




It’s a fact that the Japanese love visiting the 
Philippines. Apart from year-round tropical weather, 
the country’s diverse offerings that cater to almost 

any form of leisure from relaxation to adventure have 
always caught the attention of the Japanese market 
as proven by the steady rise in Japanese tourist 
arrivals annually. But with the ongoing pandemic, 
how will the Philippines continue to position itself as 
one of the preferred destinations for the Japanese?

The Department of Tourism (DOT) in Japan, led by 
Tourism Attaché Mr. Niel Ballesteros in Tokyo and 
Officer-in-Charge Mr. Diosel Lubrin in Osaka, is well 
aware of the current challenges, yet, the unwavering 
determination to keep the Philippines a top-of-mind 
destination in the Land of the Rising Sun remains.

Recently, the DOT organized the Marine Diving Fair, 
a hybrid event that allowed Japanese consumers to 
visit the DOT Philippine dive booth and Philippine 

dive operators and travel agents to conduct B2B 
transactions online. The Philippine Business Mission 
in October and the Tourism Expo Japan (TEJ) in 
November will also push through to continuously 
provide an online platform for Philippine tourism 
operators to offer their services to the Japanese 
market.

And because the fun never stops, the DOT will mount 
online activities from cooking demos with “Eats More 
Fun in the Philippines” to virtual tours of Philippine 
mountains and surf spots. Japanese tourism front 
liners will also be given the opportunity to become 
full-fledged experts of Philippine tourism products 
and services through “Philippine Meister”, an online 
educational program that will offer educational 
videos that come with an online exam.  

To know more about DOT Japan’s efforts, visit: 
https://philippinetravel.jp/ 
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Ms. Karina Tiopes of DOT Region VIII also took the opportunity 
to relay some of the events happening in Eastern Samar that 
coincide with the 500th Anniversary of the Philippines’ 
participation in the First Circumnavigation of the World, while 
DOT National Capital Region Director Mr. Woodrow Maquiling, 
Jr. presented the Department’s COVID-19 response programs 
for affected tourism stakeholders such as assistance to 
strandedstranded tourists, repurposing hotels as quarantine facilities for 
positive patients, and providing virtual learning opportunities. 

Meanwhile, Intramuros Administrator and Chairperson of the 
DOT Task Force on Domestic Tourism Product Development 
Atty. Guiller Asido illustrated the carefully crafted Circulation 
Plans for people mobility that will be implemented in various 
attractions of Intramuros such as the Fort Santiago and 
Baluarte de San Diego to ensure visitor compliance to physical 
and safety protocols. And to represent the private sector, the 
platformplatform was given to Philippine Exhibitions and Trade 
Corporation (PETCO) President Ms. Marisa Nallana who 
narrated how the MICE industry continuously deals with the 
effects of the pandemic. 

DODOT Tourism Attachés Mr. Francisco Lardizabal of New York, 
Ms. Soleil Tropicales of San Francisco, and Mr. Richmond 
Jimenez of Los Angeles gave a comprehensive presentation 
on the COVID-19 situation, mitigation measures and protocols, 
and travel sentiments of the United States and Canadian 
markets. Local DOT Regional Directors, on the other hand, 
shared destination updates, the list of reopened tourism spots, 
andand the best practices to mitigate the spread of the virus during 
tourism-related activities. 

We are in the same storm but in different boats. 
Whether you’re in the MICE sector, hotel travel 
agencies, we’re all in this together and there’s 
no other way to beat this but work together.

‘‘
’’

At the end of the day, the name of the game is 
collaboration. Because organizing virtual 
events is expensive if you want the best, and if 
the client wants the best. And for you to deliver 
the best without having to spend, we have to 
collaborate.

‘‘
’’

In terms of promoting and marketing the 
Philippines, [it] would be engaging mainstream 
social media influencers of Filipino descent to 
to help spread the good news that the 
Philippines is a safe and fun destination for 
travelers.

‘‘
’’

It is a hard trail right now but it is doable. Enticing 
travellers to come to the Philippines is not difficult. As 
a matter of fact, Philippine consulates all over the US 
have been having a hard time accommodating 
appointments of people wanting to get dual 
citizenship passports alone. People are really 
wanting to go, aspirations to come to the country are 
increasing. But we have to do it slowly and safelincreasing. But we have to do it slowly and safely.

‘‘
’’

What we are doing basically is trying to address, 
trying to adapt and meet the requirements of the 
current public health situation. So, today we do 
acknowledge again that there is a threat. And this is 
a continuing aspect that we want to highlight, but 
there are ways of really living with the virus and 
trying to ensure that we will be able to offer the 
servicesservices and the facilities of the district (Intramuros) 
to all those who would like to visit us.

‘‘
’’

TPB Weekly Members’ Chat Provides 
International and Local market 
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GoingGoing on a “greener vacation” is more than just 
visiting eco-friendly destinations, directly helping the 
underprivileged segments of a community, or being 
more conscious about nature preservation; 
sustainable or green tourism is also ideal to the “new 
normal” as it caters to fewer tourists or smaller groups 
and allows for customized assistance.

Run by the Bojo Aloguinsan Ecotourism Association, Bojo 
River is not only filled with mangroves and flora, it's also home 
to numerous species of birds. This cruise is one educational 
tour full of life and discovery.

Make your heart flutter in an instant as you marvel at the 
panoramic view of the mysterious sea and mountains or 
immerse yourself in the artistic and cultural traditions of the 
Ivatan people.

Aside from being the ancestral zone for the T’Boli tribe whose 
culture is abundantly inspired by nature, Lake Sebu also offers 
breathtaking waterfalls surrounded by green, mystic forests 
that revitalize the mind and soul.




