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The first half of the year has truly been a series of achievements 
for the tourism industry. With the Philippines having so much 

to offer, we highlight the efforts of our collaboration with the 
Department of Tourism, who, under the leadership of Secretary 
Christina Garcia Frasco, has led us to the success we celebrate today. 

To start off, our tourist arrivals have already breached the 2 million 
mark! But beyond the increasing numbers, we also look at the 
economic impact of the quality of tourists we bring to the Philippines. 
Hence, we recently hosted Connections Wellbeing to warmly 
welcome leading agencies from all over the world to experience first 
hand the wonders of holistic wellness offerings in the country. 

During these past months, we have showcased the Philippines as a 
welcoming and inclusive destination for all travelers. We expanded 
promotions of the country as a leisure, MICE and investment 
destination and reconnected with our partners in the Middle East 
during the Arabian Travel Mart 2023. In addition, we deepened 
our understanding of principles and concepts of Halal at the 8th 
Philippine Halal Trade and Tourism Expo 2023 in Davao, and as a 
testament to all our efforts, the Philippines was awarded with the 
Emerging Muslim-friendly Destination of the Year award (non-OIC).

As an award-winning dive destination, we continued to promote the 
country as an unparalleled adventure for thrill seekers. TPB actively 
participated at the Asia Dive Expo (ADEX) 2023, Marine Diving Fair, 
and Malaysia International Dive Expo (MIDE) 2023 to promote the 
country as a premier dive destination to diving enthusiasts.

Together with the Department of Tourism, our first half has been 
strengthened with the support of agencies such as the Department 
of National Defense (DND) and the Department of Interior and Local 
Government (DILG) to foster peace and safety in Mindanao and 
ensure it to be a viable tourism destination. Another noteworthy 
partnership is with the Clark Development Corporation (CDC) for the 
much-awaited MICECON 2024 to cement the Philippines’ standing 
as a top MICE destination in Asia.

Indeed, it has been an eventful first half but the Tourism Promotions 
Board Philippines remains committed to providing travelers 
from all over the world with extraordinary experiences that leave 
an indelible mark on their hearts and souls, hoping they would 
#lovethephilippines as much as we do.
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The Tourism Promo�ons Board (TPB) Philippines and Connec�ons Luxury have 
successfully launched a bid to establish the Philippines as a luxury wellness des�na�on 
in addi�on to its long-standing reputa�on for beach, dive, and leisure travel. 

Connections Wellbeing  
inspires growth of 
wellness tourism in the 
Philippines

About Connections Luxury:
Connections is the international private 
community for trusted decision-makers in 
luxury travel. The brand brings together the 
industry’s most respected travel agents and 
suppliers throughout the year, in destinations 
across the world. Connections is the next 
generation of doing business. 

Connections has pioneered the Connections 
Way - a proven series of proprietary 
methodologies and approaches designed to 
create long-lasting business relationships 
between its members. Since its inception in 
2014, Connections has hosted over 50 global 
events, giving decision-makers the 
opportunity to meet through memorable 
experiences and educational debates. 

Connections Luxury is based in London and 
forms part of Jacobs Media Group, the global 
voice for the travel and hospitality industries. 
In 2020, Jacobs Media Group won the Queen’s 
Award for Enterprise International Trade. 
Jacobs Media Group was recognized in the 

2020 awards for outstanding short-term growth 
in overseas sales, having expanded its global 
business in the previous three years by over 
50%.

Held at The Farm at San Benito from 16-19 
April 2023, the Tourism Promo�ons Board 
(TPB) Philippines and Connec�ons Luxury, 
the interna�onal private community for 
trusted decision-makers in luxury travel, 
welcomed 40 leading agencies from markets 
including the UK, US, Brazil, South Africa, 
Australia, and Portugal to the inaugural 
Connec�ons Wellbeing Philippines event. 
Industry leaders a�ended with the objec�ve 
of forging long-las�ng business rela�onships 
with selected luxury hotels, bou�que 
proper�es, and experience providers from 
the des�na�on.

Before traveling, 60% of the agencies had 
iden�fied the Philippines as a new 
des�na�on for their high net-worth clients. 
Following the event, reasons to promote the 
Philippines to luxury clients included its 
unspoiled natural beauty, Filipino 
hospitality, its authen�city compared to 
other Southeast Asian des�na�ons, and its 
wellbeing opportuni�es. Connec�ons 
Wellbeing Philippines has since boosted the 
confidence of agencies to sell the 
des�na�on, with predicted inbound 
spending within the next 12 months from 
a�ending agencies rising to over US$ 10 
million; a 1,611% increase compared to 
projected sales prior to the event.

“We are proud to have hosted the inaugural 
Connec�ons Wellbeing event. The 
Philippines has so much to offer as our 
facili�es bridge Western and Eastern 
treatments in their holis�c  wellness 
programs,” shared TPB’s Chief Opera�ng 
Officer Maria Margarita Montemayor 
Nograles.

“Beyond increasing tourism arrivals, we also 
look at the economic impact of the quality 
of tourists we bring to the Philippines. The 
luxury industry promises to yield strong 
economic results across accommoda�ons, 
retail, and our food and beverage sectors,” 
Nograles added.

Delegates also had the opportunity to 
discuss wellness tourism trends and the 
immense growth poten�al in the 
Philippines, while buyers experienced 
first-hand the amazing wellness offerings at 
The Farm at San Benito. A poll by a�endees 
revealed that clients interested in wellness 
travel priori�ze spa and health facili�es, 
followed by nutri�on, relaxa�on, and 
sustainability. Discussions that followed 
brought to light the increasing demand for 
customized and personalized wellness 
experiences. Guests seek tailored programs 
that address their specific health needs, 
preferences, and goals.

Par�cipants emphasized the significance of 
collabora�on amongst government 
organiza�ons, luxury travel agencies, 
wellness resorts, and medical professionals 
to be�er educate clients on the 
comprehensive wellness experiences the 
Philippines can offer.

Post-tours was also organized by TPB for the 
guests on 19-22 April 2023 covering 
award-winning Philippine des�na�ons such 
as Bohol, Cebu, El Nido, Coron, and Boracay.
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   he Tourism Promooons Board (TPB) had a winning field day aaer they won mullple awards at the Secretary’s                  
  Cup  2023  sports  compeeeon  organized  by  the  Department  of  Tourism  (DOT)  in  celebraaon  of  its  50th 
  founding anniversary held at the Philippine Sports Commission (PSC) and the Quirino Grandstand from 
  April 24 to May 5.  Other officials and employees of DOT and its aaached agencies also joined the event.

Compeeng in various tournaments, TPB landed 1st place in Chess, registering with 25 points; 2nd place in Compeeng in various tournaments, TPB landed 1st place in Chess, registering with 25 points; 2nd place in 
Basketball and Bowling, scoring 20 points in both; 3rd place in Badminton, garnering 15 points; 5th place in Darts, 
harvessng 10 points; and 6th place in Volleyball, also with 10 points.

Meanwhile, in mixed-gender compeeeons, TPB also secured 2nd place in Women's Track and Field, with a score 
of 20 points; and in Table Tennis, placing 4th in Men's and 6th in both Women's and Mixed–all categories with 
10 points.

DOT was hailed victorious as overall champions in this season with a total DOT was hailed victorious as overall champions in this season with a total 
of 270 points; the Tourism Infrastructure and Enterprise Zone Authority (TIEZA) 

was named 1st runner-up with 250 points, and the Philippine Reerement Authority (PRA) 
landed on 2nd with 220 points.

Winning athletes were awarded individual medals in a ceremony at the Central Office on Winning athletes were awarded individual medals in a ceremony at the Central Office on 
June 5 led by DOT Undersecretary Ferdinand Jumapao and other officials and directors from 
the department including DOT Director Jovencio Zaragoza, who graced the accvity with a 
congratulatory message emphasizing the importance of the members' display of 
sportsmanship in the games.

Other contending teams also present at the event were Intramuros Administraaon (IA), 
Naaonal Parks Development Commiiee (NPDC), and Nayong Pilipino Foundaaon (NPF).

The inter-agency sports compeeeon was created to foster camaraderie among all DOT The inter-agency sports compeeeon was created to foster camaraderie among all DOT 
members and promote their overall health and wellness, keeping them produccve and 

inspired to commit themselves to their work.

Aside from the tournament, the DOT also conducted the Tourism Run at the Cultural Center of the Philippines 
(CCP) on May 7, to encourage a greater sense of harmony and cooperaaon among the members as they 

strengthen partnerships with tourism stakeholders.

T

TPB REAPS AWARDS AT THE

DOT SECRETARY'S CUP 2023
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hailed as PH’s first global 
geopark by UNESCO

The United Nations Educational, Scientific and Cultural 
Organization (UNESCO) officially named Bohol as 
the country's first global geopark, recognizing the 

province's natural landforms and marine resources as 
among the best in the world. This was announced during 
the 216th session of UNESCO’s executive board held in 
Paris, France.

Bohol is now part of the prestigious list of 195 locations in 
48 countries that have been designated as global geoparks 
by UNESCO. 

“These recognitions for the Philippines on a global scale 
highlight our nation’s unrivaled natural beauty around 
the globe. We heartily thank UNESCO for endorsing 
and including the Philippines, along with the 18 new 
designations, in its network of outstanding geoparks in the 
world. Amidst our constant efforts towards recovery, the 
Philippines opens its doors to tourists who aim to witness 
the natural beauty of our country,” Tourism Promotions 
Board (TPB) Philippines’ Chief Operating Officer Maria 
Margarita Montemayor Nograles said.

According to UNESCO,  the island of Bohol has risen from 
the ocean floor over the course of 150 million years as a 
result of tectonic upheaval. Karstic geosites such as caves, 
sinkholes, and cone karst are abundant in the geopark, 
which is home to the well-known Chocolate Hills. 

The Danajon Double Barrier Reef, which consists of two 
sets of sizable offshore coral reefs created by tidal currents 
and coral growth, was acclaimed by the agency as one of its 
kind in Southeast Asia. The reef is also one of the only six 
known double-barrier reefs in the world.

The three-tiered Can-umantad waterfalls in Bohol, which 
are the highest in the province, were also recognized by 
UNESCO. The elevated marine terrace in the village of 
Loon, affectionately known by locals as the "coral garden," 
also received praise.

The Executive Board of UNESCO has approved the inclusion 
of these 18 sites in its Global Networks. Only the Philippines 
and New Zealand are brand-new members of this group.

The 2015 development of the UNESCO Global Geopark 
designation honors "geological heritage of international 
significance." The group emphasizes that geoparks play 
a vital role in benefiting local communities by preserving 
their significant geological treasures, engaging the public, 
and promoting sustainable development practices.

Sources: 
https://www.philstar.com/lifestyle/travel-and-tourism/2023/05/25/2268942/
bohol-named-philippines-first-unesco-global-geopark 
https://www.msn.com/en-ph/travel/news/bohol-named-by-unesco-as-the-
philippines-first-global-geopark/ar-AA1bIGOP 
https://www.rappler.com/nation/visayas/bohol-philippines-first-unesco-
global-geopark/

Bohol
/Headlines/



and Market Development Dr. Paulo Benito S. Tugbang, TikTok 
Philippines Head of Public Policy Toff Rada and Celebrity 2GO 
Kada Bea Binene also graced the event. 

The 2GOKada Creators Cruise was the culminating activity of 
2GO Travel’s summer-long campaign, showcasing the beauty 
of sea travel to the younger generation while they explore the 
Philippines’ destinations and Filipino culture, enabling them 
to help promote our country and boost local tourism and 
economic growth.

As the largest provider of sea travel, 2GO is committed to giving 
passengers an affordable, safe, and comfortable staycation 
experience, which TPB supports by offering more meaningful 
experiences when visiting the Philippines’ wonderful 
destinations.

Through unwavering commitment and greater collaborations 
with travel partners like 2GO and other tourism stakeholders 
including social media influencers, which are great advocates 
of domestic tourism, TPB is looking forward to more successful 
travel partnership opportunities that ignite tourism growth.

Sources: https://www.philstar.com/lifestyle/travel-and-tourism/2023/06/11/2272685/hundreds-
influencers-attend-3-day-sea-travel-festival
http://palawanderer.com/summers-biggest-event-2gokada-creators-cruise-sets-sail-more-than-100-
content-creators-join-first-festival-at-sea/

It was a sea travel experience like no other 
at the 2GOKada Creators Cruise, the first of 
its kind as a festival-at-sea event where the 

Tourism Promotions Board (TPB) Philippines 
joined hundreds of influencers aboard the M.V. 
2GO Masagana for a cruise in the Western Visayas 
region on 20-23 May 2023.

In partnership with the Department of Tourism 
(DOT), the three-day sailcation experience was 
packed with curated activities that allowed 
participants to explore the rich culture, heritage, 
and cuisine of Iloilo and Bacolod. It also included a musical night 
with Careless artists, an array of sumptuous foods, and ample 
amenities inspiring content creators to showcase and improve 
their craft.

“The Philippines is a wonderful destination to explore by sea. 
The country has 7,641 islands interconnected by majestic 
bodies of water that showcase the best of our natural wonders. 
Part of the travel experience in an archipelago like ours is the 
adventure of the open seas and exploring new shores that 
remind us how vast and diverse our tourism offerings are,” said 
Maria Margarita Montemayor Nograles, TPB’s Chief Operating 
Officer, during the grand cruise event. 

“I would also like to share the quote of our President during his 
first State of the Nation Address, ‘to foster the Filipino brand 
is to spark our sense of pride, and reaffirm our strong sense of 
identity’. We tell the world the story of what is uniquely Filipino, 
and who we are as Filipinos. So as we create content, and as we 
make these stories, let us remember to be authentic, genuine, 
and to promote our country with a heart, a very big heart that 
we have as Filipinos,” Nograles added.

Careless Music PH CEO James Reid, 2GO President and CEO 
Frederic C. DyBuncio, DOT – Director for Office of Product
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TPB, DOT 
Listening Tours in 
United States to 
Boost PH Tourism

Department of Tourism (DOT) Secretary 
Chris�na Garcia Frasco and Tourism 
Promo�ons Board (TPB) Philippines Chief 
Opera�ng Officer Maria Margarita 
Montemayor Nograles  led the Philippine 
delega�on to  the listening tours in Los 
Angeles, California  last April 21 with the 
tourism stakeholders and US film makers.

The tours aimed to learn first-hand each of 
the par�cipa�ng companies’ insights about 
the market, challenges, and the 
opportuni�es that may be explored by the 
DOT to further increase tourist traffic from 
the United States to the Philippines.

In 2022, the US clinched the top spot among 
the Philippines’ tourism source markets with 
505,089 visitor arrivals to the country. 
Moreover as of April 21 of this year the 
country already had 304,289 arrivals from 
the US making up 17.91% of the total 
interna�onal visits in the first quarter of 
2023.

“I am very grateful for the US market and our 
airline and travel tour partners because 
throughout the challenges that we faced 
since reopening in February last year, it was 
the US that delivered for us and saw us 
through being our number one source 
market,” DOT Sec. Frasco said.

“Recognizing the huge poten�al that there is and can s�ll be for this market, as 
well as the future partnership that we can have in various endeavors 
concerning the growth of the tourism industry, we are here today to listen to 
you to understand truly how we would be able to upli� the Philippines’ 
standing in the ASEAN and the world,” she added.

TPB Chief Opera�ng Officer Nograles also expressed the agency’s full support to 
the filmmakers and producers as she announced the efforts of the agency to 
beef up their Mee�ngs, Incen�ves, Conferences, and Exhibi�ons (MICE) 
Department. 

“We have to fight to keep our stories alive. As Secretary Frasco men�oned, we 
have 7,641 islands in the Philippines. Each one has a community, and a unique 
story to tell. I leave that up to you to tell that story. We would love to take you 
into the Philippines, to take you around our communi�es, any�me you are 
ready we are ready,” said Nograles.

TPB, the marke�ng arm of the DOT, is also in charge of promo�ng the 
Philippines through the foreign film markets by en�cing producers and 
produc�on houses to consider the Philippines as the site for their loca�on 
shoo�ng.

Other DOT officials present included Undersecretary Shahlimar Hofer Tamano, 
OIC Undersecretary Verna Buensuceso, Assistant Secretary Rica Bueno, and 
DOT Tourism A�achè Richmond Jimenez.

While on the tour, the DOT and TPB, in coopera�on with the Department of 
Migrant Workers (DMW) launched the Bisita, Be My Guest (BBMG) Program in 
California. The program incen�vizes our Overseas Filipino Workers (OFWs) as 
well as all Filipinos of legal age living abroad, to invite foreigners to visit the 
Philippines.

Collaborating for the first ever 
Mindanao Tourism Convergence, 

the Department of Tourism (DOT), 
Department of National Defense 
(DND), and Department of Interior and 
Local Government (DILG) expressed 
their commitment to foster peace and 
safety in Mindanao, and ensuring the 
region’s development into a  viable 
tourism destination for both domestic 
and international travelers through 
collaborative efforts.

A ceremonial signing was held on May 
31 in Zamboanga City, where Tourism 
Secretary Christina Garcia Frasco, 
Undersecretary Angelito De Leon who 
represented Defense Secretary Carlito 
Galves, Jr., and Interior Secretary 
Benjamin “Benhur ‘’ Abalos, Jr. signed a 
Memorandum of Agreement (MOA) that 
strengthens their inter-agency partnership 
to ensure regional security and prioritize 
tourism department programs as part of 
DOT’s seven-point agenda.

Aimed at promoting responsible 
tourism, the event served as a platform 
to present the Departments’ plans and 
commitments to preserve the diverse 
natural and cultural heritage of  the 
region, while also creating an inclusive 
environment for all visitors.

The tourism secretary laid down new 
projects and programs that the DOT  
plans to establish under her term, one 
of these being the Bisita, Be My Guest 
(BBMG) Program, an online guest 
incentive system for overseas Filipino 
workers (OFW) which was launched on 
May 19 in the SOCCSKSARGEN Region.

In the program mechanics, the DOT will 
offer raffle prizes and other incentives 
to overseas Filipinos residing or working 
abroad who will bring or invite guests to 
visit the country. As sponsors, they will 
also be provided with a travel passport 
which they can use to go across key 
destinations, get stamps, and claim a 
prize at the airport.

BBMG Program’s launching event 
was graced by a crowd of 200 guests, 
consisting of Sultan Kudarat local 
officials and executives, foreign retirees, 
diplomats, and tourism stakeholders. 
They were welcomed by Governor Datu 
Pax Ali S. Mangudadatu at the Sultan 
Kudarat Provincial Capitol.

Frasco emphasized in her speech that 
the time has finally come for Mindanao 
- with its numerous wonders ranging 
from natural resources to its people, 
heritage, traditions, and cultures -- to be 
introduced to the world. 

“It is time to put to the fore the ethereal 
Mindanao beauty that has sometimes 
been relegated to the back burner, to 
highlight to the world its spectacular views, 

its wonderful and amazing culture as well 
as the warmth and love of its people. Time 
has come to fully promote your sites, your 
heritage, your culture, your people, and to 
reintroduce this region to the world,” the 
tourism chief said.

She also added that the MOA signing is 
the national government’s way to deliver 
a message that Mindanao will receive 
the support and opportunities for the 
tourism development it deserves.

REFERENCES:
DOT, DND, DILG nagsanib pwersa upang matiyak ang 
kapayapaan at mapaunlad ang turismo sa Mindanao. (2023, 
June 1). Department of Interior and Local Government. 
Retrieved fromhttps://www.dilg.gov.ph/news/DOT-DND-
DILG-nagsanib-pwersa-upang-matiyak-ang-kapayapaan-at-
mapaunlad-ang-turismo-sa-Mindanao/NC-2023-1089.
Jocson, L. (2023, May 31). DOT, DND, DILG sign MOA on 
convergence of efforts for Mindanao tourism development. 
Manila Bulletin. Retrieved from https://mb.com.
ph/2023/5/31/dot-dnd-dilg-sign-moa-on-convergence-of-
efforts-for-mindanao-tourism-development.
Sarao, Z. (2023, June 1). DOT teaming up with DILG, DND 
to market Mindanao as peaceful tourist spot. Inquirer. 
Retrieved from https://newsinfo.inquirer.net/1778090/
fwd-dot-signs-agreement-with-dilg-dnd-to-promote-
mindanao-as-a-tourist-destination

DOT, DND, DILG collab to 
prioritize MINDANAO tourism
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For Filipino Food Month and in keeping with this year’s 
theme, “Pagkaing Sariling Atin, Mahalin at Pagyamanin”, 
Philippine Ambassador to Korea Theresa Dizon-De Vega 

hosted a dinner attended by members of leading English and 
Korean-language media outfits to showcase Filipino food.

Shrimp sinigang (Filipino sour soup), chicken inasal (specially 
marinated grilled chicken), and sisig (chopped sizzling pork 
cheeks with a spicy and sour dressing) were among the 
night’s favorite dishes, with media guests saying that these 
dishes will appeal to the Korean palette based on their unique 
and appealing taste. Guests likewise enjoyed the Philippines’ 
famous San Miguel beer and were very impressed with the 
Filipino-style lechon belly roll.

As the Philippines supplies fresh okra to the Korean market, 
the menu showcased different ways of preparing this 
vitamin-rich vegetable such as okra kimchi and okra in soy 
sauce, serving as side dishes for dinner.

Highlighting the rich history of Filipino cuisine and Philippine 
produce, Ambassador De Vega told the media that food 
has always played an important part in Philippine culture 
in connecting people and bridging differences. She likewise 
shared that each region in the Philippines boasts its own rich 
food culture and agricultural products.

Chef Belgium Villanueva, a Filipino chef based in South 
Korea, prepared a sumptuous dinner of Filipino dishes with 
a contemporary twist. The menu included vegetable lumpia 
and pork sisig served in wonton cups, green papaya salad 
(atchara), shrimp sinigang, chicken inasal with green mango 

salsa, Filipino-style roasted pork belly roll, and halo-halo with 
handmade ube ice cream and turon for dessert. Guests also 
enjoyed Philippine tropical juice drinks and fresh Philippine 
fruits such as ripe mango and pineapple.

To show that Filipino food can easily be recreated at home, 
guests were also provided with QR codes of the dinner’s 
recipes, along with a digital directory of where to buy Filipino 
products and ingredients. Philippine products used during 
the dinner are also available in most leading grocery stores 
in South Korea such as E-mart, Homeplus, and Lotte Mart, 
and online through Coupang and G-Market.

Filipino food promotion is a key priority of the Philippine 
Embassy in Seoul for this year. Also present during the 
dinner were members of the Philippine Food and Culture 
Promotions Program in South Korea (FOCUS Philippines), 
Third Secretary and Vice Consul Reisha L. Olavario of the 
Political and Economic Section of the Philippine Embassy, 
Tourism Director Ma. Corazon Jorda-Apo, Commercial 
Counselor Jose Ma Dinsay, and Agriculture Attaché Ma. Alilia 
Maghirang.

FOCUS Philippines is a joint project of the Philippine Embassy 
in Seoul, in collaboration with the Philippine Department of 
Tourism in Korea, the Philippine Trade and Investment Centre 
in Seoul, the Philippine Agriculture Office in Seoul, and the 
Migrant Workers Office designed to promote Filipino food, 
food products, and agricultural products in Korea. 

SOURCE: DOT - KOREA

Philippine Embassy in Korea Philippine Embassy in Korea 
Showcases Filipino Food to Korean MediaShowcases Filipino Food to Korean Media



PROMOTING  PHILIPPINE  MARINE  BIODIVERSITY  THROUGH  DIVE  TOURISM

There’s more to the Philippines than the alluring islands 
and stunning beaches it is globally known for. Underneath 
its pristine blue waters is a rich marine biodiversity. No 

wonder people from around the world travel to this tropical 
paradise to plunge into its deep waters and marvel at its 
underwater wonders.

The impressive Philippine marine biodiversity has led to the 
boom of dive tourism in the country. In 2022, the Philippines 
bagged the title World’s Leading Dive Destination at the 29th 
World Travel Awards. Its dive portfolio made the country 
deserving of a four-year winning streak for the much-coveted 
title. It bested the world’s famous diving destinations such as 
Fiji, the Great Barrier Reef in Australia, Maldives, and Azores 
Island.

The Philippines Seas is an underwater cinema that offers a feast 
for the eyes and an unparalleled adventure for thrill seekers. 
From shipwreck diving in Coron, Palawan to getting up close 
and personal with the Thresher Sharks of Malapascua, Cebu, 
there are a lot of treasures under the Philippine waters, waiting 
to be discovered by diving enthusiasts.

In the Philippines, tourists can also witness the beauty of The 
Coral Triangle, a marine area in the Pacific Ocean labeled as the 
Amazon of the Sea. The heart of this marine sanctuary sits in 
the southwestern part of Puerto Princesa, Palawan. It is home 
to the famous Tubbataha Reefs Natural Park, where divers 
can encounter whales, sharks, dolphins, turtles, the Napoleon 
wrasse, more than 360 species of coral, and around 700 species 
of fish.

Banking on the country’s marine biodiversity, the Tourism 
Promotions Board (TPB) Philippines continuously promotes 
the country as a premier diving destination. Recognizing the 
impact dive tourism has on the overall tourist experience in the 
Philippines, TPB participated in various events to showcase the 
country’s diving offerings.

Every year, TPB joins the Asia Dive Expo (ADEX), the largest 
and longest-running dive consumer and trade show in Asia. 
This year, the Tubbataha Reef Natural Park, Puerto Galera, Apo 
Reef Natural Park, Coron’s wreck diving and sea cow encounter, 
Romblon’s underwater macro photography, and Marinduque’s 
unique diving spots were put in the spotlight at the Philippine 
Pavilion. TPB also featured in its ADEX 2023 pavilion more than 
22 dive resorts, airlines, and dive liveaboards offering selling 
dive packages and multi-destination dive trips.

TPB also participated in the Marine Diving Fair (MDF) held 
on April 7-9, 2023 at the Sunshine City Convention Center in 
Tokyo, Japan. This annual dive show is one of the largest dive 
resorts and consumer fairs focusing on scuba diving and other 
water sports activities. The event gathered more than 200 
national organizations, dive equipment manufacturers, hotels, 
airlines, specialized tour operators, and other tourism-related 
establishments from over 65 countries annually. During the 
MDF 2023, TPB promoted the Philippines as a broad resort 
destination for “post-Corona” travel. Likewise, it also held the 
Philippine Diving Seminar over two days. Each session was 
attended by 150 participants.

Additionally, TPB also exhibited at the Malaysia International 
Dive Expo (MIDE) 2023 held from May 26-28 at the Malaysia 
International Trade and Exhibition Center (MITEC) in Kuala 
Lumpur, Malaysia. TPB gathered eleven (11) Philippine dive 
resort operators and dive agents to promote their services. 
During the event, TPB introduced the Philippines as a dive 
destination to more than 12,000 dive enthusiasts that attended 
the said event.

Through these marketing activities, TPB continues its mission of 
promoting the Philippines as a world-class tourism destination, 
highlighting the country’s diverse dive portfolio. Exploring the 
country’s marine ecosystems is a unique experience that will 
entice more adventure-hungry tourists to visit the Philippines.

References:
https://beta.tourism.gov.ph/news_and_updates/philippines-hailed-as-worlds-leading-dive-and-beach-destinations/ 
https://whc.unesco.org/en/list/653/ 
https://pia.gov.ph/news/2023/04/04/asia-dive-expo-2023-features-diving-spots-in-mimaropa 
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wins Emerging Muslim-friendly 
Destination of the Year Award

It will be recalled that early this year, the Department of 
Tourism organized the very first Mindanao Tourism Expo. This 
was followed by the successful MICECON in Davao jointly 
organized by the DOT, Tourism Promotions Board, and the 
private sector, and City of Davao. Secretary Frasco also recently 
led the Mindanao Tourism Convergence held in Zamboanga 
City in collaboration with the Department of Interior and Local 
Government (DILG) and the Department of National Defense 
(DND). 

Undersecretary Myra Paz Valderrosa-Abubakar accepted 
the award on behalf of the Department of Tourism and 
CrescentRating and HalalTrip, for recognizing the efforts of the 
Philippine government and tourism stakeholders. 

“We hope to continue the great stride on tourism promotion 
and economic boost in our country for our Muslim brothers and 
sisters who are arriving in the Philippines and who are surely 
welcome to visit and explore our more than 7,000 islands with 
majestic white sand beaches and warm people,” Undersecretary 
Abubakar said.

Source: DOT-OPAA

The Philippines breached the 2 million mark in 
interna�onal arrivals surpassing the baseline target 
of the Department for the year 2022.  

Tourism Secretary Chris�na Garcia Frasco 
announced the good news in a forum in Maka� City 
earlier today.  

Ci�ng the latest data from the Department of 
Tourism (DOT), Secretary Frasco said the country 
recorded 2,002,304 interna�onal visitor arrivals 
from January 1 to May 12, 2023, already exceeding 
the en�re year’s target for 2022 of 1.7 million 
foreign visitors.  

“Notwithstanding our challenges and difficul�es 
that our country has faced, a pandemic and the 
various calami�es that come into our shores the 
good news is that this has done nothing to break 
the Filipino spirit or to diminish the beauty of the 
Philippines,” Frasco said. 

“Because of the priority given for Philippine 
tourism by the Marcos Administra�on, we're very 
op�mis�c for the prospects of our country in terms 
of being a tourism powerhouse in Asia anchored on 
the strength of our Filipino culture as well as the 

values of sustainability, resilience, and global 
compe��veness. We are at the cusp of the massive 
success of tourism in the Philippines. You can feel 
it, you can hear it, you can see it, it's our �me 
Philippines, it’s our �me to become Asia’s leading 
tourism powerhouse, and with your help, we can 
achieve just that,” Frasco said. 

South Korea delivered almost a quarter of the total 
number of visitors for the Philippines with 487,502 
(24.35%) followed by the United States of America 
in the second spot with 352,894 (17.62%); Australia 
with 102,494 (5.12%); Canada with 98,593 (4.92%), 
Japan with 97,329 (4.86%) to complete the top 5 
source markets.  

Rounding out the top 10 are China (75,043), Taiwan 
(62,654), the United Kingdom (62,291), Singapore 
(53,359), and Malaysia (36,789). 

Ci�ng the same report, DOT recorded Php 168.52 
billion in inbound visitor receipts from January to 
April 2023. This is 782.59 percent higher than the 
Php 19,093,427,035.59 in tourism revenues 
generated in the same period last year. 

SOURCE: DOT-OPAA

PHILIPPINES’ 
INTERNATIONAL VISITOR 
ARRIVALS BREACH 2M 
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Bohol
PHILIPPINES’ FIRST GLOBAL 

GEOPARK BY UNESCO

Bohol island, home to the renowned Chocolate 
Hills and awarded as one of the top diving 
destinations in the world, was declared by 

UNESCO as the Philippines' first global geopark.

UNESCO defines Global Geoparks as "single, unified 
geographical areas where sites and landscapes of 
international geological significance are managed 
with a holistic concept of protection, education, 
and sustainable development."

With this, Bohol is now part of the prestigious list 
of 195 locations in 48 countries that have been 
designated as global geoparks by UNESCO. Only 
the Philippines and New Zealand are brand-new 
members of this group. See more of what Bohol 
has to offer.

/Bucket List//Tourism Bytes/



Embarking on a Transformative Journey: 
Exploring  the  Intersection  of  Travel  and  Personal  Growth

The transformative power of travel is well-known, as it offers a unique opportunity to break free from routine, broaden our 
horizons, and embark on a journey of self-discovery. The enchanting world of transformative travel within the tourism industry 

combines the joys of exploration with the profound personal growth that comes from stepping outside our comfort zones.

Unlocking New Perspectives 
Traveling to unfamiliar destinations allows us to immerse ourselves in diverse cultures, traditions, and landscapes. This exposure 
to different ways of life opens our minds, broadens our perspectives, and challenges our preconceived notions. As we interact 
with locals and engage in meaningful conversations, we gain a deeper understanding of the world and our place in it. Through 
this process, we undergo a transformative shift in our worldview, nurturing empathy, tolerance, and a heightened sense of global 
interconnectedness.

Adventure as Catalyst 
Adventure tourism, with its adrenaline-pumping activities 
and thrilling escapades, catalyzes personal growth. 
Whether it’s hiking through rugged terrains, conquering 
fears through extreme sports, or engaging in wilderness 
expeditions, these experiences push us beyond our limits 
and ignite our inner courage. By embracing adventure, we 
tap into our hidden reservoirs of strength and resilience, 
building confidence and self-belief that transcends our 
travel experiences and permeates into our daily lives.

Sustainability and Conscious Travel
A transformative journey within the tourism industry also 
involves conscious travel choices that prioritize sustainability 
and environmental stewardship. As we connect with nature

Integration and Reflection 
To fully harness the transformative potential of our travel 
experiences, integration, and reflection play vital roles. By taking 
the time to process our adventures, we can extract valuable 
insights, contemplate personal growth, and set intentions for 
the future. Journaling, participating in workshops or retreats, 
and seeking out mentors within the tourism industry can help 
us integrate our transformative experiences into our daily lives.

and witness the fragility of our planet firsthand, we develop 
a deep appreciation for the interconnectedness of all living 
beings. Sustainable tourism practices, such as supporting local 
communities, reducing our carbon footprint, and promoting 
ethical wildlife encounters, enable us to travel with a purpose, 
contributing positively to the destinations we visit. This conscious 
approach to travel not only transforms us as individuals but 
also empowers us to become responsible global citizens.

A transformative journey within the tourism industry goes 
beyond mere sightseeing; it becomes a transformative tapes-
try of self-discovery, cultural immersion, and environmental 
consciousness. By venturing into new territories, engaging in 
adventure, and embracing sustainability, we unlock the trans-
formative power of travel, allowing it to shape us into more em-
pathetic, aware, and fulfilled individuals.

Arjay Lipat
President/General Manager
Jaytravelmania Travel and Tours 
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Marketing and Promotions 
of Newly Developed 
Tourism Circuits 
July 2023

Philippine MICE Cities 
11-13 July 2023
Zamboanga

11th Regional Travel Fair 
21-23 July 2023
Cebu

Marketing Enhancement 
on CBT Phase 3 
24-28 July 2023 
Argao, Cebu (TBC)

WORLDCHEFS Asian 
Presidents Forum 
30 July – 06 August
Pasay City, Metro Manila

Malaysia International 
Travel Mart 
28-30 July 2023
Kuala Lumpur, Malaysia

BBMG Launch
UAE (TBC)

Marketing Enhancement 
on CBT Phase 3 
14-18 August 2023,
Davao (TBC)

TPB Members’ 
Familiarization Tours 
3rd Quarter of 2023
National Capital Region

TPB Membership Seminar
3rd Quarter of 2023
Boracay 

TPB Members’ Chat
3rd Quarter of 2023

India Roadshow 
7-11 August 2023 
Delhi, Kolkata, Chennai, & Mumbai 

M&C Asia Connections 2023 
15-16 August 2023
Singapore

Domestic Tourism 
Invitational Program 
3rd Week of August
Western Visayas – Bicol

Philippine Motorcycle 
Tourism Regional Ride in 
Western Visayas 
August
Iloilo City

Domestic Tourism 
Invitational Program 
29 August–02 September 2023
Romblon

MATTA International 
Travel Fair 
1st week of September 2023
Kuala Lumpur, Malaysia

BBMG Launch in Singapore 
September 2023

PMT Region VI 
01-02 September 2023,
loilo City 

34th Philippine Travel Mart 
01-03 September 2023
SMX Convention Center, Manila

Marketing Enhancement
on CBT Phase 3 
15-19 September 2023
Ilocos Sur

Interdive
Friedrichshafen 2023
21-24 September 2023
Messe Friedrichshafen, Germany

Philippine Travel Exchange 
19-21 September 2023
Cebu

Tourism Marketing 
Educational Seminar 
17-22 September 2023
Cagayan Valley

Domestic Tourism 
Invitational Program 
25-29 September 2023
National Capital Region

Incentive Travel and 
Conventions Meetings 
(IT&CM) Asia 2023 
26-28 September 2023 
Bangkok, Thailand
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SAVE THE DATE

LAUNCH
2 7  J U L Y  2 0 2 3  |  M A N I L A

19 - 21 September 2023
C E B U ,  P H I L I P P I N E S


