 2020
(TPB)
Tourism
Promotions Board ASTA Global Convention 2020 Washington DC Php14,681.00 25-Aug-20 28-Aug-20 100% 13,469.40 0
(TPB)
DOT's Assessment on Baguio City's
Tourism Readiness for the New Normal Post-
Promotions Board | COVID19 Re: Opening of Baguio City to Baguio City Php513,714.00 31-Aug-20 02-Sep-20 100% 504,400.00 0
(TPB) Local Tourism under the New Normal
Protocols
Taiiidm NCR, CAR, North Luzon, Central
» ) Assistance to DOT Regional Offices- Luzon, CALABARZON, - )
fr °'“°&‘;‘;B°“rd 360°VR Experiential Regional Tours | MIMAROPA, Central Visayasand | 200 000.00 | 01-Sep-20 AEeEE0 0% : On-going
Western Visayas
Tourism
» Conduct of Free Virtual Seminars on ; ; y : )
[ i o 5 i i 0, 4 ) . -
Pronm&t;:;}s)lﬂoard Adversity Quotient (AQ) Advantage Online/Digital 01-Sep-20 31-Oct-20 0% On-going; Technical Assistance
Tourism Marketing Support to Hotel Sales &
Promations Board Marketing Association (HSMA) Re: Online/Digital Php3,500,000.00 01-Sep-20 31-Dec-20 0% - On-going
(TPB) HSMA Goes Virtual
Tourism
i icks 2.0: Redi rer
Promotions Board Matrotutniny Pl,{:ks .0 eliseayerd: Metro Manila 2,500,000.00 01-Sep-20 31-Dec-20 0% - On-going
Reimagine
(TPB)
Tourism
ion X: ismin the New N 1
Premotions Board Reglon Tounsmm. 16 New Norma Northern Mindanao Php4,850,000.00 [ 01-Sep-20 31-Dec-20 0% - On-going
Campaign
(TPB)
Tourism
Promotions Board Travel Bingo Challenge Online/Digital 5,000,000.00 01-Sep-20 31-Oct-20 0% - On-going
(TPB)
Tourism
Promotions Board | Ultimate Bucket List Adventure: 2020 Philippines Php2,922,000.00 | 01-Sep-20 31-Dec-20 0% - On-going
(TPB)
Tourism
PR Agency of the Philippine Depart
Promotions Board gency ofthe L1Tippine epartment Taiwan Php984,827.59 | 01-Sep-20 31-Dec-20 0% - On-going
- of Tourism Office in Taiwan
(TPB)
Tourism
Promotions Board Rebranding of Quirino Province Province of Quirino Php8,000,000.00 01-Sep-20 31-Dec-21 0% - On-going
(TPB)
Tourism
P ilinpine Destinati
peomdkons B | ©ncneo Eallippine Restingsian N/A Php1,962,963.12 | 01-Sep-20 31-Mar-21 0% : On-going

(TPB)

Brochures in Frankfurt




Date No. of Target Project Status
i\geucy/Adﬁdress Prn]ect/Pf'ogrEltn/Actlmty Name Location Total Cost Started Extensions Completion % of Completion Total Cost chul‘l’ed to Remarks
Date Date
Tourism
Promotions Board | International Ecotourism Travel Mart |World Trade Center Metro Manila|  Php300,000.00 04-Sep-20 06-Sep-20 100% - 0
(TPB)
Tourism
Promotions Board Philippine Online Travel Fair Shanghai, China Php2,003,400.00 15-Sep-20 15-Nov-20 0% - On-going
(TPB)
Tourism
Promotions Board IMEX America 2020 Las Vegas, Nevada, USA Php8,350,077.00 15-Sep-20 17-Sep-20 0% = Postponed
(TPR)
Tourism 1st Virtual Union of International
Promotions Board | Associations (UIA) Roundt Table Asia- 0 Php9,010.00 17-Sep-20 18-Sep-20 100% 7,757.28 0
(TPB) Pacific
. Launching of Ridge and Reef Travel
Tourism Corridor (Baguio and Region [) and
Promotions Board . & - el A Baguio City Php2,150,100.00 18-Sep-20 23-Sep-20 100% o 0
(TPB) Visitor and Information Assistance
(VISITA) with Tourism and Travel Fair
. ’ Release of TPB Special Contingency Fund
layctm (SCF) for the Department of Tourism
; : e et N -
Pramo(t';t;;s]l}oard (DOT) Regianal Office VI Pre-Opening Boracay Island Php997,842.50 30-Sep-20 02-0ct-20 0% 200,000.00 On-going
Assessment of Boracay Island
B. ADDITIONAL GPPA IMPLEMENTED AND COMPLETED IN THE 1ST QUARTER AND REPORTED AS OF 3RD QUARTER
Tourism = e
Bigmptions Hoaed | oo Developrtien, and Malntendnce Online/Digital Php7,999,750.00 | 01-Jan-20 31-Dec-20 0% 7,417,950.00 On-going
(TPB) of Philippine Website in North America
Tourism
DOT ANZ Websit i
Promotions Board £ L EULE Matnteninczand Australiaand New Zealand Php4,872,254.40 01-Jan-20 31-Dec-20 0% 4,096,849.10 On-going
Social Medai Management
(TPB)
Tourism PDOT-Korea Website and Mobile App Re-
Promotions Board | design/Re-development/Maintenance Online/PDOT-Korea Php10,060,200.00 | 01-Jan-20 31-Dec-20 0% 4,100,000.00 On-going
(TPB) and Online Marketing for 2020
Tourism Social Media and Website Maintenance
Promotions Board & na S . T Online/PDOT-China Php3,600,000.00 01-Jan-20 31-Dec-20 0% 3,390,000.17 On-going
{TPB) AIUUITITC T T OTHTOTTUISTOT I VAT RTU
Tourism
Promotions Board ASEAN Tourism Forum (ATF) 2020 Brunei Darussalam Php18,873,242.00 | 12-Jan-20 16-Jan-20 100% - 0
(TPB)
Tourism
Promotions Board ASEAN Para Games Manilaand Clark - 18-Jan-20 23-Jan-20 CANCELLED - Approved Budget: Php70,000.00

(TPB)
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Target Project Status
Agency/Address Project/Program/Activity Name Location Total Cost Date Started [No. of Extensions| Completion . Total Cost Incurred to Remarks
% of Completion
Date Date
Tourism Philippine Airlines (PAL) Perth-Manila
- Promotions Board Inaugural Flight (Travel Trade and - Perth, Australia Php1,700,593.70 | 01-Feb-20 31-Mar-20 100% — 84,000.00 = 0
(TPB) Consumer Activities)
Tourism 3
2020
Promotions Board FHppEGentRe Wirld Tra‘ve] E),(pu i Brisbane, Australia Php2,275,824.16 | 15-Feb-20 17-Feb-20 100% - 0
Travel Agents' Seminar
(TPB)
Tourism
Pramotions Board National Multicultural Fetstival 2020 Australia Php107,679.00 23-Feb-20 23-Feb-20 100% - 0
(TPB)
Tourism 2nd International Meliponine Conference
Promotions Baard | 204 Asian Apicultural Association (AAA) | University of the Philippines (UP) 5 25-Feb-20 27-Feb-20 100% - | Promotional materials amounting Php214,580.20
(TPB) Philippines Symposium on Pollinator Los Bafios
Conservation
Tourism World Small Animal Veterinary
Promotions Board | Association (WSAVA) Regional Congress 0 - 28-Feb-20 28-Feb-20 100% - Technical assistance
(TPB) 2022 Bid
Tourism
Promotions Board Sydney Mardi Gras Parade 2020 Sydney, Australia Php585,000.00 29-Feb-20 29-Feb-20 100% - 0
(TPB)
Tourism R 3 y .
Promotions Board Azl Dive Bxpo [CAillE)](iiS:lgapol *Taedeal Singapore Php2,160,000.00 | 01-Mar-20 31-Dec-20 0% 1,939,505.41 On-going
(TPB) PaE
Tourism
Promotions Board | PR Agency for TPB (10-month retainer) Philippines Php3,000,000.00 | 01-Mar-20 31-Dec-20 0% 975,000.00 On-going
(TPB)
Tourism
Promotions Board Internationale Tourism Borse 2020 Messe, Berlin - 04-Mar-20 08-Mar-20 CANCELLED - Approved Budget: Php24,000,000.00
(TPB)
Tourism
Promotions Board Asian Oncology Society Convention SMX Convention Center - 05-Mar-20 07-Mar-20 CANCELLED - Approved Budget: Php100,000.00
(TPB)
Tourism 1st ASEAN Regional Conference of Public Philippine International
Promaticns Board plona ppine T : 10-Mar-20 13-Mar-20 CANCELLED : Approved Budget: Php145,975.00
Librarians Convention Center (PICC)
(TPB)
Tourism
Promotions Board |Nagoya Travel Fair (Tabi Matsuri Nagoya) Nagoya, Japan - 13-Mar-20 15-Mar-20 CANCELLED - Approved Budget: Php300,000.00
(TPB)

Page 150f19



fiate No. of Target Project Status
A Addr j ivi i ! il ¥ R !
A gency/Addr esis Project/Program/Activity Name Location Total Cost Started Extensions Completion % of Completion Total Cost Incurred to - emarks
Date Date
Participation ofthe Commission on
Tourism Higher Education (CHED) in the Asia-
Promotions Board Pacific Association for International Vancouver, Canada - 22-Mar-20 26-Mar-20 100% - Promotional materials amounting Php41,420,00
(TPB) Education (APAIE) Conference and
Exhibition 2020
A Release of TPB Special Contingency Fund
2 (SCF) for Stranded Domestic Tourists | Puerto Princesa, Palawan, Davao,
t Boar ; -Mar- -Mar- 9 5,974,480.00
Prgl]‘u[,;c;,[;;s] oard affected by the COVID-19 Enhanced Cagayan De Oro and Tacloban EHpBHpSBRNg: | S5aMEEa0 26-Mar-20 s ¢
Community Quarantine (ECQ)
Tourism
3 d Budget: Php150,000. ith Provisi
Premotions Board Franchise Asia Philippines 2020 SMX Convention Center - 25-Mar-20 29-Mar-20 CANCELLED = Ap?' m{e HEBE p ! (?U Wit howlsiorar
(TPB) in-kind sponsorship amounting Php11,374.00
C. ADDITIONAL GPPA IMPLEMENTED AND COMPLETED IN THE 2ND QUARTER AND REPORTED AS OF 3RD QUARTER
. Release of TPB Special Contingency Fund
o (SCF) for Stranded Domestic Tourists | Puerto Princesa, Palawan, Davao
g i E ! ! ' g -Mar- -Mar- Y ,974,480.00 0
e "““’(f;‘;:]B”“d affected by the COVID-19 Enhanced Cipijuii DeDroant Tacloban | TIPOS404B0.00 |125-Mar-20 26-Mar-20 100% :
Community Quarantine (ECQ)
Tourism Request for Additional Surgical Masks Wiy Kaalin et
Promations Board | for Department of Tourism (DOT) NAIA Ll ! Php183,000.00 | 01-Apr-20 30-Apr-20 100% 168,000.00 0
; Airport (NAIA)
(TPB) Frontliners
Tourism .
. —
Promotions Board | T D0 | aiwan Website Maintenance and Taiwan Php2,000,000.00 | 01-Apr-20 31-Dec-20 0% - On-going
Social Media Management
(TPB)
ourlsm Asia Pacific Initative on Reproduction Philippine International Approved Budget: Php850,000.00 with Promotional
P[‘ﬂn‘]()[t.;‘(:)l;;)BOal‘d (ASPIRE) 2020 Congress Convention Center (PICC) ) 1Py Thipsel) CrmCELLED " | materials and giveaways amounting Php275,811.00
; Philippines' Attendance Promotion
Tourlsm Campaign at the World Travel and Moon Palace Convention Centre
(i ard ! y -Apr- 23-Apr- 9 - Post
PRI Tourism Council (WTTC) Glebal Summit [ Cancun, Quintana Roo, Mexico thpheaedaall | Zidprdl Subprid 0% astperied
(TPB)
2020
Taurism Manila-Soccsksargen-Davao and
Promotions Board | Discover the Philippines Bloggers Trip A a. 8 ] a” - 23-Apr-20 20-May-20 CANCELLED - Approved Budget: Php5,000,000.00
(TPB) Manila-Dumaguete-Siquijor
Release of TPB Special Contingency Fund
Tourism (SCF) for Additional Sweeper Flights for . ; .
" E
Promotions Board | Stranded Domestic Tourists affected by Pll]li:itlz i:ESES?VJON;SE'BCEEzT' Php7,000,000.00 | 28-Apr-20 30-Apr-20 100% 7,000,000.00 0
(TPB) the COVID-19 Enhanced Community ' !
Quarantine (ECQ)
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Dt No. of Target Project Status
7Agency/Aidress Project/Program/Activity Name Location Total Cost Started Exten's(i)nns Comp;etioll ok Completion Total Cost Incurred to Remarks
Date Date
Tourism Release of Special Contingency Fund for i A Tt nataral
Promotions Board Procurement of Essential Care Kits Air yor?{NAlA] Termin;s Php200,000.00 01-May-20 31-May-20 100% 200,000.00 0
(TPB) (MalasaKITS) for Stranded Tourist P
7 Release of Special Contingency Fund for
Rayrism the Conduct of a Market and Stakeholder
Promotions Board ; o Philippines Php4,368,000.00 | 01-May-20 31-May-20 100% 4,368,000.00 0
(TPE) Research Studies on Travel & Tourism
during and after COVID-19 pandemic
Tourism
Promotions Board MATTA Travel Fair 2020 Malaysia - 01-May-20 03-May-20 CANCELLED - Approved Budget: Php2,571,908.00
(TPB)
Tourism
1st Global Confer f iti
Froftotions Bead | L0t Clabal Canferenceafthe Coalition of Manila - 04-May-20 08-May-20 CANCELLED : Approved Budget: Php8,649,000.00
Fragile Ecosystem
(TPB)
Tourism 17th Western Pacific Naval Symposium Conrad Hotel and Sofitel
Promotions Board Yiop e ot - 19-May-20 20-May-20 CANCELLED # 0
(WPNS) Philippine Plaza Hotel
(TPR)
Tourism
r 3 1 i i
Promotions Board Philippine Fintec Festival Shangri-La at the Fort ; 20-May-20 21-May-20 CANCELLED .| renyed Budeet Bhpd S000G.00wieh Promnrional
(TPB) materials amounting Php163,410.00
Tourism o :
Promotions Board estasblliyrclitions Boe: Fendand World Trade Center Metro Manila # 21-May-20 23-May-20 CANCELLED = 0
Beverage
(TPB)
S Federation Internationale des
. Administrateurs de Bien-Conselis ) Postponed; Promotional materials amounting
- s = o -May- 0, =
Pr onw[tTl%[:)Board Immobiliers (FIABCI) 71st World Real Marriott Grand Ballroom Php475,000.00 26-May-20 30-May-20 0% Php414,820.00
Estate Congress
, Release of TPB Special Contingency Fund
e (SCF) for the Procurement of Hygiene
Promotions Board | . . gl . Clark International Airport Php675,000.00 01-Jun-20 31-Jul-20 100% = 0
(TPEB) Kits for the Returning Overseas Filipinos
at the Clark International Airport
Tourism
Promations Board Arabian Travel Market 2020 Dubai - 01-Jun-20 03-Jun-20 100% 10,637,257.61 0
(TPB)
Tourism
" e Trval By
Promotions Board New Nomffﬁ fu.l Trave : ing” Lampaign in Nationwide Php42,000,000.00 | 01-Jun-20 31-0ct-20 0% - On-going
the Philippine Tourism Industry
(TPB)
Tourism
PramptaeRare | omestelounlsm Mslcome Hack Nationwide Php52,500,000.00 | 01-Jun-20 31-Dec-20 0% . On-going
(TPE) Campaign
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Date No. of Target Project Status
A P ject/P ¥ Aclivi i y i
gency/Address Project/Program/Activity Name Location Total Cost Started Extensions Completion 84af Compltion Total Cost Incurred to Remarks
Date Date
Tourism
- tine Websi
Promotions Buard | 20! lpan Digital Marketing Wehsite Online/PDOT-Japan Php4,000,000.00 | 01-Jun-20 31-Dec-20 0% 3,956,165.57 On-going
Maintenance 2020
(TPB)
Tourism g i ;
Promotions Board | D01 Taiwan Website Maintenance Taiwan Php1,000,000.00 | 01-Jun-20 31-Dec-20 0% - On-going
Supplemental Budget
(TPB)
e Printing of Philippine Destination
Promations Board : PP N/A Php1,054,806.00 | 01-Jun-20 30-Sep-20 0% 973,207.80 On-going
Brochures in Korea
(TPRB)
Tougim Printing of Philippine Destination
Promotions Board £ P]? 3 N/A Php1,506,206.52 01-Jun-20 30-Sep-20 0% 1,438,137.57 On-going
Brochures in Taiwan
(TPB)
Tourism
Promotions Board Gemma Korea Incentive Tour Iparklslond Resarrand - 01-Jun-20 01-Jun-20 CANCELLED A 0
Waterpark Cebu
{TPB)
Tourism LT :
Promotions Board Kyani Korea Incentive Tour R S e - 10-Jun-20 13-Jun-20 CANCELLED - Approved Budget: Php70,000.00
Spa, Cebu
(TPB)
Tourism Ad Placement for the Safety Protocols of
Promotions Board | Tourism Establishments under the New Print broadsheet and digital Php2,000,000.00 11-Jun-20 15-Jun-20 100% - 0
(TPB) Normal
Tourism Print Ad Placements for the Safety Print broadsheets (major) with
Promotions Board | Protocols of the Department of Tourism | digital media component in the Php4,880,000.00 15-Jun-20 31-Dec-20 0% “ On-going
(TPB) (DOT) under the New Normal Philippines
D. REPORTED AS OF 1ST QUARTER 2020 WITH UPDATES ON THE DETAILS DURING THE 3RD QUARTER REPORT PERIOD
Tourism Lo Basis Bl nizsde Acize The Total Cost Incurred to Date is updated by
Promotions Board Winter Escapade 7-IMFITPH ;a 'a‘f';:ts © fAcuzar, Php930,200.00 | 17-Jan-20 21-Jan-20 100% 807,650.00 | P268,000.00, Accounted amount on the 1st Quarter
(TPB) gac, Bataan GPPA Report wes P539,650.00 anly
E. REPORTED AS OF 2ND QUARTER 2020 WITH UPDATES ON THE DETAILS DURING THE 3RD QUARTER REPORT PERIOD
Tourism The Total Cost Incurred to Date is updated by
Promotions Beard | Hiringof PR Agency for PDOT-Korea Korea Php5,190,480.00 01-Jan-20 31-Dec-20 0% 4,428,526.61 P1,169,948.61, Accounted amount on the 2nd
(TPB) Quarter GPPA Report wes P3,258,578.00 only.
Fourism Philippine Showroom; Ground Thie Total CostTncurred to Dateis updated by
Promotions Board |Philippine Showroom - Korea Operations| Floor, Suite 102, Hotel President, | Php14,000,000.00 | 01-Jan-20 31-Dec-20 0% 13,013,183.37 P3,154,917.60. Accounted amount on the 2nd
(TPB) Euljiro 16, Jung-gu, Seoul, Korea Quarter GPPA Report wes P9,858,265.77 only.
Travism Sunshine City Convention Center Completed on 3rd Qtr; Moved dates on 21-23 August
Premotions Board Marine Diving Fair (MDF) 2020 ¥ - "| Php5,349,135.25 | 03-Apr-20 05-Apr-20 100% 4,977,837.92 p f g
(TPB) Ikebukuro, Tokyo, Japan 2020
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Dat No. of Target Project Status
Agency/Address |  Project/Program/AclivityName |  Location . __Total Cost | rae B Completion | TotalCostlncurredte | Remarks |
== e T S S—n—— = Started Extensions | % of Completion — e SR —
Date Date
Tourism Brochure Support for DOT Osaka for On-going: The Total Cost Incurred to Date is updated
) Dsalca, Nagoya, and Fukuoka, e
Promotions Board | Osaka, Nagoya and Fulcuoka Travel Php1,257,460.04 | 01-Apr-20 30-Sep-20 0% 1,149,927.08 | by P1,149,927.08. No accounted amount on the 2nd
(TPB) Agencies Iapen Quarter GPPA Report.
Tourism Postponed; The Total Cost Incurred to Date is
: ) : . . § updated by P475,736.86. Re-adjusted the accounted
Promot';f;;s Board | Jeint Promation with Murasaki Sports Japan Php497,889.91 01-Apr-20 30-Apr-20 0% 475,736.86 amount on the 2nd Quarter GPPA Report of
(TPB) P475,746.86.
Release of TPB Special Contigency Fund
Tourism (SFC) for the Procurement of Personal The Taotal Cost Incurred to Date is updated by
Promotions Board Protective Equipment (PPE} and Manila Php531,980.00 02-Apr-20 13-Apr-20 100% 515,300.00 P515,300.00. No accounted amount on the 2nd
(TPB) Vitamins for the Frontline Tourism Quarter GPPA Report.
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