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SUBJECT : 3" QUARTER 2021 ACCOMPLISHMENT REPORT OF THE TPB

In compliance with the existing policies of the Department of Tourism on the
reporting of agency accomplishments, we are pleased to submit the Accomplishment
Report of the Tourism Promotions Board for the 3" Quarter of FY 2021, to wit:

1. TPB Accomplishment Report with PAPs under Work and Financial Plan
2. TPB Accomplishment Report with PAPs not included in the Work and Financial
Plan

Should there be further clarifications/concerns, Mr. Wilson R. Suba of the Corporate
Planning and Business Development Department could be reached at email address
wilson_suba@tpb.gov.ph.

Thank you and your acknowledgement of this Report will be appreciated.

MARIA ANTHONETTE C. VELASCO- ALLONES
Chief Operating Officer
Tourism Promotions Board
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AGENCY: _TQURISY PROMOTIONS BOARD

DOT YEAR-END ACCOMPLISHMENT REPORT TEMPLATE
3RD QUARTER CY 2021

PROGRAMIACTIVITY!
PROJECT
(Include here PAPS that are INCLUDED in your Work
and Financial Plan)

Major Accomplishments
(Indicate here big-ticket events that made a substantial impact in the Tourism Industry In
2021. Inputs should answer the foliowing:
1. Who were involved? (Indicate our partners in the event)

2. When did It happen?
3. Where did it happen?

4, What wete the objectives of the event?

5. How will the sald event contiibute to the development of the Philippine tourlsm industry?

on I P p dfForged/
(Inciude here an activity or project
carried out by your office that is in

If applicable:

fine with the thrust on

Indicate in
format)

Volumel Number for 2021

(Qualify also what the quantitative figure represent)

increase!
Decrease
{Comparison with 2020
data)

quantitative format)

Total Number of
Participants

Femaie

Others,
if applicabie

EL Fi

R i
Virtual PATA Travel Mart 2021

The Virtual PATA Mart 2021, in.conjunction with Sicuan International Travel Expo, will be held in a
100% digital format. This makes it easy for delegates to stay up-to-tate with the |atest travel
products and build connections with new business partners and global colleagues. Trade visitors can
alsa attend the event's value added Forums to learn about industry trends and access reliable
finformation

WHEN. September 2 to 5, 2021

'WHERE PATA platform

OBJECTIVES

a ) To provide virfual venue for Philppine sellers of tourism products to discuss business with foreign
tounsm buyers;

b ) To entice buyers to include the Philippines i their tour programs; and

<) To generate ewareness and exposure on a specific Philppine destinatint fo key and developing
markets

WA

A

ASTA Global Convention

The Amerncan Society of Travel Agents (ASTA) is the leading global advocate for travel advisars,
the travel industry and the traveling public in the USA Dubbed as the “Essential Industry Event for
Travel Agency Professionals' the Annual ASTA Giobal Convention is where the best in the trave|
agency industry convene for 3 days of luation, inspiration, and i It is home to over
1,000 tréve! professionals playing major role in improving their business and the travel industry
ASTA 2021 was held on 23-25 Augusts 2021 at the Hyatt Regency Chicago, linois. The
objectives are to meet, network and build relationships with travel suppliers and attending meambar
travel agents, buld and renew trade and market confidence in the Philippines as a preferred and
sophisticated destnation m Asia, explore possible areas of cooperation within ASTA as a whole and
its members and gain more insights and information on tourism trends.

None

No private sector participants

Virtuoso Travel Week

The Virtuoso Travel Week is the annual global ravel communily event, exclusive only 1o the Virtuoso
inetwark, where agency owners, and travel ad 10-4ace with
Preforred Suppliers and Tourism Boards to establish and develop relationships. and to leam abaut
the Preterred Supplers’ new products and offers. This year, Virluoso Travel Week was done a5 a
hybrid event ~ that means one event with a choice of twa expefiences ~ an in-person experiance of
a virtual experience.

‘Our participation to the Virtuoso Travel Week Is included in our Parinership with Virtuoso for 2021 to
market and promote Philippines as a preferred destination to their ravel advisors and consumers,

Objectives

1 To position Philippines as a sophisticated destination in Asla;

2 Establish new contacts and maintain existing ones with Virtuoso's travel advisors
3 Ta grow network sales and increase bookings from North America te the country

An onfine campaign was conducted to generate increased membership as a way to reach out and
extend support o the private sector during the pandemic.

No. of invitations sent out as of 27 September 2021 602
No of members generated during the period 41
No. of members todate” 430

d 41 new

bers, totaling 480 members to dale

Increase of 143 members
(41%) from 347 members as
of 31 December 2021

- Waived membership fees
until December 2021

HiA 7

TFB Membership Program - Marketing Services and
Benefits

Staging of the Weekly Members' Chat - Held every Wednesday, the meetings serve as a platform
for updales, interaction. and best practice-sharing among TPB and its members, particularly during
this periad of pandemic. The inifialive aims to belter assist mermbers in recovery efforts and provide
the TPB with the opportunity to assess the neads of the industry.

11 meetings held duning the period featuring speakers from DOT Foreign/Regonal Offices. LGUs,
tounsm o agences. h and memb:

TPB Members and other tounsm NIA
stakeholders including private sactor,
LGU, DOT FareigniRegional Offices.
scademe, and others

A

Based on
post-avent

Based on
post-even!

(11 (11

43 £
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PROGRAM/ACTIVITY/ Major Accomplishments Initiativels on i [; D ges H applicable: Others,
PROJECT (Indicate here big-ticket events that made a substantial impact in the Tourism Industry in {include here an activity or project Established if applicable
(Include here PAPs that are INCLUDED in your Work 2021, Inputs should answer the following: carrled out by your office thatis in | ({Indicate the nature of cooperation
and Financial Plan) 1. Who were involved? (Indicate our partners in the event) line with the Department’s thrus! on | coliaboration, partners invoived and Volumel Number for 2021 Increasel Factors for Increasel Total Number of
2. Wives: didh it nappen? indicels in i P {Qualify alse what the quantitative figure represent) Decrease Decrease Participants
3. Where did it happen? format.) contributed substantially to & {Comparison with 2020 {indicate here what
4. What were the objectives of the event? success. Indicate in qualitative data) contributed to the Increase Male Female
5. How will the sald event ribute to the devel of the ppine tourism industry? format) or decreaso as reported,
in qualitative andior
quantitative format)
[Suppart o DOT Regonal Offices and LGUs Proponent Baguo Ciy LGU ‘support and TR A
Event Montanosa Film Festival (Awarding) with regions'LGUs
| Amount Php 481 568
Objectves.
This project aims to
« Maximize film tourism by launching an independent film competition within the region while
{showcasing the bes! of Cordilieran culture and tradition and encouraging hope taward healing and
recovery by addressing current-day (ssues and present circumstances
+ Ald significantly with the Cordillera Administrative Region's marketing and promotion teurism
through the staging of a film
« To align and further boost the fulfilment of tounsm event objectives of the Baguio Creative City.
l,s‘ i strwing for ibie Toutism A L N0A
Proponent. Dumaguete City LGU support and par P |NA NA
Event Dumaguete Towism Branding, Website and Promotional Video/ May-December 2021 with regionsfl GUs
|Amount Php 538 500
Objectives
1 Target tourists from the region and neig! 10 regions to have th fi to visd t
Dumaguete City, despite the current health threat
2. Being the province Negros Orlental's tourism service center, they aim to have B0% of their 117
accommodation estabiishments operatonal by May 2021.
With and strict i of the mimrmal health & safety standards by all
partners in the tounsm industry, confidence in safely mowving around Dumaguete and its neighboring
towns vall returm
|4 The dechne in wisitors to Dumaguete Gity and the closure of many pimary tounsm establishments
have economically affected bath the private and govemment sactors. The LGU Toursm Office has
et with the local stakeholders, and they are pushing for re-opening the city to tourists.
NIA NiA NIA
Proponent. Department of Tourism - 4A (CALABARZON) gthened support and NIA NIA
Event. CALABARZON Green Corridor |nitiative (GC1) Production Shoot and Launching/September with regionsiLGUs
to October 2021 '
Amount Php 8,000,000
Objactives
1 To promote damestic fourism and safety campaigns under the new normal through the production
of marksting materia’s and media taunching of the Green Cornidor Intiative Program in two menihe.
2 To create project awarenass, generate product interest, and increase the desire for domestic
tourism 1o spur revenue generation and restan tourism activities in identified tounsm clusters in the
e NiA [ ia
|Préponent Province of Oriental Mindera Strengthened support and partnership | N/A NIA
Event: Lakbay Oriental Mindoro: Buying Local Biyaheng Lokal with regionsiLGUs
Amount. Phps5.000.000.00
Objectives:
1. Integration of portaifink for Online Pasalubang Shop in the existing Mobile Application and
Website to assist local tourism supphers in enhancing value chain,
2 Integration of portalfink for Online Booking for Tourism Services in the ‘existing Mobile Application
and Website for increased touristic actvity and opportunity, N, NiA NIA
Proponent Department of Tourism - 12 (SOCCSKSARGEN) support and partr ip WA NiA.
Event Conduct of Outdoor Recreational Activities in the Markeling and Promotion of Sox Cultural, with regionsiLGUs
| Adverture, and Nature Tounsm/ 4t Quarter 2021-1st Quarter 2022
Amount Phpg, 300,000
Objectives:
1. Position tounsm products and senices in the tourism developmeant areas as part of the over-ail
SOX destination branding
2. Shapefdevelop SOCCSKSARGEN Region's tourism 1o meet the of
international and domestic markets
3. Provide piaces for healthy and safe cutdoor recreabon for chidren and famifies of all abiities and
imake access to gfeen spaces in an easier and more equitable way NIA NIA NIA
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PROGRAMIACTIVITY!
PROJECT

and Financial Plan)

(inciude here PAPs that are INCLUDED in your Work

Major Accomplishments
(Indicate here big-ticket events that made a substantial impact In the Tourism Industry in
2021. Inputs should answer the following:
1. Who were involved? (indicate our partners in the event)

2. When did it happen?
3. Where did it happen?

4. What were the objectives of the event?

5. How will the said event contribute to the development of the Philippine tourism industry?

Initiativels on

(inciude here an aciivity or project
carried out by your office that is in
line with the Department’s thrust on

Indicate In g
format.)

If applicable:

Volume! Number for 2021

(Quaiify figure

P

Increase/

Decrease
(Comparison with 2020
data)

of decrease as reported,
in qualitative andior
quantitative format)

Total Number of
Participants

Male Femnale

Others,
If applicable

Suppart to DOT Regional Offices and LGUs

Proponent Province of
Event Sorsogon Tounsm Branding/ dth Quarter 2021-1st Guarter 2022
[Amoeunt Php3.200.000

Objectves
As the pandemic shil remains a problem in the tourism industry, the main ebjective of the praject is
to increase the tourist arrival by 10% in the next 2 years with domestic guests.

With the praduction of the promatiorial collateral, Sorsagon will be promated through different
venues: AVPs, social media: website, at the airports and seaports starting with regional coverage to
national and worldwide

Adapting 10 the new normal the province axplares the passitity af giving thex stakeholders with &
concept of “virtual tour” that would feature the best that Sorsogan cauld offer particularfy this time of
restricted travel to destinations.

| Strangthened support and partnership
with regions/LGUs

NiA

/A

NIA

Support o Tounism Associations and Stakeholders

Proponent Tourism Congress of the Philippines (TCP)
Event TCP Virtual Visayas Regional Consultative Meeting/ 08 July 2021
Amount Php100,000

Objectives

The mesting aims to

* bring tagether the and industry
how to confront the challenges in a better normal
» formulate joint programs ensuring that the interests of the stakeholders will be heard and
protected

to discuss i s and plans an

support and
with private stakeholdersftourism
associations

NIA

NIA

frun

NAA

Proponent: Cagayan de Oro Hotel and Restaurant Associaion (COHARA)
Event Kumbira 2021/24-26 Augus! 2021
Amotint Php 300,000

Objectives:

1 To promate recavery and resilience from the pandemic

2. Ta serve as a platform to show the digital transformation of hoiding events

3. Ta canbinue showcasing and recognizing local skills and talents and boost the morale of the
Toursm industry workforce

4 To provide a venue for learning and netwarking i the industry

5. To celebrate the 25 years mitestone as the longest-running culinary show in the country

g support and pi
with private stakeholdersftourtsm
associations

NIA

INFA.

INFA

Propanent SKAL Intemational Makat

Event 40th Founding ¢ and 30th SKAL
Awards/18 November 2021

Amount Php 250.000

Makat| Tourism Personaity

Objectives

1 To give mare motivation and inspiration to the awardees and to the people who suppert Philippine
tourism

2 To conti g
tourism annlrkukars

3 Tocelebrate the forty {40) years miestone of the organization

local skills and talents and boost the moraie of the

support and p
with private stakeholders

[N7A

Propanent: National Association of Independent Travel Agencies — Philippines, Inc. (NAITAS)
Event Regional NAITAS Travel Show (NTS 2021) Hybrid Ediion/04 December 2021
(Amaunt Php 1,500,000

Objectives:

1. Reboot the Philippine tousism by providing a plattorm to domestic and intemational tournism sellers
and buyers

2 Provide an update on the status of tourism in specific countries and local destinations

3 Help micro and small ravel agencies and tour operators to bounce back and recover by

g in the country. esp n Bicol Region
4. Highlight on tousism. tourism, and culinary tourism of Bicol Region

Strengthened support and partnership
with private stakeholderaftounsm
associations

NIA

[N

A

E

A
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PROGRAM/ACTIVITY/
PROJECT

and Financial Plan)

(Inciude hore PAPs that are INCLUDED in your Work

Major Accomplishments
{Indicate here big-ticket events that made a substantial impact in the Tourism Industry in
2021, Inputs should answer the following:
1. Who were involved? (Indicate our partners in the event)

2. When did It happen?
3. Whete did It happen?

4 What were the objectives of the event?

5. How will the sald event contribute to the development of the Philippine tourism Industry?

1IF

an ility
(inckicie here an activity or project
carried out by your office that is in
line with the Department’s thrust on

Established
(indkcate tha nature of cooperation/
collaboration, parmers involved and

Indicate in
format,)

of the partnership thal

contributed substantially to &

success. Indicate in qualitative
format)

if applicable:

Volume/ Number Tor 2021
(Quality also what the quantitative figure represent)

(Comparison with 2020
data)

Factors for increase/
Decroase
(Indicate hare what
contributed to the increase
of decrease as reported,
In qualitative andior
quantitative format)

Total Number of
Participants

Male Famale

Others,
it applicabie

[SALES Divsion

[Phiiopme Fath and Hertage Tounsm

The program had its soft launching at St James the Apostie Pansh m Guagua Pampanga held 2%
July 2021 which was attendad by tha Tounsm Promotions Boand, Ratgo Ventas and its local
gavernmant und

In time for the 500th yeat annversary of the Crcumnanagaton. e Tounsm Promotions Boad
support the Phiippine Faith and Hertage Tounsm Prog wherein tours will be
participated in by Media, TPB Reps, CHCP Radyo Wentas and other Tour Operators

Toutism Staksholders and focal
[govemment unt

NiA

IN/A

INIA

NiA /A

7th Regional Travel Fasr
|Featuring infirvie Escape Eastern Visayss

The Regional Travel Fair (RTF) Hybnd Ediion aims to aggressively promote and sell domesti tour
and showcase the hest regions! products and senaces Spearheaded by the Towsm

Promotions Board (TPB), the hybed exhibiton shall provide ar for tounsm

to ways of g and update local ndustry

|parthers with he latest Phiippne tounsm offerngs The 4-day evant has Three {3) maor

icompononts a half-day webmar. a whole day B28. and a 2-day B2C

0508 August 2021 in Sumrret Holel  Tacioban City

Conduct of Tounsm VWebmar Spaaker
wand Topics with 808 actual participants.
on 05 August 2021 wa Zoom. FB Live
and Virtual Pladorm

Featured Topcs
The Phikppine Weave  Hibla ng Lahing

Piipina
(Communtty-based Toursm
Entrepreneursivp

Regonal Toursm Updates. infinite
Escapes Eastern Visayes

Departmernt of Tourism Tourism
Satkabolders, Local Government Unis
and Academes

806 Tourism Wabinar Onkne Partcipants
54 Approved Sellacs (Hybod)
85 Approved Buyers (Vietual)

Tousm Webinar 216 (onine)
Buyers 69 (onfine)
Soffers 51 (orine}

Tounsm Webinar increass of
590 or 73%

Buyers incramsed.of 16 or
8%

Sellers Incraasad by 3 or 5%

ag a7

Generally, the objective.of the canduct of online RTF to regam the interest of the public to travel
domestically following the new norms in tavel and 1o halp he mdustry bounce back from the impact
of COVID19 pandamic

1. Specifically, the program ams to

- Provide an online piatform in order for the sellers and buyers to tansact business

= Conform the govemment's safety guidelines and prolocols in the hospitalty industry n the new
normal scenano

- Generate domestic tavel and spur local acanomy

2 Promote the Phiippines as a safe. ursquely-diverse and fun destnations.

3 To promote gender responsive governance and activises that wil ansure the effective
implementation of policies for the pratection of women,

4 To encourage the equal participation of women in bodies of organzations created by

Food Holdays

meu Tewnsm influencers Program (PTIP)

AL DEiects
The Phiippine Tourism influencers Program’s goal i 1o showcase new (ounsm product crcuts that
are resthiont, Inclusive, sustainable, and engaging 1o include weaving (Habi), weliness (Phiippine
Hilot), culinary (including Halal), and sustainable comimunity-based tounsm stes and attractions, as
well as thelr preparedness to accept tourists that conform with the government's safsty gudoknes
and protocols in the new mormal

11:17 Seplomber 2021. Zamboanga Peninsula
Thes program supports the Safe Bangon Tursmo Stiategoe Cbjective wheren #5002l 1S 10 asest

the tourmm destnatons in s recavery 1t aisc showcases ihe Habr, Héot, and Haial featres of f
pravince through inclusion m the minerary

bannet progroms - Habi Hilol, and
Halal Al three wete community-based
products of the Region

The program showcsssd the TPR's Departrent of Toursm, Tournsm

Stakeholdars, Local Government Units,
and Travaling Meda

10 Travel Vioggers/Bioggers
1 Meda
1 Tour Oporator

NIA

IN/A

The rise of culinary fravelers has been put on halt by the pandems As e battered tourism naustry
propares lo shine and seduce ths niche markel this projoct s o support your campagn on
Culinary Hentage Tounsm

Alms to produce the following maternals for TPB

A Production of Culinary Destination Videos for Sacial Meda

Omnibus materinl on Culmary Toursm (1 wdeo)

- Culinary Road Tnps from Manda (3 wdeos - Calabarron. Bulacen, Corddlera)
‘Food isiand Hoppeng in Visayis (3 videos per chuster - Cebu, Bobol Dumaguste)
“Mindanao Food and Cisture {3 videos « Davao, Soccskargen Zamboanga)

B Development of image Bank for Cubnary Tourmm
C Curation of images for Socal Media
D Producton of One Culnary Travel Guege [Print » E-gusde]

A

A

)

NIA NIA
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PROGRAM/ACTIVITY! Major Accomplishments on P ped/Forged/ If applicable: Others,
PROJECT {indicate here big-ticket events that made a substantial impact in the Tourism Industry in (include here an activity or project Established if applicable
(Include here PAPS that are INCLUDED in your Work 2021, Inputs should answer the following: carrled out by your office that is In | (Indicate the nature of cooperation’
and Financial Plan) 1. Who were Involved? (Indicate cur partners in the event) line with the thrust on partners involved and Volume! Number for 2021 Increasel Factots for Increasel Total Number of
RiWhn o bt el ALY S g X i {Qualify also what the quantitative figure represent) Decrease Decrease Participants
3. Where did it happen? format) ‘contributed substantially to & (Comparison with 2020 (Indicate here what
4. What were the objectives of the event? success. Indicate In gualitative data) contributed 1o the increase e Farnah
5. How will the sald event contribute to the development of the Phillppine tourism industry? format) or decrease as reporled, Lo L
In qualitative and/or
quantitative format)
—
'TPB Onling Media Monitaring As tha marketing and arm of the D ufTouﬂﬁmEDOTj the Tourism monitor tounsm-related news and press with sevaral media outfits - Q3 2021 Monitonng of Tounsm-related naws ﬁn Increase of WA NA
Board (TPB) & ible for and pi g the Phifippines domestically oleases locally and internationally July- 966 tourisrn-related news
and nternatonally as 2 major global tourism desbnation. |August- 820 | monitoning and pick-ups were
|September- 769 caused by the migraton from
TPB Media Relaticins Division monitors tounsm elated news and press releases on the Philppmes traditronal to digital media
to gauge online media and stakeholder sentimant coverages for the past year
due to the COVID-18
TPB monitored 956 tourism-related news for the month of July. 829 for August and 768 for pandemic
September
PR Agency for Philippine Motorcyele Toursm [With the successtul flaunch of TPB & Philippine Ma!orcyde Tourtsm (PMT) Program, more and more | This project will suppart and atugment The PR Agency retainer was awraded  [NA NA NA
and the country are taking up the challenge of  [the initiatives of promoting less traveled [by BAC to Mediasense Inc
discovering the less traveled Philippine destinations Ihruugh motorcycle riding desbnations that ¢an be explored
through alternative ways of raveling
To encourage and continue the momentum of the people’s prowing mitarest in alternative ways of
traveling, the TPB will require the services of a PR Agency to promote the PMT Program and
highlight motorcycles as an effective way to help boost and jump-start domestic tounism and the
llocal economy.
Airport Rebranding Inibatives The TPB through its Marketing C: (MARCOM}) with the [Promotion of the top destinations and MIAA, NCCA, and CAAP (covering the 3 |improvement of & airports - NAIA 1 and 3, floilo international
(from 2020 budget allocation - continuing) Manila International Airport Autharity (MIAA) and the National Commission on Culture and Arls activities in the couniry through a airport hubs in Davao, Fanglao, Bohol  |airport, panglao international airport and francisco bangay
(NCCA) in the rebranding initiatives of the country's gateway for travelers - the Ninoy Aquinc creative. cost-efficient and sustainable  |and loilo) airport
International Arport (NAIA), lioifo International Airport. Bohol-Panglas Intenational Airport (Bohol) |scheme which akigns with DOT's
and Francisco Bangoy International Axport (Davao}- with teunsm and cultural designs to give kcal  [branding directives
and international vistors alike a genuine sense of amival at the Philippines. This targetted to be
finrshed by the 4th guarter of 2021
|Marketng Services Agency As majortty of the busmss and shifted to digital Al outputs are digi-centric This procurement was awarded by BAC |Nia WNiA NJA, NiA NIA [BACTs cwrently processing the preparation of
platferms, hinng an y to assist TP in its growing o MMP! ing contract October implementation,
online requirements will be highly beneficial to reach its shkeholdera clients and target markets.
warldwide
Under this project. the procured agency will provide content production, social media management,
and influencers program.
TP FWA (Progressive Web Appication) and Native App | In 2020, TPE partnered with tech venture buider Himo Giobal Inc., 10 develop a Progresswe Web | The PWA has a responsibie foursm | Partnership with HIMO has concluded
Project - Travel Phiippines |Apphcation (FWA) with a native application in Google Play and App Stofe 10 support current and section on #s Help Center. Some articles |last 31 January 2021, Curenty exploring
{emerging tourism pramotion thrusts and make the Philippines a top-of-mind destinaion for tourists  [are also geared toward ensuing that  |the possibility of partnering with Multysis
Named “Travel Philppines,”™ the app was launched on 30 Octoher 2020 online, led by DOT tounst remermnbers sustainable practices [for the upgrading and enhancement of
Secretary Bernadetts Romulo-Fuyat and TPB GOO Maria Anthonette Velasco-Allones together with |when traveling to a destination the PWA features
Président of HIMO Global Inc, Mr Winston Damanlio. The app initially featured six destinatons.
including Palawan, Boracay, Bohol, Bagulo, llocos Norte, and Metro Manila To date. it has 12
destinatons. Regular updating of information on the Safety Protocols as aligned with the
pronouncements of the IATF, DOT and the LGUs of the various tourist destinations.
BRAND i
{Under 2020 COB) With the taunch of the New Normal for Traveliing Campaign by the TPB, Metro Channel served as  [N/A [DOT Regional Officas. LGUs, and (NIA /A NIA NiA NIA NiA
ane of the platforms to promote TPB's campaign as well as culinary tourism in the country. Aside Stakeholders
Media Buy in Metro Channel FoodPrints from featuring gastronomic dishes, FoodPrints showcased regions/destinations that has reopenad
for domestic travel
May - July 2021
Featured locabons: Pampanga, Subic, La Union, llocos Sur. llaces Nerte, Manila
-Ta promate focal and culmaryfgastronomic tourism by featuning local dishes and artisans in different
regions of the Philippines
-To rame awareness sbout the traval programs and regulations of the DOT by creating a substantial
number of Tollowers in social media and increasing the numiber of jocal travelers in the Philippines.
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PROGRAMIACTIVITY/
PROJECT

and Financial Plan)

(include here PAPS that are INCLUDED in your Work

Major Accamplishments
({indicate here big-ticket events that made a substantial impact in the Tourism Industry In
2021. Inputs should answer the following:
1. Who wese invelved? (indicate our partners in the eventj
2. When did it happen?
3. Where did it happen?
4. What were the objectives of the event?
5. How will the said event to the of the

ppine tourism industry?

(Include here an activity or project
carried out by your office that is In
line with the Department’s thrust on

Indicate in

format.)

If applicable;

Volume! Number for 2021
(Qualify also what the quantitative figure represent)

Increase!
Decrease
{Comparison with 2020
data)

Factors for Increase/
Decrease
{indicate here what
contributed to the increase
or decrease as reported,
In qualitative andlor
quantitative format)

Total Number of
Participants

Male

Female

Others,
i applicable

{Under 2020 COB}

New Normal for Travelng Campaign (COB 2020)

The New Normal Campaign aims to poshan the Philippines as a viable destination among the local
toursts and educate tem on the new standard health and safety protocols in the tourism industry as
precautionary measures concerning the COVID-18

-Relaase of Dynamic OOH Materials (June 2021)

-Release of HASTP Brand Book (July 2021)

-Launch of the Accommodation Establishments and M.|.C.€ Sector Safety Protocals AVPs (08
September 2021)

-Launch of the Restaurants and Airports Sector Safety Protocols AVPS (28 September 2021)

This campaign ams to support the domestic tounsm and DOT's Have a Sate Trip Pinas project
theough creatng and ting both tourists and on new safety
pratocols adopted by the Philippines Towrism industry as we transiion to the new normal

The materials to be produced in this project will be used in various media platforms as these will be
[perpstually owned by the TPB

=
DOT (TRCRG, OTSR, SDD}, CAAP,
MiAA, Stakeholders

b

A

N/A

NA

A

NIA

[{Under 2020 COB)

Domestic Tourism Welcome Back Campaign

The Domestic Tourism Welcome Back campaign aims to assure and encourage local tourists that i
is safe to travel domestically. Also,

to position the Philippines as a viable destnation among the local tourists with

safety and fun as the main pillars

-Release of 30s Radio Commercial File (August 2021}

This campaign is expected 1o be a bounce back and recovery iniative 1o mitigate the impact of
economic losses incured brought about by the COVID-19

[pandemic to the tounsm industry

The materials to be produced in this project will be used in various media platforms as these will be

2021 Global Media Plan and Flacements

nwned by the TR
Amid the slowing down of the international tourist arrivals due to the recent pandemic, the
deliverables required under this Project in the form of media plans are expectad (1) to optimize
TPE's promotonal activities through the various media platforms but mainly through digital (2) to
communicate the preparation ("getting ready”) efforts of the Philippine Tourism Industry once travel
bubbles are in place and travel restrictions have been lifted. and (3} to sustain the presence of the
Philippines in its key markets and maintain the recall as a the top-of-mind SAFE and FUN tourism
destination

ment

MIA

i

/A

NIA

A

NIA

A

2021 Local Media Plan and Placements.

Ongaing prosute

The engagement of the services of a Local Media Planning and Placement Agency aims to (1)
gthen domestic tourism through the digital platforms sustain awareness through

traditional and other media platforms (TV, fadio, GOH, elc) featuring the safety and welcome back

campaigns, {2) Inspire future travel to jumpstart Incal travel demand and increase the number of

iocal travelers to reapened (2) Baost the pr efforts in i of tourism in

ragions and it erely affected by the to help restore jobs and liveiihood

Aviarding of Winning Bidder

NiA

/A

NIA

IR

NIA

NIA

A

A

[P Wote Twrrsmo Promations trough fide PH Season &

| As the follow up for the successiul partnership of TPB and Ride PH for Ride PH Season 5, Season
6 will go sven more locations in the country and will feature sevaral provinces to really showcase
what the Philippines has to offer. It will build upon the pandemic context shown in Season 5 and will
focus more on the revival and recovery of vanious tourist spots that people can visit with utmost
focus on health and safety.

September to December 2021
Various locations in Batangas, Pampanga, Subic, Rizal, Bicol

The project is expected to (11Promote PH Moto Turismo campsaign of TPB and DOT (2) Seveasa
primer for the local economies of the bike ride locations for when 1t will be ssfe to ravel agan. (3)
Show and promote the proper and safe way to prepare for travel with the new circumstances
caused by the COVID-19 pandeimic. (4) Highlight the merits and other positive aspects of
motorcycles as safe and viable modes of transport

IR

Motoreycle Communities, LGUSs, and

/A

A

A

A

A

A

coples of Pilgiims Passport

[Philppine Faith and Hentage Toursm - Printng of 3500

ith Creative T mational (CTT()

2, Pilgrims Passport printed on 24 September 2021 and released to CTTI
3 N

[3_N/A
4 To showcase the nehness of the Phikppines: culture and heritage deeply rooted in its faith and
Deliaf.

NiA

S M will jumpstart the Domestic Tounsm Industry by travelers to theer
own country and expernence the best it has to offer as communies nse from the onslaught of the:

Partnership with Creative Travel &
Tours International (CTTI) and other
Churches in the Phitipplnes

NiA

NIA

NiA

/A

NIA

A
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PROGRAMIACTIVITY/ Major Accomplishments on F D orged/ It applicable: Others,
PROJECT {Indicate here big-ticket events that made a substantial impact in the Tourism industry In ({Include here an activity or project Established it applicable
(Include here PAPs that are INCLUDED In your Work 2021. inputs should answer the following: carried oul by your office that is in (Indicate the nature of cooperation/
and Financial Pian) 1. Who wete involved? (indicate our partners in the event) line with the Department’s thiust on | collaboration, partners involved and Volume’ Number for 2021 Increasel Factors for Increasel Total Number of

2. When did it happen? Indicate in g of the th (Qualify also what the quantitative figure represent) Decrease Decrease Participants

3. Where did it happen? format.) contributed substantially to @ (Comparison with 2020 (indicate here what
4. What were the objectives of the event? success. Indicate In qualitative data) contributed to the increase
5. How will the sald event contribute to the development of the Phillppine tourism industry? formay) patmisrmadesri Ty

in qualitative andior
quantitative format)

[EVENTS MARKETING CES

Best of Bicol Tounsm and Trade Far 1 Metro Naga Chamber of Commerce Industry

2. 14 . 19 September 2021

3. The Robsons Place Naga, Bicol

4 The Best of Bicol Trade Fair intends to boast the Bicol tourism promotons for ocal and global
markets. It also aims to provide pocket seminars to help micro and small business entrepranetrs
how ta better source, produce, package, and sell their products nat just in Bieol but also outside the
reglon and even beyond the cauntry. Best of Bicol also aims to promote "Bicol Heritage Cuisine”
and instill the sanse of regional heritage through the seminar conferences and videos such as What
is The Bast of Bicol, Who are the Best of Bicol, Where is the Best of Bical, ameng others.

5. Assistance 10 booked events is in line with the TPB's mandate to promate the Philippines as a
MICE destination and to attract mare local events 1o the country.

|Attendance Premotons for the Asia Pacific Operati 1.0 Saciety of the Phiippines (ORS)
Research Societies (APORS) 13th Trienmval Conference |2 27 August 2021
(Virtual 3 IFORS International Conference Clasing Cersmony (virtual)

4 Promotions/awareness of the Phiippines’ hosting APORS 2022 in Cebu City
5, Assistance 1o booked evenits is in line with the TPB's mandate ta promate the Philippines as a
MICE destination and to attract more local events to the country

Student Affairs and Services (SAS) C 1 Tr g Advocates and Champians (TRAC)
Transforming Inta Resilient, Action-Onented and 2 17-19 September 2021
Committed (TRAC) SAS Leadars 3 Virtual event

4 The SAS conference will likewrse remind all the practiioners about the core mission of student
|affairs and senices which include the advancement of social jusbce, mmnfmnta‘haahh
| services which will manifest by for students’ 1o access.
lve and learn at higher edu hitutions, locally and
5, Atsistarcs (0 booked everia s in lne with the TPE's mandate to prommmu Philippines as a
MICE destination and to attract more local events to the country

1st ASEAN Virtual Regional Cenference of Public 1 National Library of the Philippines
Librarians (ASEAN VRCPL) 2. 23-25 August 2021
3. Virtual Event

4 To increase appreciation of the benefits and being part of the ASEAN, To know the progress of
the Philippines in performing its commitments wheASEAN particularly the transformation of
library services in with the soldarity and integration

5 Twwmww.meMpmwnmemwmmAsEmmm aswell
as to its neighboring region, haw Philippine libraries are becoming a beacan to pramote and
presenve our country's unigue written culture

[BALES AN COUNT MANAGEMENT : i TN N ; e i e T R S = i i i
Incentwe Travel & Conventions Moetings Asia (IT&CMA) la 1. WHAT The Incentive Travel & C Meaetings Asia, Tn 1893, 1s atthe fronl  |NiA This year, the private sectors Total
MICE trade shaw] line of fostering MICE opportunities. bullding industry networks, and strengthening partnerships for pnmcmaﬁun n ITECMA as Co-Exhibitors participation:

the Asia-Facific and beyend by the Tourism Promations 54 local
Natwe of the Event: Virfual Board Thisis still part of the TPB's companies

ITE&CMA also features dedicated platforms designed around the interests of valuable MICE niche efforts 1o sustain the business operations.

{segments, enabling e event to consistently delver = delegate profile that is both rslevant and of the affected MICE sector theough

dynamic marketing. Without TPB's subsidy and

intervention, cur private sector will not be
2. WHO: The Phibppine virtual booth at the ITECMA d a total of 54 Co-Ext abte to market and sell their products
composed of tour operators, hotels/resorts and MICE venues / facilities with the Tourism Promotions. and services to regional clients,

Board-Phillppines leading the participation These 54 co-exhibitors will engage in one-on-one virtual
meetings with regional buyers wha are looking after the needs of their MICE Clients

3. WHEN 26-30 September 2021

4 WHERE Ths year's TRCMA is being conducted on a virtual platform

5. OBJECTIVES. 1) To sustan the Phiippines’ presence in onn of the most prominent MICE trade
{shows in the Asia-Pacific region; 2) To increase PP @sa MICE

of choice, 3) To provide a platform for the Philippine MICE private sector sfakeholders to generate
future MICE businesses; 4) To reinforce the TPB's business relationship with the participating private
|sector stakeholders and MICE shew Buyers, 5) Te provide an opportunity for our Philippine MICE
private sector stakehalders ta learn from the educational sessions offered at ITA&CMA; 6) To boost
the Philippine MICE business events industry with future business leads amidst the ongoing global

pandamic.

& CONTRIBUTION . Itis expected to generate the following: 1) Awareness of internatianal MICE
Orgar on the P! asaMICE o!chmoe 2) Business leads for the TPB and s
ico-exhibitors (Phiippine MICE with ir Buyers for MICE

programs, 4) Industry knowledge on MICE bmwmoesandlrerds

ADMIN-PS-MD-001.02



PROGRAMIACTIVITY! Major Accomplishments on Developed/Forged! it applicable: Others,
PROJECT {indicate here big-ticket events that made a substantial Impact in the Tourism Industry in (inciude here an activity or project Established it applicabie
(include here PAPs that are INCLUDED in your Work ' 2021. Inputs should answer the following: carried out by your office that is in | (Indicate the nature of cooperation/
and Financial Pian) 1. Who were involved? (indicate our partners in the event) fine with the Department’s thrust on | collabaration, partners involved and Volamel Number Tor 2021 Increase! Factors fol Increase! Total Number of
2. When did it happen? indicate in of the p. nip (Quality also what the quantitative figure represent) Decrease Decrease Parficipants
3. Where did it happen? format) contributed substantiaily to 3 (Comparison with 2020 (indicate here what
4. What were the cbjectives of the event? success. Indicate In qualitative data) contributed to the increase Wl Fermale
5. How will the said event contribute 1o the develepment of the Philippine tourism industry? or decrease as reported,
in qualitative andior
quantitative format)
b =
PERSONNEL HUMAN | E AND DEVELOPMENT DVISION
LEARNING AND DEVELOPMENT To promote g dunng the ly. O due fo the COVID-19, the TPB
|Personnel and Human Resourcas and Development Division (PHROD] implemented a Leam from
Home Program (LFH) as an atemative platform for Leaming and Development to address the
learning needs that includes in virtuai house learning interventions and participation to public leaming
255005,
A INHOUSE INTERVENTIONS
Virtual Crtical Thinking Workshop 1. Attendud by 38 TPB Personnel WA A N2 NiA INJA 15 24
In-House training conducted by Psychlink Consulting 20608 July 2021
06-08 July 2021, via Zoom 3 Zoom
4 inhouse training canducted 10 address the following objectives:
At the end of the session. participants would be able to.
a) descnbe the concept of criical thinking and why it is so mportant for establishing facts before
making workplace decisions
b) skills in creative 3 ntifying and refining @ 'problem’ and approaching
problem-solving from different angles with a fresh perspectve
c} build stronger arguments with evidence-based decision making by discerning fact from
fiction, and drawing on reasoned arguments for solving problems
d) eombine both critical and creative thinking to approach problems with sound judgement, and
by offering Innovative solutions, by yourself and with other
Virtual Digital Transformation Waorkshop 1. Attended by 43 TPB Persaninel A /A NIA /A MiA 1 2
in-House training conducted by iLeap Consulting 2. 01-03 September 2621
01-03 September 2021, via Zoom 3 Zoom
4. in-house traimng conducted to address the following objectives
A Have an assessment of TPB's current digital capabiiies and an evaluabon of its matunty
level
B. Develop a roadmap for TPB's digital transfermation.
c Optimize processss and increase sase of use of exsling technologies and digital platforms
to support data gathering, sharing of information, and analysis
b} Leverage techniclogy to enable insights-drive business operation communications
B. VIRTUAL LEARNING SESSIONS: E-Learning Sessions via Zoom
Coaching Conversations 1. All TPB Personnel A N/A N/A N/A N/A
with Cosch Sofia Maderazo-Posadas, Certified Coacher & |2 05 July 2021
J 3. Zoom / streamed bve at closed TPB FB Group
4. Leaming sessions were conducted every Monday (or the next working day should i fall on a
haliday) after the TPB Flag Raising Ceremaony 1o keep the employees engaged and continously
gaining knowledge on the different topics including but 1o Leadership C i
Core and Funcbonal C1 Work-tife and Psy well-being
Tech Essentals for your WFH Setup 1. All TPB Personne! Nif NiA NiA, (NIA NA
with Mr Woavnie Wang, Facilitator and Igniter 2 12 July 2021
3. Zoom / streamed live at closed TPB FB Group
4 |eaming sessions were conducted every Monday (or the next working day should it fali on a
heliday) after the TPE Flag Raising Ceremany to keep the employees engaged and continausly
gaining knowledge on the differant topics including but not imited to Leadership Competencies.
Core and C Work-life hon and F well-being
Leaders as Coaches 1. All TPB Personnel NIA NA Ni& A A
with Ms. Tina Siosen, Faciiator and Igniter 2 19 July 2021
'3 Zoom | streamed live a1 closed TPB FB Group
4, Learming sessions were conducted every Monday (or the next working day should it fall on a
holiday) after tha TPB Flag Rasing Ceremony to keep the employees engaged and conbnously
gaining knowledge on the different topics including but not imited to Leadership Competencies,
Core and Functional Gomp ies, Work-ife integration and viell-heing
Fitness at Home 1. Al TPB Personnal NIA NIA INJA N/A NIA
with Coach Nylah Bautista. International Triathlon Union 2. 26 July 2021
Coach and Ignier 3. Zoom { streamed kve at closed TPE FB Group
4, Leaming sessions were conducted evary Monday (or the next warking day should tfal ona
hafiday) after the TPB Flag Ramsing Ceremony o keep the employees engaged and continously
gaining knowledge on the different tapics including but not imited to Leadership Competencies,
Care and Functiona! Ci Work-life and wiell-being
The ABCS of Assertive Communication 1 All TPH Personne| NIA NiA NJA NIA A
'vith Ms Xandra Yebron, Facilitator and Igniter 2 02 August 2021
3. Zoom | streamed live at ciosed TPB FB Group
4 Leaming sessions were conducted every Monday (or the next warking day should it fallon a
haliday) after the TPB Flag Raising Ceremony to keep the employees engaged and continously.
gaining knowledge on the different topics including but not fimited to Leadership Competencies,
Core and Functional Ci Work-ite g and wel-being
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PROGRAMIACTIVITY!
PROJECT
(Inciude here PAPs that are INCLUDED in your Work
and Financial Plan)

Major Accomplishments
{indicate here big-ticket events that made a substantial Impact In the Tourism Industry in
2021, Inputs should answer the following:
1. Who were Involved? (indicate our partners in the event)

2 When did it happen?
3. Where did it happen?

4, What were the objectives of the event?

o the of the Philippine tourism industry?

5. How will the said

{Include here an activity or profect
carried out by your office that is in
line with the Department's thrusr on

F p orged/
Established

{indicate the nature of cooperation/

caliaboration, partners involved and
of the that

Indicate in
format}

contributed substantially to &
success. Indicate in qualitative
format)

If applicable:

Volume/ Number for 2021
(Qualify also what the quantitative figure represent)

Increase/

Decrease
(Compatison with 2020
data)

Factors for Increase/
Decrease
{indicate here what
contributed to the increase

Total Number of
Participants

Male Female

Others,
if applicable

The Key to Self-Acceptance
with Ms. Florence L Villones, CCMP, CHRP, Smartify

1. All TPB Personnet

2. 09 August 2021

3. Zoom [ streamed live at closed TPB FB Group

4 Leatning sessions were conducted every Monday (or the next working day shouki it fall ona
ihofiday) after the TPB Flag Raising Ceremany to keep the empioyees engaged and continously
gaming knowledge on the different topics including but not imited to Leadership Competencies,
Core and Functional C . Waork-fife and f ial well-being

A

NiA

NiA

NiA

Rediscover. Refresh. Reset.
with COO Maria Anthonette C. Velasco-Allones. Chief
Cperating Officer, Tourism Promotions Board

1. Al TRB Personnel

2. 16 August 2021

3 Zoom / streamed iive at closed TPB FB Group

4. Leaming sessions were conducted every Monday (or the next working day should it fall on a

holiday) after the TPE Flag Raising Ceremony to keep the employees engaged and continously
mmmmmmﬁmmummmmmumwm
Core and Ful Work-fife and F ial well-being

NiA

NIA

MNIA

MIA

Think on Your Fest CLARITY BREVITY, IMPACT
with Ms. Ria Anicete-Hoyt, Trainer

1. Al TPB Persannel

2 23 August 2021

3. Zoom / streamed five at closed TPA FB Group

4 Learning sessions were conducted every Monday (of the next working day should it fall on a
holiday) after the TPB Flag Raising Ceremony to keep the employees engaged and

gaming mmmmmm&gmmmnamummmm
Care and Functional G Work-ife "1

NIA

iR

NiA

NIA

NiA

Crientation on Philippine National Public Key Infrastructure
(FNPKI)
with Engr, Darryl Bolocan - DICT

1. All TPB Persannel

231 August 2021

3: Zoom { streamed live at closed TPB FB Group

4. | saming sesslons were conducted every Monday (or the next working day shouild it fall an a
hofiday) after the TPB Flag Raising Ceremony to keep the amployees engaged and continously
mmmmmaﬂmmmnmmmmmmmwumcomm
Core and Functional C Warkife y ial well-being

NIA

MNIA

NiIA

NJA

Be Productive Virtually
with Mr Mon Villar, Facilitator and Igniter

1. All TPB Personns!

2. 06 September 2021

3. Zoom ! streamed lve at closed TPB FB Group

4. Learning sessions were conducted every Monday (or the next working day should it fall ona
holiday) after the TPB Flag Raising Ceremony to keep the employees engaged and continously.
gaining knowledge on the different topics including but not limited to Leadership Competencies,
Gore and Functional Competencies, Work-kfe integration and Psychosocial well-being

NA

A

NIA

INIA

Living Your Purpose
with Ms. Fierence L Villones, CCMP. CHRP, Smartfy

1. A TPB Personne!

2 13 September 2021

3. Zoom / streamed hve atclosed TPB FB Group

4. Learning sesslons were conducted every Monday (ar the next working day shouid it fall on a
haliday) after the TPB Flag Raising Ceremany to Keep the employees engaged and continously
gaining knowledge on the different topics including but not limited to Leadership Compatencies,
Core and Functional Competencies, Work-life integration and Psychasocial well-being

NFA

NI

NiA

4Cs of Business Wiibng
vefth Mis Xandra Yebron, Facitator and igniter

1 Al TPB Personnel

2. 20 September 2021

3. Zoom [ streamed live at closed TPB FB Group

4. Leaming sessions were conducted every Monday (or the next working day should it fall on a
holiday) after the TPB Flag Raising Ceramony to keep the employeas engaged and continously
gaining knowledge on the different topics including but not imited to Leadership Competencies,
Core and Functional . Waork-life i and Psych: | well-being

NIA

A

/A

/A

NIA

At-Home Seff Care: Mindful Movement
with Ms. Lace Ang, Yoga Teacher | Fit/Nest Co-Founder |
igniter

1. All TPB Personnel

2 27 September 2021

3. Zoom | streamed live at closed TPB FB Group

4 Learning sessions were conducted every Monday (or the next working day should it fall on a
holiday) after the TPB Fiag Raising Ceremony to keap the employees engaged and continously
gaining knowledge on the different topics Including but nat imited to Leadership Competencies,
‘Core and Functional Competencies, Work-life integration and Psychosecial well-being

NIA

NIA

NIA

N/A
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PROGRAMIACTIVITY!
PROJECT
{inchide here PAPS thar are INCLUDED in your Work
and Financial Plan)

Major Accomplishments
(Indicate here big-ticket events that made a substantial impact in the Tourism Industry in
2021. Inputs should answer the following:
1. Who were involved? (Indicate our partners in the event)
2. When did it happen?
3. Where did it happen?
4. What were the objectives of the event?

5. How will the satd event to the P of the ppine tourism y

Initiative/s on
(Inciude here an activity or project
carried our by your office that is In

line with the Department's thrust on

Par p d/Forged/
Established
{Indicate the nature of cooperation/
collaboration, partners involved and
of the p ip that

. Indicate in g
format,)

cantributed substantially o a
success. indicate in qualitative
format)

If applicable:

Volume/ Number for 2021
(Qualify aiso what the quantitative figure represent)

Increasel
Decrease
{Comparison with 2020
data)

contributed to the increase

of

Factors for Increase/
Decrease
(Indicate here what

Total Number of
Participants

decrease as reported,
in qualitative andlor
quantitative format)

Male

Female

Others,
if applicable

—r———
C. VIRTUAL PUBLIC SEMINARS

July Developmental Cotwersation for Leaders
Faciltated by Civil Service Institute (CS1)

Objective
1. 4

with others usng approach

06-30 July 2021 via Zoom

1 Jocelyn Patrice Daco
2 Nerissa Juan

3 Teresta Landan

4 Raguel Ruth Tria

5 Jocelyn Casiano

6. Donna Vee Baranda
7 _Hazel Franck

NJA NIA

NIA

A

A

DPHA FLIGHT 101 PILOT TRAINING
Facilitated by DronesPH Academy of Mode! Aeranautcs
Online Classes Only (Course 1 of 2)

Objectives

This training ks designed 10 teach the participants on
* Introduction ta SUAS

= Aircraft usage / Drones

= Terminologies and Best Practices

- Flight Fundamentals

* Pre-flight / Post-Flight Checks

- Aeronautical decision making

- RPAS Controls

= Rules and Regulations

22-23 July 2021, via Zoom
1 ASUAL, UHDLE L
2 GRUZ ROSF ANNE B

NIA

/A

N/A

/A

Emotional Intelligence and Leadership
Faciltated by Givi Service Institute (CS1)

Objectives

3 Appreciate the value and significance of ‘emotional self- and
ematonal intefiigence in

steering oo and pi 2
* |dentily the competencies and domains of the leader in nurtuning an enniched and emotionally

e g culture
> Discuss different practices that would enable development and strengthening of emational
inteligence

> identify key behavioral mdicators that mandest the
the results of the thorough S on strengths, and
that reflect their self- &5 leaders

through

= Create astop-start-continue emotional inteligence action plan with specific behawioral iIndicators

14-28 July 2021, via Zoom

Atty. Venancio C. Manuel lll
Atty. Gregory A. Nuega
Marivic M Sevilia

Arnold T. Gonzales.
Nerissa . Juan

Ramigio U. Pagaduan Jr
Micka Anjelia D. Calzado
Gemma Aileen S Isic
Micaela B, Ochoa

10 Milo S, Qropeza

11, Jasmin B. Parra

12. Ma Nedalin L Miranda
13. Maria Febbie R Alacapa
14 Krisandra A Cheung

15. Janet W Canoy

LR T

NiA

MIA

NIA

NTA,

A

Warehouse Operations and
Inventory Control
Facilitated by CF S Creatve Training & Management

16 Karen A Padoina
Objectives

VWarehouse operafions:

* Majer Challenges

* Optimizing Warehouss layout for Improved fluw
= Binning and Releasing Operatians
* Warehouse Safety

« KP| Monitor Operations

+ 58 and Virtual Control

Inventary Control

« Controling Inventory

- Ideal Inventory Cych

= Cycle Counting Inventory

= The KP1 monitor Cperations

124 July 2021, via Zoom

1 Paula Jesusa Gransle

NiA

/A

A

HNIA
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Pi TviTY!
PROJECT

and Financial Plan)

{inclsde here PAPs that are INCLUDED In your Work

Major Accomplishments
{Indicate here big-ticket events that made a substantial impact in the Tourism Industry in
2021. Inputs should answer the following:
1. Who were Involved? (indicate our partners in the event)

2. When did it happen?
3. Where did it happen?

4. What were the objectives of the event?

5. How will the said event contribute to the development of the Philippine tourism Industry?

Initiative/s on Sustainabiiity
(Include here an activity or project
carrled out by your office that is in

lire with the Department's thrust on

Partnerships Developed/Forged/
Established
({indicate the nature of cooperation/
collaboration, partners involved and
of the pa ip that

Indicate In
format.)

contributed substantially to &
success. Indicate in qualitative
formag)

f applicabie:

Volume! Number for 2021
{Quality also what the quantitative figure represent)

Increase/
Decrease
{Comparison with 2020
data)

Factors for Increase/
Decrease
(indicate here what

Total Number of
Participants

contributed to the increase
or decrease as reporied,
in qualitative andlor
quantitative format)

Male Female

Others,
if applicable

Microsoft Excel for Database Management
Faciitated by PSRTI

Objectives

a To familianze with the different components of an MS Excel
and its software

b. To creale a Smple database that can record, vahdate.

tabulate. and chart datasets using MS Excel,

ic To handle datasets using MS Excel functionaities and,

id. To acquire skills needed in managing database using MS

Excel

-29 Juh 1, via Zoom

1 Mariel Angelica Dimaano
2 Thymse Juan
3 Sheryll Ann

NI

A

—
NI&,

Bame Statistics 1. Descripbive Statsbes.
Facilitated by PSRTI

JObjectives

+ To understand the different concepts in statisbcs

+ To differentiate the major fields in statistics

- To know the different steps in a statistical inguiry

- To distinguish the different levels of measurement

+« To differentiate the variaus methods in collecting data

* To present data effectively and professionally

- To identify the most appropriate type of chart for a given data set
- To create tables and charts using MS Excel

- To describe dala using summaty measuies

= To use M5 Excel in computing for the different summary measures.
* To interpret correctly MS Excel summary measures output

02-05 August 2021, wia Zoom

A

NIA

r—
NIA

NiA

NIA

Visualization Using Infographics
Facilitated by PSRTI

1 _Thyrise Dhenice Juan
Objectives

| The training aims to provide with sufficient

iand skifls on usng visual graphics (o present statistical information in a more
effective mannet It s also expected that the participants will be able to design
a basic infographic using the fur of data visualization and
storvielling.

el 1, via Zoom

1. Thyrrise Dhenice S. Juan
2. Sheryll Ann D Karunungan
3. Chetsea P Luna

A

NIA

NA

[Manager's Role in Capatity Buiding
IFacilitated by Civil Service Institute (CSI1)

4 Milisa M Nuadz
Objectives

1 To discuss the leaming and development process and needs
2 Toidentify different learning and development approaches

A

I plan
110-24 August 2021, via Zoom

Mana Febbie Alacapa
Sherdofl Ann Bayona
Krisandra Cheung

Evelyn Sorianc

R
-
3
-4
8
€
€
g

1A

INTA,

NiA

Ni&

Gender, Diversity, and Social Inclusion
Faciltated by Cvil Service Institute [CST)

Eloisa Romarg.
Objectives

Participants shall be able to promole secial inclusion in ther
respective workpiace guided by sensitivity to cultural
differences and commitment to streamiine socialiyOexcluded

laroups,
16-28 August 2021, via Zoom

1. Jocelyn Paince Deco

NIA

NiA

N/A

NIA

Effective Presentation of Stahstcal Reports
Facitated by PSRT|

2. Milo Oropeza
|Objectives

I The training course aims to héelp the participants gain confidence in
thair presentation skills by tailoring presentations for the audience
using techniques to overcome nervousness, handing difficult

g , GOr 1g with clarity and . proj il
their voice, and presenting summary measures, tables, and charts

N/A

23-26 Auqust 2021, via Zoom

N/A

NIA

NiA

A
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PROGRAMIACTIVITY/
PROJECT
(Inchide here PAPs that are INCLUDED in your Work
and Financlal Plan)

Major Accomplishments
(indicate here big-ticket events that made a substantial impact in the Tourism Industry in
2021. Inputs should answer the following:
1. Who wete involved? (indicate our partners in the event)

2. When did it happen?
3. Where did it happen?

4. What were the objectives of the event?

5. How will the said event contribute to the development of the Philippine tourism industry?

on ility
(include here an activity or project
carried out by your office that is in
line with the Department’s thrust on

Indicate in g
format.)

If applicable:

Volume/ Number for 2021

(Qualify also what the quantitative figure represent)

Increase!
Decrease
(Comparison with 2020
data)

(Indicate here what
contributed to the Increase
or decrease as reported,
in qualitative and/or
quantitative format)

Total Number of
Participants

Male

Female

Others,
If applicable

GNLINE 7UMBA AND FILK SHOWING
|erganized by Civil Service Commision

Cbjective:

kick-off actiity in celebration of the 1215t Phiippine Civil Service Anniversary (PGSA), with a thems
“Transforming Publc Service i the Next Decade’ Honing Agile and Future-Ready Servant Heroes”
aims to give audiences access 1o the country’s most celebrated film festivals from the safe comfort
of their homas, wherever they are in the country

01 September 2021, via FDCP Channel

Alor, Jennifer A,
Balbaa, Annabelle F_
Caramat, Ma, Anfta S.
Cruz, Jelline Jazel J
Cruz, Ma Luisa T
Cruz. Nerissa Jean B
Descaliar, Jaimee Lyn C
Esteban, Allan B,
Fajardo, Wendy A

10 Fausting, Marceia M

11, Francisce, Hazel G

12 Fuentes, Maria Mikaela N
13 Juan, Nerissa D

14. La Rosa, Grace G

15 Landan, Taresita DL
16. Perfecto C_ Realino Jr

CENGOEB RS

20. Seneres, Coryne Angela S.
21 Vargas, Sandy Jr T

22 Villanueva Raguel A

123 Viloria, Lynneth Grace D,

NiA

N/A

INA

NFA

Public Sector Leadérs and HR Symposium with the theme,
“Transforming Govemnment Agencies into Smart
Crganizations Honing Resilient and Future-Ready Public
Servants”

Faciltated by Civil Service Insttute (CSI)

Objectives

This online event brings together Leaders and HR in gavernment te discuss current issues and
challeniges and share best practices related 16 the Forum's theme. This year's symposium will focus
on the strategic role of Leaders and HR F n

nto smar Topics for the will nclude, amang others, Digital
Transformation, Cultural intelligence, Peopie-Centric, Total Weliness, Public Service Confinusty,
Data Analybcs, Of b T HR

15.17 September 2021, via Zoom

1 Mana Anthanetie C. Velasco-Allanes
2. Donna Vee V. Baranda

3. Jocelyn Patrice L. Deco

4 Marfita D, Rodriguez

MNIA

NiA

NiA

NFA,

NIA

Managing Records Disposition Program. Standards and
Best Practices Faci Records Officers’
Association of the Philippines (GROAP)

5 Evelyn D Soriang
i es.
This training snd seminar is designed 1o e and enhance the of
i of

particpants of a practces and pr
permanent records with reference 1o the relevant records retention schedule and disposal authority

15-17 2021, via Zoom

1. Paula Jesusa Granale
2 Mercado

NIA

NiA

NIA

NIA

INFA

D. GENDER AND DEVELOPMENT

GAD Focal Point System and Techrical Working Group
Members 3rd Quarter Mesting
18 August 2021 via Zoom

1 TPB GAD Foca Pont System, Technical Working Group and Secretanat

2 18 August 2021

3 2Zoom

4 To discuss the dfferent activties for the 2021 18- Day Campaign to End Violence Against Women

NiA

NIA

rfs,

NIA

MNIA

ADMIN-PS-MD-001-02




Prepared by:
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Signature over Printed Name of Focal Person
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Qe

MARIA ANTHONETTE C VELASCO-ALLONES

Head of Agency

Date:

PROGRAM/ACTIVITY! Major Accomplishments on Par diF orged! If applicable: Others,
PROJECT (Indicate here big-ticket events that made a substantial Impact in the Tourism Industry in (include here an activity or Established if applicabie
(Include here PAPs that are INCLUDED in your Work 2021. Inputs should answer the following: carried out by your office thatisin | (indicate the nature of cooperation/
and Financial Plan) 1. Who were involved? (indicate our partners in the event) line with the Depar on partners invoived and Volumel Number for 2021 Increasel Factors for Increase! Total Number of
2. When did It happen? Indicata in of the p ip that {Quality also what the quantitative figure represent) Decrease Decrease Participants
3. Where did it happen? format.j contributed substantially to & (Comparison with 2020 (Indicate here what
4. What were the objectives of the event? success. Indicate in data) contributed to the increase Male E
5. How will the said event to the of the Philippine tourism industry? format) ‘of decrease ws rejorted. e
in qualitative andfor
quantitative format)
GAD Legal Mandates by Fora Communications 1 Natashia Apnl Blanquisco NiA NIA NIA NiA NI-A 8 2
15 September 2021 via Zoom Estefania Julieta Bolante
Jemary Lizbeth Cangco
Bifly John Casabuena
Edison Genelazo
Grace La Rosa
Karen Padolina
Jemimah Missi Tiambeng
Janet Villafranca
Ma Patricia Yulo
2 15 September 2021
3 Zoom
4 To discuss the local and national policies on gender equality and women's empowerment, as well
as present a briefer on the different local laws related to gender-based violence
E. HEALTH AND WELLNESS
|Annual Physical Examination jective: NIA NIA INA, INFA. NIA
To attend and promote well being of TPB emplayees
July - August 2021, Ciinic/hospital available for physical examination
| TPB L
[Administratian of flu and pneumonia vaccine [Objective NVA NIA NFA NIA NiA
To attend medical and health concern of TPB personnel and 1o lessen and prevent sick leave due to
and respr Y inf
02, 03,09, 10and 17 2021, TPB Clinic l_
Al TPB Personnel L_
Emergency Quick Response Objectve: (A NIA A MIA h‘eﬁ
To provide TPB employees emergency service that occured inside and outside the office premises
September (on going)
Il TPB Personnel
Retainer of TPB Medical Consultant jects NJA NIA. N/A N/A NI
To provide medical personnel ta assist the medical needs of TPB parsannel through medical
[January to March and May to December 2021
All TPB Personnel
Online Consultation
Vetted by




AGENCY: _TOURISHM PROMOTIONS BOARD

DOT YEAR-END ACCOMPLISHMENT REPORT TEMPLATE

3RD QUARTER CY 2021

PROGRAMIACTIITY/
PROJECT
(include here PAPS that are NOT INCLUDED in your
Work and Financial Pian)

Major Accomplishments
fIndicate here big-ticket events that made a substantial impact in the Tourism Industry in
2021, Inputs should answer the following:
1. Who were Involved? (indicate our partners in the event)

2, When did it happen?
3. Where did it happen?

4. What were the objectives of the event?

5. How will the said event? contribute to the development of the Philippine tourism
industry?

" cable:

Initiative/s on ility
(inciude here an activity or profect
carried out by your office that is in
line with the Department's thrust on

ped/Forged/
Established
{Indicate the nature of cooperation/
coliaboration, partners invalved and
of the that

Indicate in
format )

contributed substantially o a
success. Indicate in qualitative
format)

Volume! Number for 2021
(Qualify also what the quaatitative figure represent)

Increase/

Decrease
(Comparison with 2020
data)

Factors for Increase/
Decrease
(Indicate here what
contributed to the increase
or decrease as reported,
In qualitative andfor
quantitative format)

Total Number of
Participants

Male

Female

Others,
if applicable

NiA

NFA

NiA

NfA

FAIR
Xi'an Silk Road Internabonal Tourism Expo (XSRITE) 2021
" charged against savings/unutilized funds of PDOT Beijing

1. PDOT Beijing

2 16-18 duty 2021

3. Xi'an, China

4. To restore cutbound travel from Xi'an and West China to the Philippines, 1o educated and update
the Waest China agents and mass audience on the Philippines’ recovery plans, and lo explare other
niche markets and tourism opportunities in the entire region

5. Participation in this trade fair will heip restart outhound travel from China to the Philtppines once
pandemic is over and the borders respen.

No private sector participation

NiA

China International Falr for Trade in Services (CIFTIS) 2021
* charged against savings/unutilized funds of PDOT Beijing

|relabonship with frade partners, and to sducate and update the Chinese market on the Phiippines’
{recovery pi

1 PDOT Beijing

2.03-07 September 2021

3 Beljing China

4. To revve the market's interests in the Philippines’ offerings in tourism services, to mantan

ans
5 Participation in this trade fair will help put the Philippines on top of mind of the Chinese traveliers
once international travel is aliowed

Mo private sector participation

NIA

/A

NF&

NIA

N/A

TIC MOT DES N
L Travel and Tours — Rizal and Laguna Day Tour

JARFEL Travel and Tours a duly icensad ravel agency, established in June 13, 1985 Duly
accredited by the Depariment of Toursm. A member in good standing of the Philippina Travel
Agencies Associabion (PTAA), the largest travel association in the country, Philippine Tours
Association (PHILTOA), the American Sociely of Travel Agents (ASTA) and the Tourism
Promotions Board (TPB)

ARFEL Travel and Tours brought in seventeen (17} tourists from Metro Manila last 10 July 2021 to
pilot run the 1-day isnerary in the provinces of Rizal and Laguna

I The said activity is a significant step to jumpstart the re-opening of the tourism industry of
ICALABARZON Region by taking into account the specific measwes of readiness and qualty of
[tourtsm products that will be promoted and markeled as pant of the tourism recavery and response
under the new normal

TPB supported the event through the provision of tour kits/souvenir tems for the participants

Strengthened support and partnership
|with private stakenolders

NIA

NJA

/A

N/A

[Prilippine Travel Agencies Association’s (PTAA) 4th
General Membership Mesting | 24th Lakbay Pilipinas

bom out of a urion of the

The Philippine Travel Agencies (PTAA) Isan
of o i i

agencies tour operators in 1979 It was
founded to foster unity in the travel industry and promote its members welfare and the traveling
ipublic. PTAA is a strong force that plays a vital role bath in the national and international scenes
PTAA dth General Membership Meeting and 24th Lakbay Pilipinas is an annual event participated
by different stakeholders from the travel industry, Held last 22 July 2021, the meeting aims o update
PTAA mambers on the association's project and the jatest trends in the industry.

TPB supported the event through the provision reffie items for the participants

| Str support and
with private stakeholdersitourism

NIA

NiA

N/A

NIA

Fully Subsidized RT-PCR Swab Test Program
(cio DPD 2020 COB)

TPB-nitiated program to fully cover the cost of RT-PCR Swab Test of DOT/TPB Personnel with
official travel, delegates of tourism events supported by TPB, and Motorcycle Riders under the
Philippine Motorcycle Tourism Program

This program 1 in partnership with the Philippine Children’s Medical Center (PCMC) and will be in

eftect from December 2020 to December 2021

Eompd ‘& partnarship with the Philippine
Children’s Medital Center (PCMC)

Endorsed a total of 1,180 individuals (as of 28 September 2021)

A

MNIA

NIA

ADMIN-RS MD-001-07




PROGRAM/AC TIVITY] Major Accomplishments on ity pediForged/ If applicable: Others,
PROJECT (indicate here big-ticket events that made a substantial impact in the Tourism Industry in {Inciude here an activity or project Estabiished ‘Volume/ Number for 2021 Increasel/ Factors for Increase/ Total Number of If applicabie
(inciude here PAPs that are NOT INCLUDED in your 2021. Inputs should answer the following: carried out by your office that is in (Indicate the nature of cooperation/ (Quality also what the quantitative figure represent) Decrease Decrease Participants
Work and Financial Plan) 1. Who were involved ? (indicate our partners in the event) line with the Department’s thrust on | collaboration, partners involved and (Comparison with 2020 {indicate here what
2. When did it happen? Indicate in g of the p hip that data) contributed to the increase
3, Where did it happen? format ) contributed substantially to @ or decrease as teported,
4. What were the objectives of the event? success. Indicate in qualitative in qualitative and/or Male Female
5. How will the said event? contribute to the development of the Philippine tourism forman) quantitative format)
Industry?
SPOTLIGHT Newsletter This s @ quanerly digtal production of TPB newsletier hosied on the website and distnbuted via Instead of mass pnniing, TPB adapts @  |Coliaborabon with TPB To release four (4) lssues of Spotiight digitally |Released four (4) ssuesin |N/A (NiA A
social media and sma kst to members and media sustainable practice by doing a digital | members/stakeholders by giving them a Q1 2021 - Released 2nd week of April 2020
iproduction which is cost-effective and spot 1o feature their best practices Q2 2021 - Released 2nd week of July
has & wider audience reach Q3 2021 - In production. scheduled for releass on the 2nd week of
October
|SFOTLIGHT e-Bulletn This s a monthly digital preduction of TPB hosted on the website and distnbuted via email list to Instead of mass printing, TPB adapts &  [Collaboration with TPE stakehoiders to  |To release monthly issues of Spotiight e-Builetin. For the 3rd NI INIA NiA /A
DOT and its attached agencies and members sustainable practice by doing a digtal  |continue and to deepen swift members’ |Quarter:
production which is cost-effective and  [and audi : . To retain
July 2021 tssue released last 06 August 2021 and August 2021 issue was released 06 September  |has a wider audience reach and to gain more TPB mambers | Julu 2021 issue was released 06 August 2021; August 2021 issue
2021 released on 06 September 2021
TPB Quarterly Social Media Report There is a significant increase in the audience and organic post reach of 1PB's sacial media Through publishingfsharing of TPE's [As of Q3 2021 As of Q4 2020 Organic engagement ta boost|42 8% 58.2 %
accounts, particularly Facebook, mainly dus ta organic efforts and initiating a monthly sacial media  |latest news and engagements, oniing relevart social media ads
content plan platforms remain o be the best, cast- Facebook Facebook il to a higher page |as of Sepl. as of Sept
effective and imely vehicle to delver 55,458 page follows 39511 page follows and post reach Abieast 2021 2021
information alighned iwth DOT's thrust an " of 3x onginal
sustainable tourism. Through being witter Twitter g tourist
active in posting organic and timely 1,894 followers 1,834 followers content
original posts engagements increased st Increased
that leads to increased na. of likes Instagram Instagram responsive through direct
2,197 followers 1417 followers messaging addressing
concerns of the public
Youtube Y outube particulary in the RT POR
316 subscribers. 68 subscribers jsubsidy assstance
To promate continuous learming dunng the Community Quarantine due to the COVID-19, the TPB
Personnel and Human Resources and Development Division (PHROD) implemented a Learn from
Harme Program (LFH) as an alternative platform for Learning and Development to address the
[#arning needs that includes in virtual house Isarning intarventions and participation to public learming
SeSSI0NS.
A FREE PUBLIC ONLINE LEARNING SESSIONS Objective To provide personnel with significant on-ine matenals while working from home.
Personal and Lifestyle: 2
Modute 6. Digital Tayo 1 TPB Personnel /A NIA NIA NIA (NiA NTA N/A
by Facebook Philippine Summit (2, 14 July 2021
2021
Module 7. Community Standards | Misinfermation 1 TPB Personnel NiA MIA NJA NIA NiA NIA /A
facilitated by Facebook Philippines Gavernment Summit (2 22 July 2021
021
[Health-Related: 3
Program for Persons with Disabilities and Senior Citzens |1 TPB Personnel NIA NIA N/A A NiA NiA NiA
faciitsted by DOT 2. 29 July 2021
2nd Talakayan Sedes 2021 Nutrition for Good Health in 1 TP8 Personnsl NIA /A NFA, NIA NIA NIA NFA
Times of COVID- 18 Pandemic 2 DB August 2021
facitated by DOT-TDD
Bufld Back Ever Better Webinar Senes 1. TPB Personnel NIA N/A A NIA, NIA NIA NIA
faciitated by Intertek Philippines 210 August 2021
Industrial/Economical: 3
Introduction to Knowiedge Management in the Public 1 TPB Personne| A iA NiA NA A NIA NiA
2 11 August 2021
1. TPB Personnel NJA INIA NA N/A /A NJA (NIA
2. 12 August 2021
1 TPB Personne! INTA NiA NiA NEA INFA, (NIA (NIA
2 13 August 2021
1. TPB Persennel NIA NIA NIA NIA A /A N/A
faciitated by Limitless Power Coach Training & 2. 20 August 2021
i
In CASe You Missed It BIR CAS and Tax Compliance with | 1. TP Personnel (NFA. INIA NIA INJA NZA (N7A N/A
SAP Business One 2. 24 August 2021

ADBINGPS-MD-001-02




PROGRAMIACTIVITY/ Major Accomplishments on Par ge It applicable: Others,
PROJECT {indicate here big-ticket events that made a substantial impact Iin the Tourism Industry in {Include here an activity or project Established Volume! Number for 2021 Increase/ Factors for Increase/ Total Number of it applicable
(include here PAPs that are NOT INCLUDED in your 2021. Inputs should answer the following: carried out by your office thatis in | (Indicate the nature of cooperation/ {Quality also what the quantitative figure represent) Decrease Decrease Participants
Work and Financial Plan) 1. Who were Involved? (indicate our partners In the event) line with the ‘s thrust on Invoived and (Comparison with 2020 (indicate here what
2. When did it happen? Indicate in g of the p contributed to the increase
3. Where did it happen? format.) conwributed substantially to & ‘or decrease as reported,
4. What were the objectives of the event? success. Indicate in qualitative in qualitative andior Male Female
5, How will the said event? contribute to the development of the Philippine tourism format) quantitative format)
industry?
GAD-Related: 1
< g C ity to Make Regulatory Reforms Work |1 TPB Personnel NiA NIA NIA NIA NIA N/A kNT.!
for Woman-Owned Micro and Small Enterpnsss 2 27 August 2021
|[faciitated by UPPAF-RESPOND, Philippine Commission
on Women (PCW), Ant-Red Tape Autharity (ARTA)
Technlcal: 2
Take the Leap into Digital Learning 1. TPB Personnel iA A /A NI NJA NiA N/A
facilitated by Zalamea, Bihasa 2_14 September 2021
Introduction to Innovatve Thinking in the Public Sector 1. TPB Parsonnel NiA N/A NIA NiA NIA NIA /A
DAP 2 15 September 2021
Innovating Basic Education amidst the COVID18 1 TPB Personngl Nf& N/A NFA LS NIA MIA NIA
Pandemic. The Case of DepEd Antique 2. 16 September 2021
facilitated by DAP };
Digitalization of Govermnment Services in the New Normat. 1 TPB Personne! NIA A INIA NFA N/A (/A
[Overseas Filpinos CFO Online Registration System (OF- (2 17 Seplember 2021
ICORS)
tacilitaled by DAP
Tourism-Related: 1
PHITEX Educational Pregram (Pep) Talks 1. TPB Personnel /A NJA, WIA INFA INIA NIA /A
Tourism Jobs In The New Reality 2. 19 September 2021
The Sustainable Travet Agenda
Circular Economy And Carbon Foatprnt In Phikppine
Tounsm
Tounsm Marketing Digital Platforms And Social Media
faciitated by TPB
B. GENDER AND DEVELOPMENT
12th Year Anniversary of R A 8710 or the Magna Canta of |1 All TPB Persannel NiA .Phiuppme Commission on Women N/A. NFA (NA, NIA N/A
[Women 2 14 August 2021
14 August 2021 via TPB Facebook Group 3 TPB Facebook Group
4 To commemorate the celebration of the signing of the Republic Act 8710 or the Magna Carta of
‘Women which Is the Philippine translation of the Convention on the Elimination of All Forms of
Discrimination Against Women and Beijing Plattorm for Action
[17th Cinemataya GAD Films Program 1 NJA Cultural Center of the Philippines. MIA NJA N/A 14
28 August-05 September 2021 via KTX Maria Febbie R Alacapa
Farhan M. Ambiong
Gianna Allysa M. Anoueva
Annabelle F Balboa
Donna Vee V. Baranda
Ronileen Rae T, Bauto
[ Janet W. Canoy
Maria Anta S, Caramat
Billy John N Casabuena
Edshi Lee A Cordero
‘Wendy A Fajardo
Dan Joseph B. Ferrofino
Jane Manefie R Francisco
Paula Jesusa C Granale
Arianne Mae S Inosanto
Atty Gregory A Nuega
Wilfredo B. Quere I
Diana 0, Sarmiento
Jerome C Velasco
Joseph Kerr T. Villar
Ma Karizza G Zapata
2 28 August - 05 September 2021
3 KTX Ph com
4 To refiect and arboulate . and stories in gender equaliy
GFPS and TWG Emergency Meeting 1 All GAD Focal Paint System | Technical Working Group and Secretanat INIA NIA NJA, /A NiA w
14 September 2021 via Zoom 2 14 September 2021
3 Zoom
4 To discuss the request of the Fhilippine Commission on Women to submit additional documents
for the Tounsm Promations Board GAD Plan and Budget for FYY 2621

ADMIN.PS-MO-001-02




———
C. HEALTH AND WELLNESS

PROGRAMIACTIVITY/ Major Accomplishments. initiatives on Sustainability ped/Forged! it applicable: Others,
PROJECT (Ingicate here blg-ticket events that made a substantial impact In the Tourlsm Industry in | (Include here an activiy of project Established Volume! Number for 2021 Increasel Factors for Increasel Total Number of it applicable
inciude hore PAPS that are NOT INCLUDED In your 2021, Inputs should answer the following: carrled our by your office that Is in | (indicate the nature of cooperation/ [Qusaiity also what the quantitative figure represent) Decrease Decrease Participants
Work and Financlal Plan) 1. Who were involved? (indicate our partners In the event] line with the Department’s thrust on | collaboration, pariners invalved and (Comparison with 2020 (Indicate hore what
2. When did It happen? ity. Indicate In of the d that data) contributed to the Increase
3. Where did It happen? format) contributed substantially fo 8 of decrease as reported,
4. Wnat were e objectives of the event? success. indicate in qualitative In qualitative andior Hale Femate
5. How will the said event? contribute 1o B development of the Philippine tourism formag) quantitative format)
Industry?

Heatth Forum [Life after Cowid)

1 Al TPB perosnnel

2 July 2021 - via zoom

3 Give ouerview of cowd 18 and s sequalae give mught on banefits of cowd 15 vaconation and

overview of different vaccines cur usedm the

A

NIA

Prepared by

WILSON R SUBA
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Head of Agency

Date.




