PAULAQCO | site thaitan

4B-

GIVING YOUR TOUR A MAKE-OVER
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* Managing Director, Paula & Co. DMC (Thailand) Co., Ltd.
* Vice President of Membership & Communications, site Thailand

‘ paula.wong@paula-dmc.com | M: +66 81 901 5859




What is SITE?

SITE, the Society for Incentive Travel Excellence, is the only global organization dedicated to

strengthening and supporting the incentive travel industry. We connect incentive travel to
business results.

Over the last 40 years, SITE has grown to over 2,000 members in 90 countries with 29 local
and regional chapters. Incentive travel is not a luxury — it's a necessity.
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WHO WE ARE?

Khanong Tai, Phra Khanong, Bangkok

With our strong collaboration, We ensure to become 10260 Thailand

your best supporter for all events no matter what
programme your expect, from business connection
events, the journey of local experience to selective CSR
activities. Join us to explore your next journey with your
own style.

= Paula & Co. is your best destination management Paula Wongjenpen

— partner blending perfectly with creativity and initiatives. (Managing Director)

= We provide in-style best practice for uniquely best result T: +66 2 048 5838

= that indeed turns your ordinary events to extraordinary. M: +66 81 901 5859

= We believe in the power of connection. We bridge your E: paula.wong@paula-dmc.com

= global business to connect with local community and

z support to drive them growth together. Address: No.1, Sukhumvit 60/1, Phra

Website: https://www.pauladmc.com
Facebook: Paula & Co. DMC Thailand
Instagram: pauladmcthailand_official

TIGER WOODS | Personal Trip in 2019
Gucci | Louis Vuitton |

Liverpool Event 2022

Ambassadors Event 2023

Travel License Number: 11/009928
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Professional Customized Services for Z, §
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@
Society for
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Travel
Excellence

b ASSOCIATION OF THAI TRAVEL AGENTS




GIVING YOUR TOUR A MAKE-OVER

OLD-SCHOOL
the old-school model of handling tours is disappearing.

The new generation of travelers seeks flexible,
personalized, technology-enabled experiences.

Are the knowledge and expertise of institutional players
completely lost? How are they still relevant today?
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model of handling tours Is disappearing




THE OLD-SCHOOL MODEL OF HANDLING
TOURS IS DISAPPEARING.

PAPER
VOUCHER

READY MADE PROGRAM
BROCHURE
CASH | MONEY
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DO YOU USE GOOGLE FOR WORK?

Google Workspace
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Thailand in your Hands

Explore Thailand via

NOWADAY Amazing Thailand

« TECHNOLOGY

 ELECTRONIC MENU / PROGRAM
QR CODE

* VIRTUAL

Download e-Book







MICE NOW:

* FLEXIBLE IS THE KEY
 PERSONALIZED
 TECHNOLOGY-ENABLED
« EXPERIENCES

« SUSTAINABLITY

* HYGINE & SAFETY



PERSONALIZED
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DIMENSIONS
OF WELLNESS
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\ TECHNOLOGY-ENABLED EXPERIENCES




VIRTUAL TOUR
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https:/[panomatics.com/virtualtours/th/kimptonmaalaihotel/index.html https:/[my.matterport.com/show/?m=m55sbctmG5A
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COMMUNICATION

Pagers Email Text messages Smartphones Video Conferencing
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SOCIAL MEDIA




FREE SOCIAL MEDIA

< IHG Hotels & Resorts [\ &

IHG

@ihghotels ©
10 89.5K 208.5K
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A collection of welcoming experiences. For
wherever you go. For however you stay

Best Business Holiday Inn

Hotel Company
in North America

The World Traveler
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someonewotavesra || "HUMBLE BRAG
INCOMING*

TRAVEL AS MUGH ABYOU 00

POV. YOU SEE PHOTOS OF ©
SIX SENSES FILJI AND START
QOKING FOR FLIGHTS

e Amazing Thailand @

29u - Q@

W Summer has arrived in March, along with many
festivals to celebrate the heat and observe Buddhist
events. Also, for those into nature, the season of
butterfly and bird watching is the beginning of
summer’s galore.

To help you plan your trips, visit tourismthailand.org.
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#AmazingThailand
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It is beyond our expectations and we are extremely
appreciative to be in the 2nd ranking of Asia’s 50 pest
and 1st in Thailand. Thank you so much to all... gLiaL&a
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Four Seasons Hotels | Resorts

Every stay is 3 story. And it starts with €. Tag @FourSeasons to share y
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WHICH SOCIAL MEDIA YOU USE THE MOST?

Most Popular Social Media Platforms in 2023

Facebook

YouTube

2.96 billion

2.51 billion

WhatsApp 2 billion

Instagram
WeChat
TikTok

2 billion

1.31 billion
1.05 billion

Facebook Messenger 931 million

Douyin 715 million

Telegram 700 million

635 million

Snapchat

Source: DataReportal a Shopi f y



M I L L E N N l A L S EMBRACE YOLO, PREFER ALL-INCLUSIVE, RELAXING
& ROMANTIC VACATIONS

* * X

TOP VACATIONS TYPES
Ti ID
2hy | Do 55% 50% 45% 34%
Relaxing Visiting Family Family Play Romantic

Getaway

rer)

5 3 O / Book Travel Other leading booking resources are O Stayed in a s
O onanOTA | Search Engines & Hotel Sites 7 0 / hotel rr

- TRAVEL PERSONALITY Location of Last Vacation
T 72% | Toe o —— .
U g i it il i B Outside my Country
@ Decisions can be ke ".fi} S 2o # Inside my Country
influenced by N e s 1) R
advertising e R — ‘Expedn
chon it ibopsents (L MediaSolutions

Download the study: bit.ly/american-travel
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Travel Days
Per Year

Said budget
is a factor

| 81%

RESOURCES USED IN BOOKING LAST TRIP
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ARE OPEN-MINDED, BUCKET-LIST ORIENTED &
LOOKING FOR OFF THE BEATEN PATH LOCATIONS

TOP VACATIONS TYPES

26%

Visitimg Family

25%

TRAVEL PERSOMNALITY

1 bock for thie best deals

Fll go anywhere that allows me to
explore the outdoors and be actiee

¥OLO: Crossimg off my
b cieet RSt 15 Imperatess

| opt for off the beaten path loations
and recommeendatans from loals

o
+

51%

Relaxing

Of their budget i3
allocated to flights

G3%

TR

36%

Special Event

45%

Sight=seeing

Decisions are influenced
by social media

90%

RAOIST INFLUEMNTIAL PLATF ORMS

Snapcha Instagram Facebook
Dtxpedia
MediaSolutions

Download the study: bit.ly/american-travel



WHEN CHOOSING ACCOMMODATION FOR THEIR
EUROPEAN TRIP, GEN ZERS ARE LIKELY TO CHOOSE

L%

‘ Upscale Hotel (4-5*)

‘ Budget Hotel

‘ Short-term Rental

‘ Hostel

‘ Stay with friends & family
. Camping / Caravan

36%

9%

16"




TOP 5 TRAVEL EXPERIENCES GEN ZERS WANT
TO TRY IN EUROPE:

Trying locally produced food & drink

Learning about the urban culture

Doing cultural activities

Shopping in big stores or a mall

Learning about traditions, heritage,
stories and crafts




When y ou're trying to secure a business
deal and your client is in another location,
you have to be ready to jump on a plane at
a moment's notice to finalize the deal.
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PAULA&C() | SIte thaitan

DESTINATION MANAGEMENT COMPANY

i

BUSINESS CARD

PAULA (PUNNAPORN) WONGJUNPEN

CEM, CIS, DES
Managing Director

Paula & Co. DMC (Thailand) Co., Ltd.
paula.wong@paula-dmc.com | M: +66 81 901 5859

‘ www.paulaandcothailand.com




	สไลด์ 1
	สไลด์ 2: What is SITE?
	สไลด์ 3
	สไลด์ 4
	สไลด์ 5
	สไลด์ 6
	สไลด์ 7
	สไลด์ 8
	สไลด์ 9
	สไลด์ 10
	สไลด์ 11
	สไลด์ 12
	สไลด์ 13
	สไลด์ 14
	สไลด์ 15
	สไลด์ 16
	สไลด์ 17
	สไลด์ 18
	สไลด์ 19
	สไลด์ 20
	สไลด์ 21
	สไลด์ 22
	สไลด์ 23
	สไลด์ 24
	สไลด์ 25
	สไลด์ 26
	สไลด์ 27
	สไลด์ 28
	สไลด์ 29
	สไลด์ 30
	สไลด์ 31

