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Did you notice that our 
e-magazine has a new 
name? 

Welcome to the 
inaugural issue of SPOTLIGHT. 
While this is the 2nd quarter issue 
of TPB’s e-magazine for the year, 
we decided to launch this refreshed 
publication in this issue, signaling 
how we changed from HEADLINES 
to SPOTLIGHT and also reflecting our 
paradigm shift in keeping you updated 
on travel and tourism events, programs 
and developments. As TPB’s new COO, 
I took “Headlines” to lean more towards sharing news, and discussed with the TPB team how news can stay relevant 
when we release the e-magazine every three months. And so, after a series of virtual discussions and polls through the 
community quarantine period, SPOTLIGHT is here to hopefully feature updates and share information in a “more fun” 
format.

This space is also renamed “On the Spot” (from COO Corner) to depict my personal and our team’s collective renewed 
commitment to fulfil our tasks with a greater sense of urgency and be at the scene of tourism and travel action and 
events. In doing so, we aspire to fill the e-magazine’s pages with current, fresh and destination-focused articles to inform, 
inspire and ignite community collaboration to promote tourism.  

In this Issue, we put the spotlight on our resilience as a people, as a tourism destination, and also TPB as an organization. 
The adverse impact of this health pandemic is felt across the world, but our spirit of perseverance and faith strengthened 
our resolve to carry out our mission, do our share of contributions to mitigate darkness around us, and consciously exert 
efforts to focus on the possibilities ahead of us. 

The pages in this Issue honor our narrative of grit and growth through the time of COVID-19. The question frequently 
asked of me as TPB’s COO in the time of COVID is “so how do you promote?” My usual top-of-head reply points to 
adopting innovation, creativity and technology. But my authentic deep-in-my-heart unsaid answer is the essential point 
that fuels my continued commitment to promote our country as the preferred fun destination in the world: “so long as I 
am clear and I honestly believe in my WHY, then I will always find the how…”

Our places and our people make the Philippines more fun. That honest belief, coupled by my trust in the TPB team, 
constantly leads me to the countless ways by which to promote our country.

MARIA ANTHONETTE C. VELASCO-ALLONES

“I don’t measure a man’s success by how high he climbs, but by 
how high he bounces  when he hits bottom.”

- GEORGE PATTON

On The SpotOn The On The SPOTSPOT

This quarter's Spotlight pays tribute to the 
hard work that the tourism sector continues 
to do to enable us to cultivate the adversities 

we faced and continue to overcome

I  wonder how you would look back at 2020. 

And this question became even more interesting 
when one of the gifts I received over the holidays 
from a news cable company was a set of things 
that included a mallet, a protective eye gear and 
a styrofoam figure with 2020 carved in it. The gift 
came with a note instructing the recipient to wear the 
goggles, and beat the hell out of 2020 as a symbolic 
and cathartic way to say goodbye to the year that was.  

I wanted to follow the instructions as a matter of 
impulse, but after some reflection, I sent the goggles 
and the 2020 styro-figure back to the office, kept 
the hammer for future use and picked up and read 
through Fareed Zakaria’s book, “Ten Lessons for a 
Post-Pandemic World”, which also came in the box.

My own take-away from the book is that the courage 
we cultivated, shared and demonstrated at TPB to 
carve new paths for innovative, customer-centric 
and relevant initiatives through the pandemic year of 
2020, proves to be a fundamental yet pioneering value 
that steered us, as a team, through the challenges, 
and brought us to the milestone accomplishments we 
committed to achieve with pride, honor, patriotism 
and a deep sense of fulfilment.

This quarter’s Spotlight pays tribute to the hard work 
that the tourism sector, including the TPB, continues 
to do to enable us to cultivate the adversities we faced 
and continue to overcome, and allow us to flourish 
with the best use of our talents, shared dedication and 
judicious deployment of resources entrusted to us.  

So, how do I look back at 2020? My intuitive sense 
is to try not to remember the horrors of the year, 
but a well-discerned perspective leaves me actually 
grateful for the many blessings that were showered 
upon us through the year. They are too many to be 
enumerated here, and I am confident you are aware of 
them because you were part of many of them, if not, 
being the blessing in itself.

May this issue spark the same sense of gratitude 
in your hearts and inspire you to strengthen our 
partnerships in the coming year. 

On behalf of the entire TPB, I wish you a renewed 
sense of optimism, joy and hope as we embark on 
shared initiatives ahead. May “the Lord crown your 
year with His goodness.”
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Despite the pandemic drastically altering global tourism, the 
Tourism Promotions Board (TPB) Philippines forges on to 

map out a compelling masterplan to make the Philippines a 
preferred destination for safe, uniquely diverse, and fun travel 
experience.

By 2025, the TPB envisions a more secure and enjoyable 
Philippine travel experience for domestic and international 
travelers by continuing to partner with various private and 
public stakeholders to further promote the islands of Luzon, 
Visayas, and Mindanao as destinations of breathtaking 
sceneries, exquisite cuisine, colorful festivals, diverse culture, 
and just plainly good people. 

“We have also adopted three new strategies to help the 
tourism industry recover and thrive anew amid the COVID-19 
pandemic crisis and to assist both TPB’s clients and the private 
sector towards these goals,’’ said TPB Chief Operating Officer 
Maria Anthonette C. Velasco-Allones.

These strategies include: Partnerships as Pathways where 
stronger collaboration will be forged with partners from the 
national government, local government units (LGUs), and 
the private sector, leveraging on their collective strengths 
to promote and market the Philippines; the SMARTourism 
program where the TBP has integrated innovation in its 
operations by strengthening its digital presence, ensuring 
data-driven planning, and expanding other tools for promotions 
and marketing, among them a progressive web application 
(PWA) called Travel Philippines; and Safe Bangon Turismo, a 

campaign  to launch the Bounce Back Philippines Philippine 
Tourism program and re-establish the country as the ideal 
destination for identified customer interests. 

“We believe that safe domestic travelling is now attainable.  
The World Travel and Tourism Council (WTTC) has in fact 
already issued to the Philippines its Safe Travels Stamp, the 
world’s first global safety and hygiene stamp,’’ Velasco-Allones 
emphasized.  The Safe Travels Stamp signifies that a country’s 
safety and hygiene protocols are aligned with WTTC’s Safe 
Travels Protocols. 

Aside from its five-year masterplan, the TPB also carried out 
numerous events to support the effective implementation of 
the Tourism Response and Recovery Program. For instance, 
TPB sent sweeper flights that assisted thousands of stranded 
tourists affected by the ECQ, as well as provided PPEs and 
supplements for frontline tourism airport personnel, MalasaKits 
for transiting tourists at NAIA terminals, surgical masks for DOT 
ARIU personnel, and essential care kits for returning OFWs at 
Clark International Airport. It also allocated financial assistance 
for the RT-PCR tests of tourism workers based in Aklan.

In a bid to provide affordable Real-Time Reverse Transcription 
Polymerase Chain Reaction (RT-PCR) tests for qualified 
domestic tourists, the DOT and TPB rolled out its RT-PCR 
Financial Subsidy Programs by inking an agreement with the 
University of the Philippines-Philippine General Hospital (UP-
PGH) and the Philippine Children’s Medical Center (PCMC) 
in December 2020. This partnership subsidizes 50 percent of 

the testing cost to benefit more than 22,000 local tourists to 
encourage the traveling public to rediscover places that have 
been declared open and safe by the Inter-Agency Task Force 
Emerging Infectious Disease (IATF-EID) and local government 
units.

TPB has also started executing projects that will continue in 
the coming years such as the New Normal for Safety campaign 
for travelers, Domestic Tourism Welcome Back Campaign, 
Motourismo Philippines, and airport rebranding initiatives. 
Furthermore, a familiarization trip to Bohol was spearheaded 
in December 2020 for stakeholders to validate and inspect the 
activities and facilities identified suitable for MICE clients and 
leisure visitors. As 78 percent of the Bohol economy is based 
on tourism, this initiative was a big boon to the recovery efforts 
of the province to restore the jobs of its displaced tourism 
workers due to the pandemic.

TECHNOLOGY AND GOOD GOVERNANCE
To maximize technology for marketing, promotions, and 
administrative operations, TPB initiated a Market and 
Stakeholder Research Study on Travel and Tourism and 
conducted a digital marketing seminar with localized B2B. It 
also conducted the 1st Hybrid Philippine Travel Exchange in 
Panglao Island, Bohol and MICECONLINE 2020, as well as 
participated in hybrid travel trade, consumer and MICE events 
to heavily promote the Philippines.

Part of TPB’s plans to promote the gradual reopening of safe 
domestic tourism is the virtual conduct of its 6th Regional Travel 
Fair (RTF) held on 17 to 20 December 2020. More than 120 
exhibitors from different travel trade sectors participated in this 
4-day event which generated 5,606 business leads with 1,404 
unique visitors to the platform. It featured webinars, business-
to-business sessions and business-to-consumer participations. 

With its shift to digital, the event enabled people from home to 
discover the latest Philippine tourism offerings, and facilitate 
business negotiations between sellers and buyers.

Meanwhile, to strengthen stakeholder partnership towards 
cohesive promotions and marketing efforts, TPB conducted 
the Philippine Tourism Destination Inventory as it continuously 
consults and collaborates with various tourism associations 
and LGUs, such as Baguio and Boracay. 

In 2020, despite intermittent disruptions due to the pandemic, 
TPB ensured to maintain efficient, accountable, and transparent 
administrative and financial processes and systems such as the 
creation of Task Force Liquidation to drastically reduce previous 
year fund transfers. The administration also endeavored to 
fill-up vacant positions to beef up the workforce and provided 
support mechanisms and alternative work arrangements 
to ensure personnel safety and COVID-19 mitigation in the 
workplace.

Furthermore, TPB remains committed to its good governance 
practices by adhering to the requirements of its oversight 
offices/committees such as PHILGEPS, ARTA, GPPB 
for submission of Annual Procurement Plan and Agency 
Procurement Compliance and Performance Indicator System 
(APCPI), COA, CSC, and the like.

Lastly, the agency sustained a culture of organizational 
engagement that fosters effective performance, lifelong 
learning, and growth through programs on learning and 
development, employee engagement, service excellence, and 
corporate social responsibility. 

Know more about TPB Philippines and its other programs by 
visiting its official website at www.tpb.gov.ph.
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The Covid-19 pandemic has 
deterred the Philippine tourism 

industry from surpassing its 
remarkable record in terms of tourism 
receipts in the previous year. Not only 
has it forced destinations to close 
their doors but also displaced millions 
of workers. But despite the ongoing 
onslaught of Covid-19, the TPB and 
the DOT remain hopeful that the 
industry will bounce back.

One of the efforts that recently came 
to fruition is Travel Philippines, 
known as the official progressive web 
application (PWA) of the TPB and 
DOT in partnership with HIMO Global 
Inc. The application, which was 
launched on 30 October 2020 through 
an online media press conference 
headed by DOT Secretary Bernadette 
Romulo-Puyat, TPB Chief Operating 
Officer Maria Anthonette Velasco-
Allones, DOT Branding Assistant 
Secretary Howard Uyking, and HIMO 
CEO Winston Damarillo, aims to aid 
potential tourists in their travel journey 
as they explore the Philippines in the 
new normal.

Travel Philippines was initially 
released featuring six destinations 
that are slowly reopening its doors to 
domestic tourism such as Boracay, 

Baguio, Bohol, Palawan, and 
Ilocos Norte. It includes up-to-date 
information on travel requirements, 
health protocols, and other verified / 
official information a tourist will find 
useful prior to traveling.

Metro Manila was also included 
to promote establishments open 
for staycations and dining. Other 
features that were presented during 
the launch included the trip / itinerary 
builder, accredited establishments, 
and an e-vault / storage that users 
can access to store digital copies of 
test results and valid IDs that may be 
required at certain destinations.

Despite having partial information, 
Travel Philippines was still released 
to stir up tourist interest in the idea 
of domestic travel while constantly 
being updated as more domestic 
destinations reopen. "The version 
of the Travel Philippines PWA is just 
the start of our goal to make it a must 
have, a one-stop shop for travelers," 
said Secretary Puyat during the media 
launch.

More enhancements like the booking 
platform are expected in the future as 
Travel Philippines aims to accompany 
the tourist in his or her travel journey 

Travel Philippines Goes Online
every step of the way. And to 
encourage international tourists to 
visit the Philippines once the country 
finally reopens, app content will also 
be translated to languages that cater 
to TPB’s international target markets.

Visit https://app.philippines.travel/ 
today!

/Headlines/
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Responding to the challenge to pivot -- from a trusted 
and long-running physical event to an uncharted online 

version --  the Tourism Promotions Board (TPB) successfully 
mounted “MICECONline 2020”, the largest gathering of 
Meetings, Incentive, Travel, Conventions and Exhibitions 
(MICE) professionals in the Philippines which provided 
tourism stakeholders five days of holistic tourism education 
aimed to retool them in these challenging times.

Held on Oct. 26-30, MICEONline 2020 gathered 1,331 
participants from different Philippine destinations, marketing 
companies, incentive travel planners and organizers, tour 
operators, hotels/restaurants, airline companies, tourism 
offices, LGUs, and global media. MICECONline 2020 was 
also participated by 61 foreign delegates from Australia, 
China,  Germany, India, Japan, Portugal, Russia, Singapore, 
South Korea, Taiwan, Thailand, Ukraine, UK, and the U.S.

“Proudly, we were able to achieve what we organized 
MICECONline 2020 for:  we indeed ‘RENEWed, REBOOTed, 
and  REVITALIZEd’ to highlight best practices, practical 
advices, and recovery measures that the MICE industry can 
adapt especially in these challenging times,” said Atty. Maria 
Anthonette C. Velasco-Allones, Chief Operating Officer of 
TPB. 

For the first time, MICECON was offered free of charge to allow 
tourism stakeholders from distant locations to network and 
share their best practices. In the plenary sessions,  esteemed 

experts from the international and local tourism arena offered 
new insights and valuable forward-looking concepts from 
coping with the pandemic, to selling during a global crisis; 
from gearing up for the new normal to designing hybrid and 
virtual meetings and finding opportunities in the new ways 
of mounting exhibitions and a lot more. Participants in the 
breakout sessions were given a more interactive opportunity 
to ask speakers and panelists on pressing issues, particularly 
on how to successfully navigate and thrive despite challenges 
in the new normal.

At the core of this was the MICE Roadmap that showed 
targeted focus on each significant sector  namely Meeting 
and Conventions, Incentive Travel, and Exhibitions.   

“I have witnessed the wealth of expertise, the depth of 
commitment, and the breadth of the MICE network in the 
country and beyond. With all these efforts, we are more than 
inspired to serve you, our stakeholders and partners, in the 
best way we can. This is the time to prepare for better years 
ahead. Let us ramp up our efforts to position the Philippines 
as a top MICE destination not just in Southeast Asia but the 
world,” said Velasco-Allones with so much optimism.

TPB is looking forward to MICECON 2021 as the Department 
of Tourism strengthens its efforts to promote domestic travel 
as more local destinations have begun to open their doors to 
guests.
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As the tourism industry navigates the path to recovery, hopes 
to sustain partnerships among the tourism stakeholders are 

revitalized through the Tourism Promotions Board (TPB) Philippines’ 
Weekly Members’ Chat launched on 11 November 2020.

The virtual weekly meetings provide a platform for insights, updates, 
interactions, and best practice sharing among the agency and its 
members. Sessions were held via Zoom every Wednesdays for 
the months of November and December 2020 following a casual 
presentation of the speakers and a question and answer portion 
towards the end.

Previous session speakers Catherine Turvill, Fr. Valentino Pinlac, 
Sharon Perez, Cesar Cruz, Melissa Corilla, Aloysius Mapalo, 
Christine Urbanozo-Ibarreta, and Preet Singh represented various 
sectors of the Philippine tourism industry. Each gave insights on 
their respective organization’s COVID-19 coping mechanisms 
that range from retooling traditional business operations, adapting 
digital innovations, implementing and complying with safety 
protocols, and providing health awareness and skills enhancement 
programs for clients and staff.

“Our goal is to support you, our valued members, as we go through 
the challenges of this pandemic together and prepare ourselves for 
eventual recovery. We want you to share the best things you have 
done through this pandemic which the others can benefit from,” said 
TPB Chief Operating Officer Maria Anthonette Velasco-Allones.

“We hope this series of meetings with tourism stakeholders will 
allow us to effectively communicate, productively collaborate, and 
sustainably contribute in building our communities and moving our 
country forward,” Allones added.

The TPB Membership Program is open for membership to 
Department of Tourism (DOT) accredited establishments and 
organizations. It aims to provide marketing services and benefits 
to its members through various activities that promote, advocate, 
and represent their interests for the benefit and sustainable 
development of their business and the tourism industry as a whole.

TPB TPB 
WeeklyWeekly
MeMBers’ MeMBers’ 
ChaT ChaT 

/Market Links/
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The Tourism Promotions Board (Philippines), together 
with the Philippine Department of Tourism offices in 

China, has mounted the country's 1st Online Business 
Mission from December 14, 2020 to February 14, 2021 
with the aim to bridge the gap between the Chinese 
and Philippine travel trade sectors in the context of the 
COVID-19 pandemic. 

The business mission kicked off with a series of one-on-
one business meetings between the countries' travel trade 
sectors last December 14 to 16 and was highlighted with 
a presentation of Philippine destinations that recently 
reopened to the public, having passed the rigid healthy 
and safety standards imposed by the Inter-Agency Task 
Force (IATF).

200 buyers composed of Online Travel Agencies (OTAs), 
MICE operators, travel agencies, wholesalers, and charter 
and cruise operators are expected to join this significant 
convention. A minimum of 645 guaranteed virtual meetings 
will be conducted during the scheduled business-to-

business meetings, including 15 appointments each with 
the 45 confirmed sellers. This number is expected to 
increase,  depending on the buyers and sellers’ agreement 
during the pre-appointment period. 

Sellers and buyers can meet and conduct business in a 
virtual booth which will be open for two months. Special 
events such as raffle promotions will also be held to 
encourage buyers to keep on visiting the online platform. 
Automatic translation for both Mandarin and English 
languages will be made available through chat messaging 
during the actual meeting. 

Through this Online Business Mission, DOT Philippines 
and China, along with TPB and 43 members of the 
Philippine private sector, expect a progressive recovery of 
the tourism industries of both countries.

Know more about TPB Philippines and its other initiatives 
by visiting its official website: www.tpb.gov.ph.

TPB, DOT-China hold 
1st PHL Online Business Mission
The Tourism Promotions Board (TPB) Philippines partners with the Department of Tourism 

(DOT)-China to fortify travel trade between both countries as the pandemic continues.
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Agile leadership in times of pandemic will see industries 
through.

This was emphasized by Tourism Promotions Board (TPB) 
Philippines Chief Operating Officer Maria Anthonette  C. 
Velasco-Allones in her talk at the 8th Associations Summit, 
spearheaded by the Philippine Council of Associations 
and Association Executives (PCAAE) last November 
25-26, 2020. The summit gathered association leaders 
and executives to discuss topics about association 
management and governance.

Velasco-Allones pointed out how the current global 
situation has pushed them at the TPB to innovate and 
adapt agile methods to develop new products, rebrand 
services, and maintain effective and functional operations 
in the digital platform. 

“Agile leadership underscores the creation of the 
right environment for self-managing teams for higher 
productivity—one where teams can continuously 
collaborate with and learn from each other,  where they 
are focused on quality learning, emphasizing the culture 
of shared ownership, growth mindset, positive feedback, 
and working towards long-term goals,” Velasco-Allones 
explained.

Illustrating agile leadership in the TPB context, Velasco-
Allones outlined the three strategies TPB has adapted 
to assist clients and the private sector achieve growth 
in the tourism industry. The first one, Partnerships as 
Pathways, cultivates strong collaborations with the 
national government agencies, local government units, 
and the private sector to pursue joint promotions and 
marketing activities.

TPB also implemented the SMARTourism Program to 
strengthen its digital presence. It launched a progressive 
web application called Travel Philippines as an innovative 
guide for domestic travelers to have a safe, informative, 
and memorable travel experience. TPB has also instituted 
several programs like Motourismo and Bounce Back 
Philippine Tourism under its Safe Bangon Turismo 
campaign to ensure secure resumption of the local 
tourism. 

“In May, we found out that despite the pandemic, despite 
the lack of vaccine for now, 77 percent of Filipinos said 
they are still willing to travel domestically, while 96 percent 
said they would really want to have that sense of security 
in terms of their health and safety,” Velasco-Allones 
explained.

Since 2013, TPB has been supporting this annual 
PCAAE flagship program to fortify networks and maintain 
relationships with various Philippine professional 
associations. Other speakers who shared their expertise 
about leadership agility included Futurist Gihan Perera, 
Associations Forum CEO John Peacock, The Solution CEO 
Dot Miller, and The Australasian Society of Association 
Executives CEO Toni Brearley. The summit also paved the 
way for the Ang Susi Awards Presentation which recognized 
associations for their outstanding achievements and 
contribution to the economic development. 

Know more about TPB Philippines by visiting its official 
website: www.tpb.gov.ph.

/Market Links/

TPB ESPOUSES AGILE LEADERSHIP IN 
TIMES OF CRISIS AT EXECUTIVES SUMMIT

Find out how TPB leads with agility by implementing the three strategies it has generated 
to help boost the country's tourism industry.
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Tourism Secretary Bernadette 
Romulo-Puyat was among the 

first guests of Ilocos Sur as the 
province reopened to visitors, this 
time including tourists from Metro 
Manila.

The tourism chief was the guest of 
honor in a ceremony that officially 
launched the expanded Ridge and 
Reef Travel Corridor on Friday, 
November 20. Also in attendance 
were Ilocos Sur Governor Ryan Luis 
Singson, Vigan City Mayor Juan Carlo 
Medina, and other provincial leaders.

"We are making another big leap 
forward with the reopening of Ilocos 
Sur to tourists from the rest of Luzon. 
Staying true to our strategy of "slowly 
but surely" reopening our destinations, 
we have taken careful steps to ensure 
that the public's health and safety 
continues to be the priority in this 
great undertaking," said Secretary 
Puyat.

The Tourism chief expressed support 
for the strengthening of Ilocos Sur's 
capacity building programs for 
both the local government unit and 
the tourism stakeholders, and for 
redefining the province's old and new 
tourism products geared towards 
culture and heritage.

"As the Covid-19 pandemic impacted 
our various regions in different 
ways, there is no 'one size fits all' 
solution to how we could restart 
tourism. We have to find a balance 
between our mandate to develop 
tourism and promote travel, and to 
safeguard the health and wellbeing 
of tourists, stakeholders, tourism 
workers, and local communities. 
The opening of Ilocos Sur and its 
various destinations conforms with 
this balance, as exemplified by the 

Local Government's issuance of an 
Executive Order on health and safety 
guidelines," added the tourism chief.

"We look forward to working closely 
with Governor Ryan Singson and 
the Provincial Government in further 
developing tourism, recalibrating 
their product portfolio and building 
the capability of our stakeholders and 
frontliners as well," Secretary Puyat 
further said.

A maximum of 50 visitors per day 
will be allowed entry to ensure 
effective crowd control and the 
strict implementation of the health 
and safety protocols that begin at 
the borders of the province in the 
municipalities of Tagudin and Sinait, 
where the triage testing centers are 
located.

Upon arrival at the border, tourists 
must present the following: a negative 
result for RT-PCR test taken within 
48 hours before travel; a digital 
or printed SafePass QR Code 
accessible via https://tinyurl.com/
SafePassSMS; a confirmed itinerary 
from a DOT-accredited tour and travel 
agency; a confirmed booking from 
a DOT-accredited accommodation 
establishment (AE); a confirmed 
booking from a DOT-accredited tourist 
transport if not using a private vehicle; 
and a government-issued ID. Upon 
arrival, the guest will be required to 
take an antigen test at the Ilocos Sur 
Tourist Triage and Assistance Center, 
valid for a three-day itinerary.

Tourists who intend to stay more than 
three days must take another antigen 
test on their fourth day, valid for 
another three-day stay.

"These will be followed stringently, but 
I assure everyone that these travel 
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/Blogger's Box/

requisites will be worth the beauty and 
wonders when you visit Ilocos Sur. 
The province abounds with multiple 
attractions sure to captivate the 
imagination of all types of travelers, 
from history buffs to foodies, from 
adventure seekers to nature 
enthusiasts, from art aficionados to 
beach lovers," enthused Puyat.

Tourists shall use only identified 
DOT-accredited stopovers such as 
Marsha's Delicacies in Bantay, JV & 
LV Pasalubong Center in Candon, 
Petron in Sto. Domingo, San Esteban 
Tourism and Youth Development 
Center in San Esteban for meals and 
personal necessities.

At least 18 tourist destinations are 
now allowed to reopen in the province. 
These include the Heritage Village in 
Calle Crisologo, Ilocos Sur Adventure 
Zone, Caniaw Heritage and Forest 
Park, Nuestra Senora De La Asuncion 
Church, Pinsal Falls, Moro Watch 
Tower, Hidden Garden, Baluarte Zoo, 
and the Ilocos Sur Dancing Fountain. 
Ten diving spots in different barangays 
will likewise be opened to the public.

As of November 19, the DOT-Region 
1 has given 134 accommodation 
establishments in Ilocos Sur the 
green light to operate: 39 were 
issued Certificates of Authority to 
Operate (CAO) while 95 were granted 
Provisional Certificates of Authority to 
Operate (PCAO).

For travel updates to Ilocos Sur, kindly 
visit the Sure Ilocos Sur Facebook 
Page at https://www.facebook.com/
SureIlocosSur/

Source: Philippine Department of Tourism

Ridge and Reef travel corridor 
expands to Ilocos Sur

/Tourism Bytes/

Imagine this. During the nationwide lockdown, you 
get stuck on an island for 7 months with your granny. 
Then the online travel platform that recruited you just 

a few months ago shuts down. The job and consultancy 
projects you were expecting never came through this 
season. Your beloved grandmother is just released 
from the ICU and on top of all this, you are struggling to 
survive a pandemic.

Meet Kate. A thirty-five-year-old graduate of 
Tourism Management at the De La Salle University-
Dasmarinas, former English and Tourism College 
Faculty, and founder of GustoAvventura who came to 
Puerto Galera on March 14 and was forced to face 
these circumstances at the start of 2020. Kate is one 
of more than five million professionals that have lost 

their jobs because of COVID-19. Like many, 
she is one of those coping with uncertainty. 
Yet despite all odds stacked against her, Kate 
has learned to overcome each obstacle with 
some newfound friends and her incredible 
persistence, grit, faith, and optimism. 

During her stay, Pedro - the president of the 
Scuba Diving Association and PADI 

Course Director - also introduced 
Kate to the world of scuba diving 
with a PADI Open Water Course. 

Kate decided to further pursue 
this new zeal with Alain and 

Calou Carolus - a French couple who owns Blue 
Lagoon Dive Resort that offered her a free Garden 
Bungalow and SDI scholarship. 

Right after the storm Quinta and hearing Rolly 
is stronger, Kate decided to go back to Manila 
by faith. The local Mayor Hon. Rocky Ilagan in 
partnership with Mr. Glendon Persia, Puerto Galera 
Penguins Water Transport Inc. Vessel HAGIBIS, 
blessed Kate and her granny with a private water 
taxi ride.

Then when they got to Berberabe Port, 
Batangas her “kinakapatids” the Espino 
brothers, Husky Breeders  came to their 
rescue to pick them up and provided a home 
for her and her Nana at one of their condos 
at Alabang. 

Kate’s remarkable story showcases the power 
of kindness and the attitude of gratitude. If you 
want your establishment to be featured 
in the upcoming travel channel 
please email at gustoavventura@
gmail.com. Or follow her work at 
gustoavventuraph across Facebook/
IG/ YouTube.

Get the full story at @philippinedives.com
“Surviving and Scuba Diving in the Middle 
of the Pandemic”

Story of Strength, 
Resilience and 
Kindness in the 
Diving Community 
during a pandemic
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/Snapshots/

The longest and most awaited Philippine celebration is not the same this year as the country 
battles with Covid-19. The usual festivity that brings families together may not be the same 
anymore but that doesn’t mean that we have to hold back the usual customs such as lighting 
up a Christmas tree, hanging a parol, and so much more. Here are some photos to remind you 
how we can still celebrate Christmas during a pandemic. 

/HR on the Move/

The Tourism Promotions Board 
(TPB) brought yuletide cheers to 
the TPB employees with its first-

ever Virtual Year-End Event celebration 
held via ZOOM last 11 December 
2020 in place of the agency’s annual 
physical celebration.

As part of TPB’s Employee Engagement 
initiative, the Year-End Celebration 
program included an interactive Virtual 
Group Activity entitled “Quest for 
Joy” which was facilitated by iLEAP 
Consulting. The Quest for Joy aimed 
to foster camaraderie amongst the 
TPB personnel despite the physical 
limitations of the current alternative 
work arrangements. The Amazing Race-
inspired activity took the TPB employees 
to six local destinations namely Baguio, 
Pampanga, Manila, Bohol, Cagayan de 
Oro and Iloilo to experience their holiday 
traditions and help them realize that joy 
can still be found despite the pandemic.

TPB Chief Operating Officer Maria 
Anthonette Velasco-Allones wished 
that the TPB employees not only find 
joy but also the courage to endure the 
current challenges posed by being in 
public service. She also emphasized 
on valuing charity by sharing one’s 
blessings with others. 

The event also included a tribute to 
celebrate the long-standing careers of 
TPB retirees. Ms. Victoria Supillo and 
Mr. Hernan Narvadez were presented 
with Plaques of Appreciation for the 
years of service they rendered for the 
country and the agency.

The program ended on a sweet note 
with the TPB personnel receiving packed 
lunch and grocery gift baskets. Home 
items and gadgets, including a new 
laptop as grand prize, were also raffled to 
help employees in their work from home 
setup.

        Holds Virtual 
Year-End Event for Employees

Team H - Hernan

Team H - Vicky Team P1 - Prescy

Team T - Dan

Team L - Marge

Team T - Janet

Team P1 - Lea

Team P1 - Jamie
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