TOURISM PROMOTIONS BOARD

CONSOLIDATED REPORT ON GOVERNMENT PROJECTS/PROGRAMS/ACTIVITIES

PERIOD: January to March 2022

'zg:r:;;g:s Approved Budgetper | oo eencranye | TOTALCOST INCURRED TO
Project Ctrl A Date of TARGET DATE COB Allocation per Dept. Project DATE
s DEPARTMENT |Dep't./Division| PROGRAM / PROJECT / ACTIVITY Location/Venue QTR CATEGORY DateStarted | L n [oF coMPLETION (s of 20 Dec 2020) (emificaton of % OF COMPLETION | (o ot of Project up REMARKS
(DATE COMPLETED - Availabltiey) as of Report Date 5 Rap ort Date)
TARGET DATE) Ll P
GPPA IMPLEMENTED AND COMPLETED IN THE 1ST QUARTER 2022 (JAN 1 TO MARCH 31, 2022)
'A. REPORTED AS OF 1ST QUARTER 2022
151001 International | \ppicas | partnership with Lonely Planet New York, USA 15T JointPromotion |  01-Dec-21 | 31-Mar22 |  31-Mar-22 61,091,074.00 1,785,000.00 0% 1,785,000,00 |FOF Implementation; Funds transfer to PDOT-
Promotions New York
15Ty oz | ‘interational JAPAN  [Joint Campaign with | T8 Japan (Online platform) ist | JointPromotion |  01-Dec-21 | 31-Mar22 | 31-Mar-22 46,869,787.82 989,350.00 0% 989,250,00 |FOr mplementation; Funds transfer to PDOT-
Promotions Tokyo
Sales
International . Philippine Showroom in Korea - Presentation / x For Implementation; Funds transfer to PDOT-
15TQ.03 i KOREA | s Budget for FY 2022 Korea 1sT oot} 01-Jan-22 31-Dec-22 | 31-Dec-22 ¢ 39,400,000.00 10,800,000.00 0% 10,800,00000 | >
Launch
ifsrRanana International
15TQ04 i ASPAC | ASEAN Tourism Forum (ATF) 2022 Sihanoukville, Cambodia 18T Trade and 16-Jan-22 22-fan-22 22-Jan-22 3 142,905,329.80 13,962,660.00 100% 9,589,860.00
otions Consumer Fair
15TQ_05 MICE MICE 5;::@:"“"""“‘ Marketing Conference Virtual 18T M"‘CE‘;::’["““'J 18-Jan-22 204an-22 | 20-jan-22 96,000,000.00 200,000.00 100% 200,000.00
" . i & M.LC.E. Booked Promotional materials to be provided for the
15TQ_06 MICE MICE Rotary District 3770 Midyear Meeting Thunderbird Resort, La Union 18T Bveiic 21-Jan-22 23-Jan-22 23-Jan-22 96,000,000.00 750,000.00 100% 723,788.80 event amounting PhP384,696,00
The ASEAN National Workshop on the ? i : No funds required; Promotional materials to
151Q.07 MICE MICE  [Establishment ofa Focal Point System of |Cior® Hilton, Angeles Clty, 15T Ml B““t"]“’d 26-Jan-22 29gan-22 | 29-Jan-22 96,000,000.00 . 100% be provided for the event amounting
National ACTIP Representati INpeR ks PhP45.251.10
International Travel and Adventure Show 2022 New Javits Center, Manhattan, New International
15TQ 08 ! AMERICAS i 2 h 18T Trade and 28-Jan-22 29-Jan-22 29-Jan-22 . 61,091,074.00 620,000.00 100% 619,956.00
Promotions York York, USA s
Consumer Fair
International z Strategic Marketing Partnership with ’ " ke oy 2 g For Implementation; Funds transfer to PDOT-
15TQ_09 il AMERICAS [T UsA 15T Joint Promotion 01-Feb-22 31-Jul-22 31-Jul-22 61,091,074,00 1,100,000.00 0% 1,100,00000 | 2 P
151000 | Inierdtionst KOREA  [V7P/DOTKorea- Hiringof PR Agencydn 1y or,, IST | PR&Publication | O1-Feb-22 | 28-Feb23 | 28-Feb-23 : 39,400,000.00 5,900,000.00 0% 5500,00gi00.|FF ImPlmeatation; Funds transfer to POOT-
Promotions Korea for FY 2022-2023 Korea
1$1Q:11— |- Ermations) KoRgn  |DOT Seeretary’s Oficial Visitto Korea it laqu, South Korea 15T SpecialEvent |  24-Feb22 | 06-Mar-22 |  06-Mar-22 s 39,400,000.00 499,980.00 0% For Implementation
151012 MARCOM MARcoM  |Full-Service Agency for TPB's 2022 Global 1, 18T Media Relations | 01-Mar-22 | 30-Sep-22 |  30-Sep-22 440,945,687.01 200,000,000.00 0% For Implementation
Media Planning, Buying, and Placements
MLCE. Booked No funds required; Promotional materials to
15TQ 13 MICE MICE SaferKidsPH By the Sea Resort Subic Bay 15T . & 3 r.vtu " 02-Mar-22 04-Mar-22 04-Mar-22 96,000,000.00 100% be provided for the event amounting
ven PhP70,174.00
International Hynes Convention Cent intemitices]
1STQ14 g AMERICAS | Travel and Adventure Show 2022 Boston |1 i 15T Trade and 05-Mar-22 06-Mar-22 |  06-Mar-22 s 61,091,074.00 387,090.00 100% 387,090.00
Promotions Boston, USA C Fair
International Ikebukuro Sunshine Convention International For Implementation; Funds transfer to PDOT-
1STQ15 ol JAPAN  |Marine Diving Fair (MDF) 2022 2ND Trade and 01-Apr-22 03-Apr-22 |  03-Apr-22 3 46,869,787.82 1,500,000.00 0% 1,421,214.39 | :
Promotions Center, Tokyo, |apan = Tokyo
Consumer Fair
1stqae | Miemational | g [Conduct of Consumer Targeted Activation |y, 2ND iy 01-Apr22 | 30-un-22 | 30-un-22 : 61,091,074.00 1,695.224.00 0% 1,695,224,00 | For Implementation; Funds transfer to PDOT-
Promotions Events and Philippine Travel Fair ¢ TACe "l-'air L A Y P R AT Los Angeles
International Joint Recovery Campaign with Philippine S i For Implementation; Funds transfer to PDOT-
7 P -Apr- -Jun- -Jun- 091,074 ,500,000. 500,00
15TQ_1 D AMERICAS [ dators and Medin Paytners [CeD and Babol (indicative) 2ND Joint Promotion | 01-Apr-22 30-Jun-22 30-Jun-22 61,091,074.00 2,500,000.00 0% 36050000 00 les
15TQ18 '::i::::::z‘ JAPAN {,"r’:t Frobigthons or-Monktor Tour japan / Philippines 2ND | JointPromotion |  01-Apr-22 | 30-Sep-22 |  30-Sep-22 16,869,787.82 1,583,900.00 0% For Implementation
15TQ_19 Internationil jAbAN, |PCRTestPackage Assistance Joint Japan 28D | JointPromotion | D1-Apr-22 30-Sep-22 |  30-Sep-22 i 46,869,787.62 481,750.00 0% For Implementation
Promaotions Promotions
15TQ_20 MARCOM MARcOM |2022 Brochure Requirements of DOT ¢y, 28D Logo / Photy / 01-Apr22 | 31-Dec-22 |  31-Dec22 . 440,945,687.01 1,000,000.00 0% For Implementation
Shanghai Office Video Support
Bohaol-Panglao International Stralfgic.
Airport, lloilo International Comunieationy
15TQ.21 MARCOM MARCOM  |Airport Rebranding Initiatives 2022 2 ! i 2ND Campaign for 01-Apr-22 31-Dec-22 31-Dec-22 440,945,687.01 30,000,000.00 0% For Implementation
Airport, and Francisco Bangoy Brand
International Airport. Driofods
International TPB/PDOT Tokye & PAL Invitational Tour Invitatiotal /
15TQ 22 ) JAPAN Cebu, Bohol, and Manila 2ND Familiarization 07-Apr-22 11-Jul-22 11-jul-22 46,869,787.82 999,965.49 0% For Implementation
Promotions for Agents Trip
. Invitational /
151Q_23 International |y yppieag  [Conduct ofan Inspection Trip to Corregidor Island, Cavite 2ND Familiarization 08-Apr-22 | 0B-Apr-22 |  0B-Apr-22 g 61,091,074.00 150,000.00 0% On-going Project
Promotions Corregidor Island Trip
International International
18TQ.24 Promoti JAPAN Blue Ocean Diving Fes Kansai 2022 Osaka, Japan 2ND Trade and 21-May-22 22-May-22 22-May-22 - 46,869,787.82 880,000.00 0% For Implementation
ions Consumer Fair
International Beijing International Tourism Expo (BITE) |Agricultural Exhibition Center. ierndtional
15TQ 25 CHINA 1 = i ’, 2ZND Trade and 17-Jun-22 19-Jun-22 19-Jun-22 42,895,072.82 1,999,999.98 0% For Implementation
Promotions 2022 Beijing, China Conswines Falr
International Xi‘an Silk Road International Tourism Expo|Agricultural Exhibition Center, Intornakianal
1STQ.26 - CHINA 5 . B ' 3RD Trade and 01-Jul-22 30-Sep-22 30-Sep-22 42,895,072.82 1,499,999.99 0% For Implementation
Promotions & Consumer Activation Event Beijing, China P Fair
151Q_27 International |\ yppieag  [Strategic Marketing Partnership with New York, USA 3RD Joint Promotion 01-jul-22 3-Dec-22 | 31-Dec-22 61,091,074.00 1,868,000.00 0% 1,086,060,00 |EO7 \mplementatios; Funds sransfer to PDIT-
Promotions Kensington Tours New York
15TQ.28 International cuiNa  [ChinaInternational Fair for Trade in Beijing, Chi 3RD m*:'crfla“nzal 01-Sep-22 | 30-Sep22 |  30-Sep-22 - 42,895,072.82 1,999,999.98 0% For Implementation
Promotions Services 2022 RECHA . TACE o P P i e P
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NO. OF DAYS

Approved Budget per TOTAL COST INCURRED TO
EXTENSION PROJECT STATUS
ProjectCrl| | bARTMENT | Dep't./Division| PROGRAM / PROJECT / ACTIVITY Location/Venue QTR CATEGORY | Datestarted | Dateof | TARGETDATE COB Allocation pex Dept- Broject 9% OF COMPLETION DATE REMARKS
No. Completion |OF COMPLETION (as of 29 Dec 2020) (Certification of (From Date Start of Project up
(DATE COMPLETED - ‘Availability) as of Report Date to Report Date)
TARGET DATE] R P
e e e International : A
International - Diving Equipment & Marketing Association |Orange County Convention For Implementation; Funds transfer to PDOT-
15TQ_29 AMER -Nov- -Nov- -Nowv-; hd 132, 420,376..
Q.2 PromioHons ICAS (DEMA) Show 2022 Center, Orlando, Florida, USA. 4TH “ Trade a]\:nlr 01-Nov-22 04-Nov-22 04-Nov-22 61,091,074.00 9,999,132.00 0% 9,420,376.20 New York
Chicago - Donald E. Stephens
7 Convention Center International 5 i
1sTqag | Imernational | ppieag  |Travel and Adventure Show 2022-Chicago |p ooy, Chicago, linois 15T “Trade and Ds-Fehag, | Deweh 2l 06 Feb2s 61,091,074.00 999,95050 100% 970,249.00
Promotions and Washington DC 26-Feb-22 27-Feb-22 27-Feb-22
Washington DC - Washington Consumer Fair
Ci Center
TOTAL  ________ 47,85060839

and

I‘LSON R.SUBA

Acting Head
Corporate Planning and Business Development Department

COA-TPB

Noted by:

CORAZON D.

. TENORIO

Officer-in-Charge, Supervising Auditor
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