TOURISM PROMOTIONS BOARD
CONSOLIDATED REPORT ON GOVERNMENT PROJECTS /PROGRAMS/ACTIVITIES
PERIOD: January to December 2022

Korea for FY 2022-2023

NO.OF DAYS EXTENSION Approved Budgetper | oo e | TOTALCOST INCURRED TO
Project Ctrl b Dateof | TARGET DATE COB Allocation per Dept. Project
No. DEPARTMENT | Dep't/Division PROGRAM / PROJECT / ACTIVITY Location /Venue QTR CATEGORY Date Started Completion | OF COMPLETION (DATE COMPLETED - (as of 29 Dec 2020) (Certification of ,::l::;u"::;ﬁ;)r::!:‘ (From Date Start of Project up REMARKS
TARGET DATE) Avallability) - to Report Date)
(GPPA IMPLEMENTED AND COMPLETED IN THE 15T QUARTER 2022 (JAN 110 MARCH 31, 2022)
|A.REPORTED AS OF 15T QUARTER 2022
15TQ01 'g‘:‘:‘:im:' AMERICAS | Partnership with Lonely Planet New York, USA 1st JointPromotion |  01-Dec-21 3-Mar22 | 31-Mar22 . 59,909,966.00 1,785,00000 0% 1,785,000.00 :ZUT.T,'S“"“"""‘ B
15TQ02 Incersational JAPAN | joint Campaign with [TB Japan (Online platform) 15t Joint Promation |  01-Dec-21 31-Mar-2z | 31-Mar-22 : 52,869,787.82 989,350.00 % 989,35000 ;:;L:"‘""""“""“-’ Foods cramfer (o ORI E
irecharioaal International
15TQ.04 Hidipiming ASPAC  |ASEAN Tourism Forum (ATF) 2022 le, Cambodia 1st Trade and t6dan-22 | 22an2z | 224an22 - 142,905,329.80 13,962,660.00 100% 9,569,860.00
Consumer Fair
15705 MICE MICE [ststNational Marketing Conference (NMC) Virtual 1t [ MEESooked | ygpnaz | 20qn2z | 20qanzz - 126,203376:25 20000000 100% 200,00000
N : : M.LCE. Booked o 7 T i Promotional materials to be provided for the
15TQ 06 MICE MICE Rotary District 3770 Midyear Meeting Thunderbird Resort, La Union 1st Event 21-Jan-22 23-Jan-22 23-Jan-22 126,203,376.25 7 100% 723,788.80 i PhP384,696.00
The ASEAN National Workshop on the Na funds required; Promotional materials to
157Q.07 MICE MICE  [Establishment ofa Focal Point System of ~ [C1ark Hilvon Angeles Ciy. 15t MICE Booked | 26an-22 294an-22 | 294an-22 L 126,203376.25 . 100% be provided for the event amounting
National ACTIP isica PhP45,251.10
International Javits Center, Manhattan, New Jeneresacionial
15TQ.08 ;'::::mm AMERICAS [ Travel and Adventure Show 2022 New York|yr & (€T D 1st Trade and 28-Jan-22 29-Jan-22 29-Jan-22 - 59,909,966.00 620,000.00 100% 619,956.00
Consumer Fair
International Strategic Marketing Partnership with i Rl B i For Implementation; Funds transfer to PDOT-
15TQ 09 eratonst | avamgas |Srmesieer Usa ist | jointPromotion |  Ol-Feb-zz | 3lqulzz | 31quk2z 59,909,966.00 1,10000000) 0% 110000000 [F2° PPl
M.IC.E. Booked Na funds required; Promational materials to
157TQ.13 MICE MICE  [SaferkidsPH By the Sea Resort Subic Bay 1st ekt 02Mar-22 | 0a-Mar22 | 04-Mar22 2 12620337625 4 100% be provided far the event amounting
PhP70,174.00
International Hynes Convention Center, Boston, Iniertional
15TQ14 prernacional | AMERICAS  [Travel and Adventure Show 2022 Boston |1 . 15t Trade and 05Mar-22 | O6-Mar-22 | 06-Mar-22 - 59,909,966.00 387.090.00) 100% 387,090.00
Cansumer Fair
isras | miermstionsl | puepe,|Conductof Consumer Targeted Activation | I i oz B aopeee | e i e oLt 224,00 |For mplementation; Funds transfer to PDOT-
Promotions Events and Philippine Travel Fair i 2 Lo " g 1995, i 169522400 |y . Angeles
Consumer Fair ng
15TQ18 intermiiooal JAPAN | jaint Promatians for Monitar Taur Program [Japan / Philippines 2nd Joint Promotion | 01-Apr-22 30-5ep-22 | 30-5ep-22 . 52,860,787.82 1,583,900.00 0% For Implementation
1sTq1g | Mmternaclonal ety [ECR Test Pacgé Aistince oot Japan 2nd | jointPromotion |  O1Apr-22 | 30-Sep22 | 30-Sep2z ) 52,869,787.82 481,750.00) 0% For Implementation
15TQ 20 MARCOM Mancou |92 hmecture Requinements ol DOT oy 2nd ofhotel | ovapr2z | 31vecaz | 3vpecz J 412965,667.01 1,000000.00] 0% For Implementation
israzy | Imeemtions) | Guprnices  [StratusieMariating Partnership with New York, USA 3d | [ointPromotion |  O1ul22 | 31Dec:22 | 3t-Dec-22 gl 59,909,966.00 1,888,00000) o 835,000 | FOT IMPlementation; Funds transfer to POT-
Promotions 2 Tours New York
Chicago - Donald E. Stephens
(Convention Center International
tsTq0 | lmermational | pyggcag |Travel and Adventure Show 2022-CHICRY | osemon, Chicago, linols 15t Trade and etnm | fera | leTeels : 59,909,966.00 999,05050) 100% 970,249.00
TROIEAE il Washington DC - Washington Consumer Fair aiisiol it e
Convention Center
00-jan-00 -
B. ADDITIONAL GPPA IMPLEMENTED AND COMPLETED IN THE 15T QUARTER AND REPORTED AS OF ZND QUARTER
15TQ.31 MICE MICE  [7th International Travel Festival Ayala Center, Cebu 1w [MWCETEWlN) g 09-jan-22 | 09an22 : 126,203,376.25 300000.00 100% 300,000.00
C ADDITIONAL GPPA IMPLEMENTED AND COMPLETED IN THE 15T QUARTER AND REPORTED AS OF 3RD QUARTER
f Tt e Tnvitational / Tjan2e] | eaan2zf | 2afanzz/
15TQ.32 MARCOM MARCOM g:;““'i':::_;‘"‘;‘l.'r’;l‘.’:‘""" Madiy f;;"',’l:nf:’; Bocacay 15t Familarization | 24-an-22/ | 30-anz2/ | 30-jan-22/ - 412,965,687.01 2,20,206.00 100%
P Trip 07-Feh-22 13-Feb-22 13-Feb-22
D. ADDITIONAL GPPA IMPLEMENTED AND COMPLETED IN THE 1ST QUARTER AND REPORTED AS OF 4TH QUARTER
International
15TQ_33 ';‘:;‘(“‘:ﬁ:' EAMI GO Diving 2022 NAEC, Stoneleigh, UK st Trade and O4-Mar-22 | 06-Mar-22 |  06-Mar-22 i 167,686314.37 2,999499.00 100% 568,427.92
Consumer Fair
D. ADDITIONAL GPPA IN THE 15T QUARTER AND REPORTED AS OF 3RD QUARTER
Integrated Marketing Communications
157 34 MARCOM Macow  |(MEMbeda Apeney D SeaMedia wsa st | MediaRelations |  OLFeb-22 | 26-Feb-22 |  28-Feb-2z . 41296568701 25,000,000.00 o 24,953,700.00 [on-going
E. REPORTED AS OF 1ST QUARTER 2022 WITH UPDATES ON THE DETAILS DURING THE ZND QUARTER REPORT PERIOD
Sales Presentation
iy | (neemational korga  [Philippine Showroom in Korea - Operations |y o, 1st [Roadshow/ |  01fan-22 | 31-Dec22 |  31-Dec22 ] 3940000000 10,600,000.00 0% 10,800,000.00 |0n-going; Funds transfer to PDOT-Korea
Promotions Budget for FY 2022 et
15Tq_10 Internatianal KoRea  [TPB/DOT Korea-Hiringof PRAgencyln 1, tst | PR&Publication |  O1-Feb-22 | 28-Feb-23 |  28-Feb23 ] 39.400,000.00 5, 0% 5,900,000,00 |On-going: Funds transfer to PDOT-Korea
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Meeting (GMM

NO. OF DAYS EXTENSION Approved Budgetper | oo e craryg | TOTAL COST INCURRED TO
Project Ctrl _ Date of TARGET DATE COB Allocation per Dept. Project DATE
o DEPARTMENT |Dep't./Division|  PROGRAM / PROJECT / ACTIVITY Location/Venue QTR CATEGORY Datestarted [ o on |OF COMPLETION| (DATE COMPLETED - [a5 0123 Dec 2020) (CértReaskca af oe”u:':umrl;ir;au e Dais SRR P REMARKS
TARGET DATE) Availability) - to Report Date)
Realignement to previously remitted funds -
15TQ11 ntermations] KOREA  |DOTSecremary's OMichl VisirtoKorealn Lo 0 coin goren 1st Special Event 24-Feb-22 | 06-Mar22 |  06-Mar-22 | 39,400,000.00 499,980.00) 100% 2021 COB of Korea under Support to ASEAN
Promotions 2022
Korea Center (ASEAN Week 2021)
T International i esssnraiiis lkebukuro Sunshine Convention G tasermestanal PP (ol I rLE b Al o o | For Implementation; Funds transfer to PDOT-
L= Promotions arine Diving Fair (MDF) Center, Tokyo, Japan n Telt:, -Apr- -Apr- Apr- . 869,787.82 500,000 100% 142121439 [0
International TPB/PDOT Tokya & PAL Invitational Tour kviekcional )
15TQ 22 JAPAN Cebu, Bohol, and Manila 2nd Familiartzation 07-Apr-22 11-Jul-22 11-jul-22 E 52,869,787.82 999,965.49 100% 895,000.00
Promotions for Agents Trip
Invitational /
15TQ.23 Incernmtional AMERICAS  |Conduct ofan Inspection Tripco Correghdor fo. oo sand Caviee 2nd Familliarization 08-Apr-22 08-Apr22 | 08-Apr-22 5 59,009,966.00 15000000 100% 126,889.00
Promotions Island Trip
International tatertiacianal
15TQ_24 kot JAPAN Blue Ocean Diving Fes Kansai 2022 Osaka, apan 2nd Trade and 21-May-22 22-May-22 | 22-May-22 o 52,869,787.82 880,000.00 100% 748,974.27 |Funds transfer to PDOT-Osaka
sk Consumer Fair
International Beljing International Tourism Expo (BITE) |Agricultural Exhibition Center, Liuieicnd
18TQ.25 P CHINA t 2nd Trade and 17-Jun-22 19-jun-22 19-Jun-22 - 42,607,072.82 1,999,999.98 0% 1.999,999.98 | Postponed; Funds transfer to PDOT-Beijing
romotions 2022 Beijing, China
Consumer Fair
FrT International CHiNA | XFan Silk Road International Tourtsm Expo |Agricultural Exhibition Center, o "E:,:; d": :"n':‘ P Py Sprong o Py el P 1499.999,99 | For Implementation; Funds transfer to PDOT-
STQ.2 Promotions & Consumer Activation Event Beijing, China ua P skl i g % 499.39999 | etjing
Consumer Fair
International China International Fair for Trade in Lk ittad
15TQ 28 B CHINA Beijing, China 3ard Trade and 01-5ep-22 30-Sep-22 30-Sep-22 E 42,607,072.82 1,999,999.98 100% 1,999,999.98 | Funds transfer to PDOT-Beijing
romotions Services 2022
Consumer Fair
F.REPORTED AS OF 1ST QUARTER 2022 WITH UPDATES ON THE DETAILS DURING THE 3RD QUARTER REFORT PERIOD
International Jaint Recovery Campaign with Philippine - " o B B Postponed: Funds transfer to PDOT-Los
15TQ_17 psilipesm AMERICAS | aneaiidators and Media Pareners | Cebuand Bohol (indicative) 2nd Joint Promotion 01-Apr-22 30-jun-22 30-jun-22 59,909,966.00 2,500,000.00 0% 3c0s0000 |,
Bohol-Panglao International Strategic
Airport, lloflo International Communications 5 Ty i
15TQ21 MARCOM MARCOM  |Airport Rebranding Initiatives 2022 icyart sad Waaciico Baags 2nd St fir 01-Apr-22 31-Dec-22 31-Dec-22 - 412,965,687.01 30,000,000.00 0% On-going
Airport. Brand Pr
International Diving Equipment & Marketing Assaciation |Orange County Convention International
15TQ.29 oot AMERICAS | o o 2022 it Oknia, Flock iV ILE A 4th m::::: :rn:a " 01-Nov-22 04-Nov-22 04-Nav-22 E 59,909,966.00 9,999,132.00 0% 9,420,376.20 [On-going; Funds transfer ta PDOT-New York
G.REPORTED AS OF 1ST QUARTER 2022 WITH UPDATES ON THE DETAILS DURING THE 4TH QUARTER REPORT PERIOD
Full-Service Agency for TPB's 2022 Global . i el . 34 For Implementation; The Total Cost Incurred
15TQ 12 MARCOM MARCOM | Planning, Buying, and Flacements |C10%2! 1st Media Relations 01-Mar-22 30-Sep-22 30-Sep-22 412,965,687.01 200,000,000.00 % 19998621403 | e warter was P199,986,214.03
00-Jan-00 B
GPPA IMPLEMENTED AND COMPLETED IN THE 2ND QUARTER 2022 (APRIL 01 TO JUNE 30, 2022)
A-REPORTED AS OF ZND QUARTER 2022
Doinesc No funds required; Promational materials to
2NDQ 02 Podwikne DOMESTIC  |Manila City Tour City of Manila 2nd Special Event 27-Apr-22 21-Jun-22 21-Jun-22 - 240,821,782.26 - 100% be provided for the event amounting
PhP17,333.25
Int tional International
2NDQ_04 il CHINA |Asia Diving Expa (ADEX) Guangzhou, China 2nd Trade and 10-May-22 | 12:Moy-22 | 12:May-22 ) 42,607,072.82 48333600 0% Cancelled
Consumer Pair
Financial Assistance Request ofthe
No funds required; Promotional materials to
Domestic Municipality of Lucban, Quezon Relative to - . — . | b
2NDQ.05 Prnndsns DOMESTIC | omotion and Marketing of Pahiyas | -4cb30 Quezon 2nd Special Event 10-May-22 20-May-22 | Z0-May-22 240,821,782.26 100% be provided for the event amounting
PhP158,109.80
Festival
sACH Bodkad No funds required: Promational materials to
2NDQ_06 MICE MICE 10th ASEAN Quiz National Competition  [People’s Television Network Inc. 2nd i 17-May-22 20-May-22 | 20-May-22 - 126,203,376.25. | 100% be provided for the event amounting
PhP32,984.40
Global Women Empowerment Summit M.I.C.E. Booked
-May- 9. 4
2NDQ_07 MICE MICE P Manila 2nd i 26-May-22 29-May-22 | 29-May-22 126,203,376.25 1,455,920.00 % Cancelled
Global Women Empowerment Summit M.LCE. Rooked G TR _ 3
2NDQ_08 MICE MICE GWES) Cebu Edition Cebu | Bai Hotel 2nd Bogit 30-May-22 05-Jun-22 05-Jun-22 126,203,376.25 750,000.00 0% Cancelled
Damestic Regional Tourism Forum and Awards Night | Isabela Convention Center (ICon),
ZNDQ_09 ; DOMESTIC | ) Cxinyiin i bl 2nd Special Event 31-May-22 31-May22 | 31-May-22 - 240,821,782.26 . 100% No funds required
Global Women Empowerment Summit MI.CE. Booked = . )
2NDQ_10 MICE MICE GWRS) D idlticn Davao 2nd Foaat 05-Jun-22 10-Jun-22 10-Jun-22 - 126,203,376.25 750,000.00 0% Cancelled
Sixth Spanish-Filipino Scientific Congress: MLCE. Booked No funds required: Promotional materials to
2NDQ_11 MICE MICE Modernizing Criminal Law and Private Law [UP College of Law, Malcolm Hall 2nd et 10-Jun-22 11-Jun-22 11-Jun-22 - 126,203,376.25 - 100% be provided for the event amounting
“EuroAsia Vision 2022° PhP135,310.00
Cavite Alliance of Independent Tour No funds required; Promotional materials to
i F L
pgaz | DOMeStc | pomgsTic  |operators, Ine. (CAITO) Znd General B::fj:f’;:;f:;ﬂ:‘;“ﬂg::" nd Special Event 2jun22 | 214un22 | 20unz2 J 240821,782.26 : 100% be provided for the event amounting

PHP35,160.00

Page2els



NO. OF DAYS EXTENSION Approved Budgetper | oo o e | TOTAL COST INCURRED TO
Project Curl ) Dateof | TARGET DATE COB Allocation per Dept. Project DATE
et Crl) DEPARTMENT |Dep'e/Division | PROGRAM / PROJECT / ACTIVITY Location/Venue QTR CATEGORY Datasuriadi |t i COMPLEON| (OATECOMPLETED: | s bt o) O e %OFCOMPLETION | (1L 1o SuamarProectup REMARKS
TARGET DATE) Availability) . to Report Date)
International
International b Dubal World Trade Centre 09-May-22 12-May-22 12-May-22
2NDQ13 ity EAMI Arabian Travel Market 2022 & ATM Virtual | on e 2nd Trade and st | ibsipes | damepis . 167,686,314.37 16,111,037.12 100% 14,787,115.28
Consumer Fair
Reprogramming of online PR Campaign . -
entitled “Be an Insider of the Philippines In A”LM“.T l’m“"
International KOREA |29 CM"to Joint Sales Promation with fo i u“'“’ 5 i Stz atiiias S0 a00eD =
NDQ14 Promotions Hanatour dubbed as “Begin Again, Summer |0 (Koreal lnd‘s:’:*j:fm ul- ul ful- d 400,000 4,499,985.00) 0% For implementation
Vacation in the Philippines against COVID- i
19" romo
» “Flavors of the Philippines™ Offline Culinary 5
anpqus | Internatiomal CHINA  [and Cultural Event in Partnership with | Bejing, China 3rd Joint Promotion | 01-jul-22 30-Sep22 | 30-Sep-22 - 42,607,072.82 1377,21741 0% 120899979 L 2 iuplemenmrian; Funds trunsfer. to FLOT
Promotions . Beljing
‘ravel and Leisure
5. ADDITIONAL GPPA IMPLEMENTED AND COMPLETED IN THE 2ND QUARTER AND REPORTED AS OF 3RD QUARTER
Effective Internal Auditing 150 900 o
2NDQ 20 cPED CPED  |QMS Based on IS0 19011:2018 Teal Sheraton Hotel, Manila nd sty 10May22 | 10May22 | 11-Mage22 2 18,508,250.00 225,00000) 100% 225,000.00
and Workshop o
150 Seminars and
2NDQ21 CPED CPBD  |Calibration of Document Controllers Sheraton Hotel, Manila 2nd iy 16:May-22 | 16May22 | 16-May-22 . 18,508,250.00 12,500.00 100% 1250000
2NDQ_22 CPED CPBD IS0 9001:2015 QMS Awareness Sheraton Hotel, Manila 2nd '5"‘::':('!":;;:“" 17-May-22 | 17-May-22 | 17-May-22 : 18,508,250.00 87,50000 100% 87.500.00
Calibration on Understanding the [SO sty
2NDQ_23 CPBD CPBD 9001:2015 Requirements as Audit Criteria |Sheraton Hotel, Manila 2nd Workehops 19-May-22 20-May-22 20-May-22 - 18,508,250.00 225,000.00| 100% 225,000.00
in the Conduct of of Internal Quality Audit P
Media Tour In Cotabato and Tawl-Tawi
2NDQ 24 MARCOM MARCOM  |Coverage of PAL's Inaugural Flight from | Cotabato and Tawi-Tawi nd | MediaRelations | 09-jun-22 13un2z | 134un-22 i 412,965,607.01 425,500.00] 100% 23621100
€80 to TWT
2NDQ.25 MARCOM Marcom  [MediaTour In Quezon Province and Quezon Province nd | MediaRelations | 25qun-22 | 26un22 | 26un-22 . 412,965,687.01 320,000.00] 100% 320,000.00
- Coverage of the 15t PH Ride With A Purpose 943,087 g o004
C_ADDITIONAL GPPA IMPLEMENTED AND COMPLETED IN THE ZND QUARTER AND REPORTED AS OF 4TH QUARTER
International Mania, Racolod, llotlo, and Invitational /
2NDQ_26 EAMI Famillarization Trip with UK Travel Media X % 2nd Familiarization 14-Apr-22 23-Apr-22 23-Apr-22 | 167,686,314.37 991,800.00] 100% 949,800.00
Promotions Boracay Py
2 Invitational /
International UK Travel Influencers Familiarization Trip
2NDQ 27 Promotions BAMI with Social Trinity Manila, Banaue, Kiangan, El Nido 2nd F.mu:::.mnn 21-Apr-22 30-Apr-22 30-Apr-22 A 167.686,314.37 996,000.00) 100% 941,600.00
Tri-Media Tactical
International Idvertiiing
2NDQ_28 sy MALAYSIA  |Online Content Marketing Campaign Malaysta 2nd Campaigns 01-May-22 31-Jul-22 31-Jul-22 . 24,445,000.00 1,920,161.50) 100% 1,976,000.00
Promaotions Includh
ing Joint
Promo
2NDQ_29 ‘;‘:::ﬂ"::' MALAYSIA  |Joint Campaign with Watsans Malaysia | Malaysia 2nd Joint Promotion | 01-May-22 | 30-Nov-22 |  30-Nov-22 B 24,445,000.00 3,066,360.00) 100%
C_ADDITIONAL GPPAIN THE 2ND QUARTER AND REPORTED AS OF ATH QUARTER
International 124th Philippine Independence Day Cities of Canberra, Sydney and
2NDQ_30 Promations AUSTRALIA Celebration in Australia Mellourne in Australla 2nd Joint Promotion 12-Jun-22 12-Jun-22 12-Jun-22 | 6,800,000.00 1,870,284.00| 0% Cancelled
| | |
D_REPORTED AS OF 2ND QUARTER 2022 WITH UPDATES ON THE DETAILS DURING THE 4TH QUARTER REPORT PERIOD
2NDQ.01 Wizrnationst JAPAN .SRC Thees Intornattra) Co, Lod. Jolet Japan 2nd Joint Pramation 01-Apr-22 30-Jun-22 30-Jun-22 B 52,869,787.82 247,500.00) o% 247,500,00 |For implementation
Tri-Media Tactical
Advertising
2NDQ.03 Dorisanic DomesTic | Development ofa Marketing Video Metro Manila 20d Campalgns 0LMay22 | 3Dec22 | 31-Dec2 - 24082178226 931,000.00) 0% 931,000.00 |On-golng
Promotians Campaign
including Joint
Promo
2NDQ_16 '2:'::::2::' JAPAN  |H.S.Co, Ltd. Joint Promotions Japan Ind Joint Promotion 01-Jul-22 31-Dec-22 31-Dec-22 1 52,869,787.82 2,079,000.00 0% 2,079,000.00 |For implementation
Tnvitational /
anpg.ry © | Inecrnarional papan  [tnfuencer Invicational Tour ta Mantiaand o, ooy, iy nd Familiartzation 29u22 | 02Augz2z | 0z-Aug22 : 52,869.787.82 999,999.99 0% 940,000.00 |For implementation
Promotions Boracay Trip
} Invitational /
2NDQ_18 International jApAN  |GhefHiroyusu Kawate Culinary Invitationsl |00 o oty Ind Familiarkzation 21-Aug-22 25-Aug-22 | 25-Aug-22 1 52,869,787.82 1,000,000.00 0% 940,000.00 |For implementation
Promotions Tour
Trip
2NDQ 19 ':‘:’:“:f::“l CHINA ::‘::::’a‘.::'g::‘;’:"’ foint Promotion. o, ith Joint Promotion | 01-0ct-22 31Dec22 | 31-Dec22 - 42.607,07282 1,059.406.17 0% 1,059.406,17 | For implementation
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Strategy

NO. OF DAYS EXTENSION Approved Budget per PROJECT STATUS TOTAL COST INCURRED TO
Project Ctrl ” Dateof | TARGET DATE COB Allocation per Dept. Project DATE
No. DEPARTMENT® [DeptiDichiand-  PROGRAM /PROJECE/ASTIVITY Losatien/Vesus qrR: CATBIORY DateStarted | ¢ pletion | OF COMPLETION|  (DATE COMPLETED - (as 0f 29 Dec 2020) (Certification of ’:’:,ﬁt":ﬂ:ﬂ" (From Date Start of Project up i
TARGET DATE) Availability) P ta Report Date)
GPPA IMPLEMENTED AND COMPLETED IN THE 3RD QUARTER 2022 (JULY 01 T0 SEPTEMBER 30, 2022)
A REPORTED AS OF 3RD QUARTER 2022
— Virtual Regional Philippine Business Sales Presentation
3RDQ_05 by AMERICAS  |Mission and Tradeshaw in US.A, Canada,  |Virtual 3rd / Roadshow / 01-Jul-22 31-Dec-22 31-Dec-22 - 59,909,966,00 3,100,000,00] 100% 37,517.04
Promotions
and Latin America Launch
Calibration of Internal Quality Auditors on 1SO Seminars and
3RDQ_06 cPBD CPBD  [Technical Writing of IQA Findings and  |Herald Suites, Makati 3ud ot 27-qul-22 27-Jul-22 27-ul-22 ] 18.508.250.00 67,050.00 100% 67,05000
Preparation of IQA Reports P
BPO;Digital
3RDQ07 MARCOM MARcoy  [2I8% Contomese Wiz RrHOBE KOO | iiong Kong 3nd Marketing oOl-Aug22 | 30-Aug-22 | 30-Aug-22 4 412,965,687.01 1999,994.00 0% On-going
- Strategy
i fonal International
3RDQ_09 pializepin CHINA  |Philippine Exhibit in Guangzhou Library  |Guangzhou, China 3rd Trade and 15-Aug-22 | 3-Aug22 | 3l-Augezz 4 4260707282 100,656.00 100%
ronigricas Consumer Fair
3RDQ10 cPBD cPBD | TPBs 150 External Quality Audi PR 3 e | 1esemzz | 16spn2 | 162z . 18,508,250.00 192,00000 100% 167,100.00
205ep22 | 2A-sep2z | 2ASepaz
02-Nov-22 | 06-Nov-22 |  06-Nov-22
I 07-Nov-22 | 11-Now22 |  11-Nav-22
International TPB/DOT Korea-Series of Travel Trade and Manila and Environs, Ceb, 09-Nov-22 | 13-Now-22 |  13-Nov-22 ]
b Promotions KOREA | Media Famillartzation Trips Baracay, Bahol, Clark S Familarkation | yoNgy2z | 13Novzz | 13-Nov-2z 33,400.000.00 12480,000.00 Ao On-going
P 17-Nov-22 21-Nov-22 | 21-Nav-22
15Nov-22 | 18-Now22 | 18-Nov-22
21-Nov-22 24-Nov-22 24-Nov-22
Bivaatioea International
IRDQ_15 ;r:’m":‘m::‘: JAPAN TPB/DOT Tokyo-Philippine Festival 2022 |Yoyogi Park, Tokyo, Japan 4th Trade and 03-Dec-22 04-Dec-22 04-Dec-22 . 52,869,787.82 1,648,797.78} 0% For Implementation
Consumer Fair
B.ADDITIONAL GPPA IMPLEMENTED AND COMPLETED IN THE 3RD QUARTER AND REPORTED AS OF 4TH QUARTER
Domestic Maubanog Festival {Provision of Collateral - Y = T i % j
3RDQ_17 ementec. DOMESTIC | 1aurano Mauban, Quezon 3nd Special Event 104ul-22 15ul-22 15-Jul-22 240,821,782.26 100% 781353758
Cavite Alliance of Independent Tour
Domestic Operatars, Inc. (CAITO) 3rd General Winford Resorts and Casino, Sta, Py -~ i
3RDQ.18 Promatians DOMESTIC | tembership Meeting (Provision of Cruz, Manila Aol Specul bvert 00:3ep-22 QrSep-22 b & 240.821,702.28 1ome
Collateral Materials)
International Singapore Expo Convention and Intsrnational
ernatio
3RDQ_19 prermational | sINGAPORE |asia Dive Expo (ADEX) 2022 gl 3rd Trade and 16Sep-22 | 18-Sep-22 |  18-Sep-22 - §5,372,000.00 7,832,982.00 100%
Consumer Fair
o 28022 312 31ul-22
3RDQ_20 Pr:;’l‘:;a“ DOMESTIC | DIVE7 Program Negros Oriental 3rd Special Event 31-ul-22 03-Aug-22 03-Aug-22 - 240,821,782.26 375,000.00 100%
ns 12-Aug22 | 15-Aug-22 | 15-Aug-22
Lo s ———— oo o ——
C. ADDITIONAL GPPA IN THE 3RD QUARTER AND REPORTED AS OF 4TH QUARTER
‘Tri-Media Tactical
- Advertising
sRpg 2t | 'eermational | yonG KONG  [Travel + Leisure Media Proposal tong Kong. Singapore, Malaysia. | 5y Campaigns Onul22 | 31Dec2z | S1Dec22 . 14,068,734.00 176091025 0% 461,600.00 |On-gaing
Promotions and Australia
including Joint
Promo
D_REPORTED AS OF 3RD QUARTER 2022 WITH UPDATES ON THE DETAILS DURING THE ATH QUARTER REPORT PERIOD
20222023 PDOT-Korea Web/Mobile Site 620 /ot
3R0Q_01 MARCOM T il Digital/Online 3rd Merktheg 01ul-22 31ul-22 31-ul-22 - 412.965.687.01 12500,000.00 o% 12,500,000.00 |On-going
Digital /Soctal Media Marketing BY
BPO/Digital
Social Media, Website Maintenance and ! mat e i y
3RDQ_02 MARCOM MARCOM | e o Chloe Mt Doz |P1Etl/Online 3rd b;:'r_:{ecrll;q 01ul-22 31 ul-22 31ful-22 412,965,687.01 4,100,000,00 0% 4,100,000.00 |On-going
BPO/Digital
3RDQ.03 MARCOM MARCOM :Ir:r';(f :::Iz'!;z';‘ﬁ App Expansion and Online 3rd Marketing 01-ul-22 31-Jul-22 31-Jul-22 - 412,965,687.01 20,000,000.00| 0% 19,975,191.00 |On-going
Strategy
Sales Presentation|
arDq oy | lotermetionat JAPAN  |Sales Calls and Tourism Update Seminar [ S2PPOro. Okinawa, Sendaiand I / Roadshow / oLjul22 | 3lDec22 | 31-Dec22 E 52,869787.82 1,290,000.00 0% 1.290,000.00 |For Implementation
Promations Shizouka, Japan ey
m BPO/Digital
3RDQ_08 MARCOM MARCOM zbf'fz';’:n":;:';:';:::‘“"' Development | p ival/Online 3nd Marketing Ol-Aug22 | 30-Mug2z | 30-Aug-z2 - 412,965,687.01 5,426,304.00 0% 542630400 |On-going




NO.OF DAYS EXTENSION Approved Budget per PROJECT STATUS TOTAL COST INCURRED TO
ProjectCul ’ Dateof | TARGET DATE COB Allacation per Dept. Project
(o DEPARTMENT | Dep't./Division PROGRAM / PROJECT / ACTIVITY Location/Venue amR CATEGORY oateshmied | e | mrieno | (e compLerED- peker i P, 1 q; ?:'cnc:m:;;ﬂ o e REMARKS
TARGET DATE) Availability) ! ta Report Date)
Tri-Media Tactical
International [ TPB/DOT Korea-Tactical Advertising Advertising
3RDQ.12 . KOREA  |Campaign with Philippine Airlines via OTAs | Korea (online) 4th Campaigns 01-0ct-22 31-Dec-22 |  31-Dec-22 39.400,000.00 4,040.400.00 0% 4,040,000.00 |For Implementation
romotions.
and Meta Search Engines 2022 including [oint
Promo
BPO/Digital
3RDQ.13 MARCOM MARCOM  [2022 PDOT Taiwan Webshte Maitenance | Taiwan 4th Marketing 01-Nov-22 31-0ct-23 31-0ct-23 412,965,687.01 2,000,000.00 0% 2,000,000.00 |For Implementation
Strategy
g Invitational /
3RDQue | Imernational JAPAN  |Adventure King Media Invitational Tour | \°870S Occldental, Palawan and ath Familiarization |  11Nov2z | 18-Nev-22 |  18-Nev-22 52,869,787.92 1,000,000.00 0% 999,500.00 | For Implementation
Promotions Manila Trip.
Travel and Adventure Show [TAS) Series c International e o .
3rpQae | Imtermational | yepicAs 2023 Los Angeles, Calforniaand Dallas, |28 Angeles, Caltfornia and Dallas, Trade and 19FELAD. | o[22 remn, | - 13Pehdd 59.909,966.00 2,499,692.00 0% 2499,692.00 |For implementation
Promotions E Texas 01-Apr-23 02-Apr-23 02-Apr-23
exas Consumer Fair
[GPPAMMPLEMENTED AND COMPLETED IN THE ATH QUARTER 2022 (OCTOBER 01 7O DECEMBER 31, 2023)
A.REPORTED AS OF 4TH QUARTER 2022
International 0ZTek Advanced Diving | Melbourne Convention and Meinernatianil
4THQ.OL Promotions ALSTRACIA Conference/0ZDive Show 2022 | Exhibition Centre o Cnmt;“:atr uen int et ey i i ik
Invitational /
4THQ02 Imternmional | ycppy gy [AustrlaTravel Agents Famillarization Lo ) bumaguets, and Bobal ath Familiarization 29-0ct-22 04-Nov-22 | D4-Nov-22 6,800,000.00 1,211,060.80 100% 973,524.03
Promotions Tour Trip
Domestic Fiesta Bicolandia (Provision of Collateral Domestic Boaked T £
4THQO3 oindl DOMESTIC |y LCC-Ayala Mall, Legazpi City 4th st 04-Nov-22 06-Nov-22 |  06-Nov-22 240,821,782.26 ] 100%
I fonal Australia Inf ind PR Agents Trviabicial /
4THQ.04 nternatiol AlSTRAGIA | dublichiord ad P Agauty Manila, Coran, and Boracay 4th Familiarization 12-Nov-22 19-Nov-22 | 19-Nav-22 6,800,000.00 1,069,719.00 100% 452,990.00
Promotions Familiarization Tour Trip
Marketing
Domestic ¥ ; SMX Convention Center, Angeles Support to LGUs o 5 2 e
4THQO0S Promtotions DOMESTIC 1st North Luzon Travel Fair City, Pampanga 4th and Reglonal 18-Nov-22 20-Nov-22 20-Nov-22 240,821,782.26 600,000.00) 0% For implementation
Directars
Brishane Convention and
e Exhibition Centre, Brishane, International 2200022 23-0ct-22 23-0ct-22
4THQ06 e i.‘ e AUSTRALIA | Holiday and Travel Shows 2022 Australia; Sydney Showground, ath Tradeand 29-0ct-22 30-0ct-22 30-0ct-22 6,800,000.00 2,467,850.00 100% 52347372
ey Syduey, Australia; and Melbourne Consumer Fair 05-Nov-22 06-Nav-22 06-Nov-22
Convention and Exhibition Centre
TOTAL 372,517,765.27
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