






Even as the Philippines battles the persistence of COVID-19, 2021 
remains to be a milestone year for the country as it commemorates 
500 years of Christianity. The arrival of Christian faith turned the 
nation into the bastion of Christianity in Asia and a destination 

with unique spiritual significance.

This has prompted the Tourism Promotions Board (TPB) Philippines to 
forge a partnership with Creative Travel & Tours International (CTTI), 
with the support of Radio Veritas Global Broadcasting System, to launch 
the Pilgrim Tours featuring the 537 Jubilee Churches in the Philippines. 

The program was formalized on July 25, 2021 in Guagua, Pampanga to 
coincide with the Betis town fiesta in honor of St. James the Apostle -- 
the first Pilgrim in the world. Prior to the signing ceremonies, a special 
mass was held in St. James the Apostle Parish Church, also known as the 
Betis Church, which features majestic wall-to-ceiling murals, earning the 
title “Sistine Chapel of the Philippines”.

“This initiative is a testament to our faith. Despite the prevalence of 
the Delta variant during this time and the monsoon rains, today is the 
day we start the beginning of this journey. In God’s perfect timing, we 
are launching on the celebration feast day of St. James the Apostle, 
the Patron Saint of Pilgrims,” said TPB Chief Operating Officer Maria 
Anthonette C. Velasco-Allones during the soft launch of the Philippine 
Faith and Heritage Tourism.

 The launch of the Pilgrim Tours follows the enhanced promotions of the 
country’s rich cultural heritage embodied in the historical, architectural, 
and religious significance of numerous churches and age-old traditions.
 
“I have been in the Tourism industry for over 30 years and I have brought 
thousands of people to Israel, France, Italy and the Vatican for various 
pilgrimage tours. The Philippines has a remarkable history, colorful 
culture, hundred-year-old churches, plus being the only Christian nation 
in Asia, we have the elements to become a major Faith Destination,” said 
Bessie Rustia, President of CTTI.

One of the things that will make this venture smart, safe, and 
sustainable is the introduction of a Pilgrims Passport. The Pilgrims 
Passport will contain the list of the Centennial Jubilee Churches and 
highlight some of the churches that occupy a special role in Philippine 
history. The initial routes that will be opened this year include Manila 
– Bulacan – Pampanga, Cebu – Bohol, and Manila – Cavite – Laguna 
– Batangas – Quezon.
 

The faith and heritage tour program will also cultivate constant 
mindfulness in the travel behaviors of the pilgrims by ensuring that 
stringent health and safety protocols will be followed for a safe travel 
experience.
 
Aside from the launch of the Pilgrim Tours, Radyo Veritas spearheaded 
the production of a documentary film on the Quincentennial 
celebrations.
 
“At such a time as this, we have to be instruments in bringing 
Jesus back to every Catholic home. This effort will most definitely 
galvanize the faithful. In collaboration with CTTI, we are producing a 
documentary film on the 500 Years of Philippine Christianity and the 
role of the Catholic Church in helping bring to fruition the destiny of 
our nation,” declared Rev. Father Anton Pascual, President & CEO of 
Radyo Veritas.
 
The said docu-film is now being produced and shall premiere for 
public viewing in the last quarter of 2021.
 

For inquiries on the Pilgrim Tours, please call Creative Travel & Tours 
at +63 917-6365555 or +63 991-4651390. The websites for this effort 
are currently under construction and shall be ready to serve the public 
in September 2021.

500 Years of Catholic Faith:
KICKSTARTING THE PHILIPPINES’ PILGRIM TOURS



As with most overseas offices, the UK 
office of the Department of Tourism 
(PDOT-UK) has had its share of 

challenges in dealing with the effects of the 
pandemic on the global tourism and travel 
industry. But the UK team, or shall we say, 
“the fab four” led by Mr. Gerard Panga 
together with Senior Tourism Operations 
Officer Ms Katherine Alcantara and local 
staff Jerone Arguelles and Ysobel Ortega, 
has never backed down. 

With unwavering support from the 
DOT mother agency and the Tourism 
Promotions Board (TPB), PDOT-UK 
remains relentless in its pursuit to keep 
the Philippines MORE FUN and safe in the 
eyes of the UK Market. 

Though the volatile environment nowadays 
can easily influence traveler decision-
making, the agency believes that as long 
as the Philippines continues to enhance 
its travel safety and protection measures 
and improves its services and facilities, its 
appeal to the UK market will remain strong. 

Let’s get to know more about PDOT-UK’s 
planned activities, the adjustments made 
to promote new normal travel, and the 
Philippine destinations the agency looks 
forward to market in the words of Mr. Panga:

ACTIVITIES AND PLANS
We are keeping a very engaged schedule 
throughout the pandemic period. The 
second half of the year would give us 
more opportunities for in-person trade 
and consumer activations with the easing 
of the social distancing rules by the UK 
government last 19 July 2021.

For our trade (in-person) engagements, 
we are set to participate in the Dive 
Birmingham on October 30-31, World 

Travel Market in London on November 01-
03, and the London Luxury Travel Fair on 
November 04-07. 

We also plan to conduct our Philippine 
Tourism Presentation and Business 
Networking in Manchester and Glasgow 
in September 2021. We will continue our 
active digital marketing with strategic 
media placements and tactical joint 
promos with key trade partners.

In terms of online activations, we are 
scheduled to run our #Foodtripping food 
demo shows in August 2021 to promote 
Philippine cuisine; Travel Photo Contest 
in October 2021 to promote PH travel 
among Filipino-British work colleagues, 
friends and mixed families; and Singing 
Contest in November 2021 to feature 
overseas Filipino talents working in the UK 
National Health Services and other related 
healthcare facilities.

For ultra-high market visibility, we’re happy 
to secure the support of the TPB in our 
OOH “more fun” branding through London 
Taxi Cabs (40 fully wrapped units to run for 
three months starting this October 2021).

STRATEGIES 
We’ve been focusing more on digital 
marketing to sustain our market visibility. 
We have active social media platforms, 
our own PH travel app and online travel 
training, tactical consumer targeting, new 
downloadable destination brochures and 
diving catalogue, monthly eNewsletter, 
Search Engine Optimization/Marketing, 
influencer marketing, etc.

Part of our soft marketing involves 
reassuring and updating our trade partners 
and supporters and consumers with our 
travel safety and protection measures and 

the destination enhancements we’ve been 
doing to prepare our country for the travel 
restart and reopening.

We are also investing in market research 
and data analytics to understand the travel 
trends and shift in consumer preferences 
in the new normal to match our calibrated 
products and services premised on travel 
safety and booking flexibility. We are now 
anticipating and addressing consumer 
demands covering remote adventures, 
outdoor activities and nature trips, slow 
travel, responsible tourism (programs 
which support sustainability and local 
community empowerment), cultural 
immersion, pent-up demand for luxury 
vacations, etc. We continue to rely as 
well on trade partnerships which provide 
the most cost-efficient platforms to reach 
our target travelers with conversion and 
measurable results.

WHERE TO NEXT? 
Since market research shows that people may 
tend to travel back to familiar destinations post-
pandemic for travel ease and predictability, 
we’ll go for Palawan and Siargao.

It’s also good to note that before this 
pandemic, the Philippines had the second 
highest growth rate in terms of British travel 
to Southeast Asia in 2019 despite the 
prolonged effects of Brexit. The Brits don’t 
simply forget this as many still aspire or 
plan to visit our country. In the latest report 
of the Association of British Travel Agents 
(ABTA), Manila emerged as one of the three 
cities in Southeast Asia that the Britons look 
forward to visiting post pandemic.

Here Comes the FUN! Here Comes the FUN! 
PDOT-UK continues all out efforts 
to promote the Philippines

Know more:
https://www.facebook.com/PhilippinesinUK
https://itsmorefuninthephilippines.co.uk/

Know more:
https://www.facebook.com/PhilippinesinUK
https://itsmorefuninthephilippines.co.uk/



Going back to normalcy in the sense we can already invite 
tourists to our area. I think it’s also very important for us to 
get re-skilled or upskilled. Let’s re-skill and upskill our staff, 
and PTTC’s mandate is actually to ensure that MSMEs can 
survive and thrive in this crisis. 
       

        I am very proud to say that when 
the pandemic hit, the team quickly 

switched gears to accommodate 
quarantine business learning along the 

way on how we could be of better service 
to our guests. Now these are mostly our 
kababayans, the balikbayans, who were 

unfortunately retrenched from their 
work overseas and have, you know, to go 
home, so Conrad Manila, I’m very proud 

to say, was one of the hotels which 
really extended services.” 

“I’d lIke to say that It takes a vIllage to promote tourIsm. It’s not 
just tpB’s work, It’s not just the enterprIse’s work. It’s really 
a collectIve, concerted effort among the dIfferent players In 
tourIsm. and so we would lIke to thInk along these lInes and when 
you talk aBout tourIsm, It’s not just a product; It’s actually the 
servIce that also goes wIth that. 

Ms. Ma. Christina G. aquino
Chair
tourisM industry Board Foundation, 
inC.

or the June and July sessions of the Members’ 
Weekly Chat, the Tourism Promotions Board aimed 
to empower its stakeholders in their recovery efforts 

by inviting travel industry professionals and experts to share 
their experiences and knowledge on how to deal with the 
common issues and challenges brought about by the 
COVID-19 pandemic in the tourism industry. 

On the topic of legal issues and concerns resulting from the 
COVID-19 pandemic, Senior Lecturer of Tourism Laws at 
the University of the Philippines Asian Institute of Tourism, 
Atty. Donn Rico G. Kapunan presented some of the guiding 
laws governing the common legal issues of the travel trade 
sector such as cancellation of contracts, labor concerns, 
and operation guidelines for reopening tourism businesses 
in the New Normal. Meanwhile, Ms. Erlinda Tan, President 
of JLT Travel and Tours, shared the common challenges 
encountered by tourism Micro, Small and Medium 
Enterprises (MSMEs) during the pandemic. Ms. Tan also 
cited that keeping an open communication with stakeholders 
is essential in resolving conflicts such as issues on refunds 
from suppliers to clients, physical office rentals and other 
payables, government compliance, and loss of employment.

For tourism industry development, Tourism Industry 
Board Foundation, Inc. Chair Ms. Ma. Christina G. Aquino 
emphasized the importance of human capital in the tourism 
sector as well as the Philippine Tourism Human Capital 
Development Plan and how it affects the tourism service 
standards of the country. 

TPB also invited Department of Trade and Industry (DTI) 
officials, Ms. Nelly Nita N. Dillera, Executive Director of the 
DTI – Philippine Trade Training Center (PPTC) and Ms. Eloisa 
P. Isip, Officer-in-Charge of the Communications Department 
of DTI’s Small Business Corporation (SB Corp.). Ms. Dillera 
discussed how PTTC’s capacity building programs and 
courses can help enable and empower tourism MSMEs to 
recover from the pandemic through training modules, systems 
enhancements and technology adaptations while Ms. Isip 
explained in great detail the eligibility requirements, application 
process and payments schemes of the Bayanihan COVID-19 
Assistance to Restart Enterprises (CARES) program for 
affected MSMEs.

TPB Members also shared their own experiences in operating 
their businesses during the pandemic. Mr. Ritchie B. Tuano, 
General Manager of Asiareps Travel Services, Inc. expressed 
that many travel trade owners are pivoting and furthering 
their education in various courses such as Foreign exchange 
and social media. Mr. Joey Bernardino, Group Director of 
Ten Knots Development Corporation revealed how El Nido 
Resorts were able to sustain their operations within a travel 
bubble. Their enhanced Be G.R.E.E.N. (Guard, Respect, 
Educate, El Nido) program that focuses on sustainability in 
partnership with the local community played a part in their 

Reshaping the industRy:
 capacItatIng stakeholders 
for tourIsm recovery

“One thing about these issues, 
now to emphasize this, these 
are all dynamic. Issuances 
now could be superseded or 
amended by later issuances 
because as you know, pandemic 
is not yet over. And we still 
have a long way to go in terms 
of achieving herd immunity and 
some experts would suggest 
that it’s still good, two to three 
years before we achieve that, 
so we might as well be ready 
for that eventuality.”  

Atty. Donn Rico G. Kapunan
Senior Lecturer of Tourism Laws
University of the Philippines 
Asian Institute of Tourism

Mr. Angel Velasco
Country Marketing and 
Communications Manager
Hilton Philippines

Ms. Nelly Nita N. Dillera
Executive Director
DTI – Philippine Trade Training Center (PPTC) 

operations. Ms. Bi Yong Chungunco, the Chief Executive Officer of 
Luzon International Premiere Airport Development Corporation (LIPAD) 
handling the management of the new Clark Airport, shared that they 
made adjustments on their passenger, facility, and staff management 
to ensure safer travel experience for their passengers and safer 
workplace for their personnel. Mr. Angel Velasco, Country Marketing 
and Communications Manager of Hilton Philippines, shared Hilton’s 
innovations in bringing the Hilton Hotel experience closer to customers 
and its enhanced cleaning and disinfection program initiatives to ensure 
the highest possible safety and comfort for guests.

Lastly, TPB Members were given local and foreign market updates by 
Mr. Michael A. Palispis Regional Director of Department of Tourism IV-A, 
and Ms. Margarita Patricia R. Valdes, Tourism Attaché of the Philippine 
Department of Tourism Frankfurt. Mr. Pilispis reported the Priority 
Tourism Circuits under the Green Corridor Initiative of Region 4A, while 
Ms. Valdes presented the travel consumer trends and sentiments as 
well as the travel outlook for Germany, France and the Netherlands.
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